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Agenda Item #1: Welcome & Introduction (called to order by Julie Colehour at 9:04am)

Discussion:

e John MacGillivray shares safety information about Kirkland City Hall
o Julie Colehourasks new attendeestointroduce themselves. New attendees include:
0 Mason Giem, Public Works Program Coordinator for the City of SeaTac
0 John Walsh, King County Solid Waste, fillingin for Meg Moorehead
0 Jenna Mclnnis, City of Kirkland
O Chris Toman, Amazon

o Julie Colehoursharesthat some members of the task force will be touring Amazonin a few weeks and
informs the roomthat Chris Tomanis here today as an observer. Julie asks Chris to share some
additional info about hisrole.

e Chris Tomaninformsthe room that he works on Amazon’s circulareconomy team, focusing on reducing
packaging waste and increasing recycling options for Amazon customers. Chris adds that histeam works
to divert waste from the landfillwhenever possible.

e Julie Colehourprovides an overview of the days agenda:
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Recycle BCOverview & Framework with speakers Tamara Burns and Sam Baker from Recycle BC
dialinginfrom British Columbia, Canada

National and Private Sector Sustainable Packaging Efforts with speaker Nina Goodrich from the
Sustainable Packaging Coalition

o Julie Colehourreviewsthe Responsible Recycling Task Force Goals, Outcomes and Role:

(0]

(o}

(0]

Short Term Goal: To helpidentify near-, mid- and long-term actionsin response to reductionin
export markets for mixed recyclable materials due to China National Sword policies.

Longer Term Goal: To help establish commitment across the region toresponsible recyclingand
domesticsorting/processing of curbside recyclables.

Outcomes: Prepare a report with actionable items and recommendations for future action by
all; if possible, develop interim tools forcommunications and other topics that are more
immediately available.

Role of Task Force: Notto make decisions, ratherto learn about the problem, understand
activitiesthatare beingimplemented elsewhere and opportunities forchange. They will
provide guidance on next steps that will be brought back to county advisory committees and
decision makers.

e Julie Colehoursummarizes the task force recommendations developed to date, noting that the final
outcome report will includethe following mainline recommendations:
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From meeting #1 (4/30/19): The region should make a commitmentto responsiblerecycling
and domesticsorting/processing of curbside recyclables.

From meeting #2 (6/1/18): All regional curbside programs should remove plastic bags and
shredded paperfromthe blue bin. Julie notes that necessary communication surrounding
curbside programs will be developed priorto any removal of materials.

From meeting #3 (6/18/18): The region should have a coordinated and consistent approach to
waivers.



Julie Colehournotesthatfor meeting#4 (7/18/18) we ran out of time to come to a recommendation
duringthe meeting and have therefore drafted the following recommendation for review and discussion
today:

0 Domesticsorting and processing should be the priority in order to create market ready bales.
Julie Colehourasksthe roomifthere are additional thoughts oragreementaround this
recommendation.
Penny Sweet shares that she is concerned about whetherthe recommendationis realistic
Sego Jackson notesthatthere is confusion between sorting and processingin the recommendation
currently and adds that the recommendation should really highlight that materials need to be sorted to
a conditionthat they can then be sentsomewhere elseforprocessing.

0 Sego confirmsthathe would remove the word “processing” from the recommendation and say

“directto mill commodities” instead of “marketready bales”

Jeff Gaisford states that he is aware thisrecommendation won’t happenrightaway, ratheris meantto
be about how we can start supporting the idea of prioritizing domesticsorting and processing.
Lisa Sepanskiadds that timelines have not been placed on thisrecommendation as far as near-, mid-, or
long-term and suggests that making this recommendation a mid-term goal may make it more realistic.
Susan Fife-Ferris suggests incorporating verbiage that notes resources should be put towards
prioritization of domesticsortingand processinginto the recommendation
Michelle Metzler highlights that Merlin Plasticsis not a domesticfacility and suggests the need to define
whatwe meanwhen we say “domestic.” Isthere a list of criteria?
Susan Fife-Ferris agrees, stating that the word domesticis used very loosely in ordertoincorporate
British Columbiabutthat not everyone who reads the recommendation will understand that. Susan
adds thatwe need to define the word soit’s clearthat what we meanis that we do not want to ship
materials offshore and would like to manage them within ourregion, preferably inthe West Coast
region between BCand Mexico.
Jeff Gaisford notes that part of whatthe recommendation is gettingatis the discussion needed around
the chain of custody and knowing where materials are going.
Lisa Sepanskistates that we can furtherdefine “domestic” in the final reportand that we will also look
at the ideaof reducingtransportation and keeping sorting more local.
Julie Colehour asks if the room would like to add somethinginto the recommendation about the chain of
custody or if that recommendation should be incorporated into alaterrecommendation.
Phillippa Kassoveragrees with all the mentions of further definingthe languagein the recommendation
and asksis the word “processing” is also coming out
Julie Colehour affirms that removing “processing”, adding mention of resources and adjusting the
definition of “domestic” are all adjustments that will be made to the recommendation.
Phillippa Kassover asks whose “priority” is the recommendation referringto?
Julie Colehourrepliesthatthe recommendationisthat ourregion should make domesticsortinga
priority, meaningthat everyone inthe roomwould have a priority towards domesticsorting ratherthan
shipping materials off shore for sorting.
Susan Fife-Ferris adds that, based onthe recommendation, Seattle would make domesticsortinga
priority and would look at developing contracts that are drafted to supportthat
Phillippa Kassover asks if we should add a word about who owns the priority



Stephanie Schwenger notes that herimpression is that materials are currently being sorted here in
Seattle and asks if thisrecommendationis talking about specificmaterials. Stephanie adds that specific
materials should be specified becausethe current understandingis that material is sorted in oraround
Seattle.

Julie Colehour states that the recommendation is about sorting all materialsinto a condition thatis good
enoughtogo direct to mill

Stephanie Schwenger notes that maybe we should then say somethingalongthe lines of “domestic
sortinginto specificgrades”

Sego Jackson adds that the whole pointisto get materials separated toa pointthatthey are useable
commoditiesthatdon’t needto be furthersorted or processed elsewhere. Sego adds that this type of
sorting would go beyond sortingto a spec.

SegoJackson comments that perhaps by pulling processing out of the recommendation we’ve lost some
nuance around what the rest of the recommendation means.

Lisa Sepanskinotesthatif we sort domesticallyanditgoesto Asiaor to a plantthat does not have the
same environmental standards as we do, then we haven’t done anything toimprove the situation. Lisa
adds that needingto know the environmental standards of the place where materials are sent could be
anotherpointto call out.

Julie Colehourinformsthe roomthat a new statementwill be crafted and shared with the task force for
feedback viaemail and approval at the top of the next meeting. Julie also mentions thatthe
recommendation may be broken into two recommendations.

Julie Colehour moves onto address the recent Communications Toolkit that was sent out on August 15"
and asks Stephanie Schwenger, member of the Communications Consortium, to provide a brief update
on the toolkit.
Stephanie Schwenger shares the following updates:
0 The Social Media Toolkitwas sent out by Matt Manguso on August 15
0 Includestwoshortsets of talking pointsthat were developed by agroup of stakeholders from
Sound Cities Association, King County, haulers and others
0 Theintentofthetoolkitisto provide prepackaged social media posts for Facebook, Twitterand
Instagram
0 Postsuse basicmessagingaroundrecycling rightand how to preventwaste in the first place
0 Contentforpostsare available on Dropbox and viaattachments shared by Matt Manguso
0 ltisnot obligatoryforcitiesto use the posts, but they are packaged up to make usingthem
simpleif cities so choose
0 Social mediaposts will be updated on amonthly basis
0 Inadditiontosocial media posts, the toolkitalsoincludes talking points for elected officials,
solid waste staff, and others to use to communicate the impacts of ChinaSword and infoon
what rate payerscan do to helptothe public
0 Talkingpoints are fact-based and non-controversial
0 The communicationsconsortium will continue to meetin orderto provide fresh contentto cities
that wantto use prepacked posts
0 The communications consortium will be following up with everyoneto see what they’ve used
and whatthey’ve found to be effective



e Stephanie Schwengeraddsthat, in orderto maintain consistency around messaging, in Bellevue they are
sharinga couple of posts each month that are based around a specifictheme such as “clean, dry,
empty” one month and paperwaste messaginganother

o Jeff Gaisford asks if the communications consortium will also be looking at doing paid media

e Stephanie Schwengerreplies, stating thatthe consortium has beenlooking at optionsto pull together
resources to possibly do print, earned media, TV and boosted social posts.

e Stacey Auerasks whetheranythoughthasbeen giventohow we mightgo one step beyond messaging
to actual behaviorchange, noting that messaging doesn’t always equate to behavior change

e Stephanie Schwengerrepliesthatthe consortiumis mostly focused onthe messaging

e Phillippa Kassovershares that she has passed the messagingonin hercity and notes thatin Lake Forest
Park they are giving out reusable grocery bags at every city eventto try to support behavior change.
Phillippa adds that Kroger recently announced that they are eliminating plasticbags and that perhaps
the task force should put out a statement to praise and acknowledge thisin orderto encourage other
companiesto start changing behavior.

e Linda Knightsharesthat she thinks the messagingis greatand appropriate fora regional group. Linda
adds thatshe’s not sure a regional group of cities could align priorities enough to work togetheron one
behaviorchange and notes thatit can be beneficial when cities test different behavior change strategies
intheirprograms independently as some strategies will prove to be more effectivethan others. Linda
also cautions recognizing acompany like Kroger [for their efforts to reduce single use plasticbags] while
not otherbusinesses who have made positive change, as that could get political.

o Julie Colehourwraps up, noting that Tamara Burns and Sam Bakerfrom Recycle BC have justjoined the
call.

Action Items:

e Craftarevised recommendation formeeting#4 and share with the task force via email forfeedback.
The revised recommendation willtake the followinginto account:
0 Addressconfusion created by mention of both “sorting” and “processing” and determine
whetherand how processingisincludedin the recommendation
0 Clarifythatsortingisreferringtothe needto sort materialstoa condition thatisready to
processing without furthersorting elsewhere
Use “directto mill commodities” ratherthan “marketready bales”
Clarify that the recommendationisamid-term goal
Incorporate verbiage that clarifies “who” needs to prioritize domesticsorting
More clearly define what “domestic” means
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Agenda Item #2: Recycle BC Overview and Framework (called to order by Julie Colehourat 9:31am)

e Julie Colehourintroduces Tamara Burns and Sam Bakerfrom Recycle BC and informs the room that they
will talk about how they set up the Recycle BC program and touch on how the program fits with aspects
of the Responsible Recycling Framework.

Tamara Burns and Sam Baker’s presentation: Redesigning Residential Recycling



Recycle BCis a not-for-profit organization responsible for residential packaging and paperrecycling
throughout British Columbia

The program is funded by over 1,200 businessesincluding retailers, manufacturers and restaurants
All aspects of the program are reported through to the government

Recycle BCdefines Extended Producer Responsibility (EPR) as follows:
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EPRisthe obligation that businesses have to reduce the environmental impact of their products
and packaging

Producer responsibility spans the entire product management lifecycle, physical and financial,
for products and packaging supplied into the marketplace

Shifts responsibility upstream, away from municipalities and regional waste authorities to the
companiesthat putthe productsinthe market

Recycle BCoperates withinthe framework of the Province of BC’'s Environmental Management Actand
the Recycling Regulation
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The Recycling Regulationis divided by product type
Materials collected are selected by the regulation and once approved, Recycle BCis heldtoa 5-
yearcommitmentand obligation to collect that material

Recycle BC's stewardship plan
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Recycle BC provides management of and reasonable access to packaging and paper collection
services

Recycle BCmust perform within the context of the Pollution Prevention Hierarchy, meaning
they must always strive toimprove. Forexample, if amaterial is going to landfill, they must try
to recoverit, ifa material isbeingrecovered, they musttry torecycleit,and so on.

Recycle BC's obligationistoreceive a 75% recovery rate within areasonable timeframe

To meetthese obligations, Recycle BCworks with businesses, organizes and manages post
collectionthrough transportation, etc.

Recycle BCmarkets the materials so that all the end states can be known and audited by an
independentthird partyin orderto prove that the stated recovery rate has actually been
achieved

In 2017, Recycle BC:
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Collected 174,942 tonnes from producers
Achieved 75% recovery rate
Recovered 38.3 kg of material per capita

Recycle BC collects materials via curbside, multi-family, and depot collection, and measures accessibility
based on the numberof householdsin BCwho have access to some kind of drop off or pick up location
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98% of households have accessto a depot drop-off

1,846,097 households’ services viacurbside, multi-family, and depot collection
156 communities participatingin curbside and multi-family collection
3,475,000 people served by curbside and multi-family collection

Recycle BCcollection streamsinclude:
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Curbside: collection from households that set out material individuallyfor pick-up
Multi-family: collection fromacentral location in residences with five or more units



0 Depot: residents drop off materials at one of the many depots through BC
Recycle BC’'s post-collection network:
0 Onceresidentialmaterial is collecteditis dropped off at one of 33 receivingand transfer
facilities
0 Atthereceivingfacilities, materialis baled upand moved onto one of 11 pre-condition facilities
where minimum amounts of sorting are done
0 Allbalesarethenshipped downtoone recovery facility where all materials are sorted out
Curbside contamination:
0 Recycle BCactively measures all contamination
0 Findsa difference between contamination in multi stream compared to single stream—less than
halfthe amount of contaminationin multi thanthereisinsingle stream
Curbside capture rates:
0 Single stream collection does not have asignificantly higher capture rate
0 Of thetop 10 highest capture rates, 6 are multi stream programs
Responsible Recycling Elements contributing to Recycle BC’s success:
0 Standardized Material List: Material lists are standardized and consistent across the entire
province regardless of the stream and all collectors in program collect the same materials
0 Segregated Collection of Certain Materials: glass, plasticbags and foam packaging are collected
individually and Recycle BCdirects where those materials go to ensure recyclability
= Glassis eithersegregated atthe curb or dropped off at a depot by residents
= Plasticbagsand foam packaging go to depots only to ensure thatthey are not impacting
sort lines
0 Effective Sorting:
= Receiving, consolidation and transferfacilities receive, store and bale source separated
materials separately
=  Pre-conditioning facilities sort single stream materials into fibers and mixed containers
= Containerrecovery facility uses state of the art technology and 10 optical sorters that
have capability tosort 12-14 categories
e Thistype of sortingwould not be possible if Recycle BCdidn’t have that scale of
all materialsfromthe province comingto thissingle location
0 Provincial System Coordination
= Large network of facilities across BC
= Coordinationacrossthe province to use a consistent material list (whatis recyclablein
Vancouverisalsorecyclable inasmall northerntown)
= Harmonized messaging acrossthe province
0 DomesticProcessingand End Markets
=  Recycle BChas many domesticend markets for materials, including:
e Plasticprocesser (Merlin Plastics) in BC, which takes all plastics except for
polystyrene, whichis sentto Asiaor Europe
e Glassis all processedinBC
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e Metal processedineither Canadaor the US
e PaperprocessedinBC, PacificNorthwest, or overseas
0 Recyclingis Not Free: Recycle BCis a 100% EPR-funded program, meaningthat businesses that
supply packagingand paperto BC residents fund the program
* |t costs $85 millionayearto run Recycle BC
e Thefollowingexamples highlight ways that Recycle BCworks with and engages producers:
0 Keurig
= Recycle BCworked with Keurigand post collection partners (Emterraand Merlin) to
facilitate testing of the new K-Cup new design
= UsedRFID to track where the material ends up inthe sortingline
= Thetest producedKeurig’s highest recovery rate with 92% of K-Cups makingitto the
rightsortingline at both Merlinand Emterra
e PodsunderRecycle BC's program are required to be clean and without coffeein
them
O Nespresso:
= Nespresso usesaluminum pods that residents cannotopen orremove coffeefrom
= Pilotintwo BC communities are testinghow best to capture the pods
= Residents putpodina greenbag provided by Nespresso. Customers seal the bagand
putitin the containerrecyclingbin
= Greenbags are collected fromthe bin and taken to the facility wherethey are removed
fromthe line by hand and shipped to a machine to forseparation
0 Plasticsqueeze tube:
= 3-month pilotstudytounderstand how residents preparetubes forrecyclingand what
types of tubestheyinclude forrecycling
= Allresidentsreceiveapink bagthat they put the squeeze tube into once finished. The
pink bagisthen placedinthe recyclingbin where they getcollected
®» Thestudy aimsto determineif tubes can be recycled and whetherthe residents will
actually remove contents from the tube before puttingin the pink bag
0 Otherflexible plasticpackaging:
= Collection of OtherFlexible Plastic Packaging at depots; launched June 2018 at 115
depots, full roll-out January 2019
= Researchanddevelopment projectin partnership with post-collection partner, Greenby
Nature, and Merlin Plastics
= Seekstodeveloptechnologythatwillenablethe recycling of Flexible Plastic Packaging
= Anymaterial notcapable of being recycled will be recovered, processed and marketed
as engineered fuel

Q&A:

e Linda Knightasks what Sam Baker means by engineered fuel



Sam Baker repliesthatengineered fuel isadirect replacement forfossil fuelsinthe manufacturing of
cement-it'sarefined fuel thatis required to meet specificenergy outputs

Linda Knightasks ifit isburned, which Sam Bakerrepliesitis usedforenergyinthe process of making
cement, as a direct substitute forcoal.

Susan Fife-Ferris asks if Tamara and Sam could describe the transition, specifically the steps and timeline
takenfrom BC’s previous recycling programto a full EPR program

Tamara Burns shares the following steps and timeline:

0 Thefirststepwas legislation requiringthe transition. Fromthere, planning forthe program
beganin 2012 and the program went live in May of 2014.

0 By the summerof 2013, consultation forthe program plan was completed and planning for
what the commercial services agreement template and standards for collection would look like
had begun

0 Recycle BChad meetings with all interested collection services and contracts were signedin
November2013

0 While collection contracts were underway, an RFP for post-collection services was
simultaneously issued in September 2013

0 InlJanuaryof 2014, both post-and pre-collection services were awarded

0 The program wentlive in May 2014

0 Thetimeline fromstartto finish was abouttwo years of full time work, all which was supported
by the backdrop of the legislation that was requiring the transition to occur

Tamara Burns notes that this timeline isonlyin relation to the supply chain/operation side and what
needed to happen to convertfroma municipally run programto a producerrun program. Thistimeline
doesnotcover set up of program fundingand stewards.

Tamara Burns adds that all components of the program were developed on a contractual framework
Phillippa Kassover asks about the single stream recycling of glass, plastic bags and foam, specifically
what happensfroma consumer perspective in orderto keep these materials separate

Recycle BC replies thatresidents take these materials to depots that are typically located in commercial
areas. Recycle BC adds that, forglass, municipalities can opt to have curbside glass collection.

Rob Van Orsow asks if Recycle BC could describe in more detail about how the hauling system was
impactedinthe transition, specifically how haulers were transitioned into the system, whether or not
they were compensated, and in what ways their contracts changed.

Recycle BC repliesthat when legislation was released, everyone knew that post collection services would
be separate from collection services and that a date was baked into the legislation forwhenthe
transition would happen. When the RFP went out for post-collection service providers, it received
responses from various waste management companies and the one that was selected wasto be a
province-wide network. Today, Recycle BC has a single contract with the company who was awarded the
contract and it was up to that company to contract with existing processing facilities to establish their
post collection network. Essentially, if haulers wanted to work in the new program they submitted
proposalsinorderto be awarded a contract to provide services.



Recycle BC continues, adding that municipalities had the option to continue subcontracting their haulers
themselves, orif the municipality nolonger wanted to be responsible for theirrecycling program, they
had the option to turn management of the program and contracts overto Recycle BC. Vancouverisone
city that chose to turn their program over to Recycle BC.

Sego Jackson asks Recycle BC to explainthe options that were offered to the citiesin terms of their
participationinthe program, providing collection services, and incentive payments.

Recycle BC explains that the municipalities had the following three curbside choices:

0 Opt-intothe program: By optingin, municipalities entered into a contractual agreement for
Recycle BCto provide annual financing for collection of materials. The municipality could still
select/designate the company handling collection. The financingamount provided to the
municipality by Recycle BCis based on the number of householdsinthe municipality ratherthan
collectiontonnage.

0 Opt-out of the program: Some municipalities felt Recycle BCwas not yet a proven entity orthey
didn’twantto upsetresidents, in which case they could chose notto enterthe programand
continue with normal recycling operations. Atthe end of the five-year contract, the municipality
can decide if they would like tojoin the program or continue opting out. Recycle BC notes that
the vast majority of municipalities that opted outin 2014 are planningtojoin.

0 Hand the business overto Recycle BC: If a municipality did notwantto be in the business of
managingresidential recycling, they could hand overall collection and management to Recycle
BC whowillthenselectacollection firmand handle all residentinquiries. In this case, the
municipality would still be responsible for organics and waste collection, just not recycling.

= Recycle BC notes that they manage around one third of the householdsin BCbecause of

this

Susan Fife-Ferris asks about service levels and how, from a municipalities point of view, Recycle BC
ensuresahigh level of service forthe public.
Recycle BC replies that theirservice agreements are very comprehensiveandinclude all service
standards. To monitor contamination rates, Recycle BCdoes a system of audits on all materials that
come in and provides regular feedback to municipalities on how each participating collectoris
performing. Doing this allows Recycle BCand the municipality to promote certain problem items when
needed.
Susan Fife-Ferris asks how customers can reach out with questions about theirrecyclingin the case that
Recycle BCis managing the recycling program and the municipality is managing organics and waste.
Recycle BC replies that the customercan no longer call one number of all three services. They will need
to call Recycle BC for questions about recycling and the municipality for questions on waste and
organics.
Jeff Gaisford asks, now that the transitionis done, are there any lessons learned that Recycle BCwould
share withthe room?
Tamara Burnsreplies that one of the pieceslearnedis the power of using datato manage and
communicate to partners about their performance. When the program began, there was no data
available so everyone had to take a leap of faith.
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O Sam Baker addsthatit’s beeninteresting to watch the ChinaSword ban and realize the benefits
that Recycle BChas due to the scale of collection they are doing. Individual municipalities in this
situation would struggleto find markets for materials, but the scale of Recycle BC has made
weatheringthe ChinaSword ban a biteasier.

O Sam Baker adds the additional learningtolook at how contracts are structured moving forward
knowingthat commodity pricingisn’tagiven.

o Ken Marshallasks how glass and other materials thatdon’t go into the collection bin are enforced —isit
through the legislation? Whatif people don’t take the glass, foam and film to the depots?

e Recycle BC repliesthat the legislation doesn’taddress how Recycle BCdirects the materials, ratherthat
they mustachieve the 75% recovery rate. To achieve this rate, Recycle BCmust get glass, film and foam
recycled. Depotsystemsin BCare robust and BC residents are used to goingto depotsto get their
beverage deposits back and to take other materials at the same time. Recycle BC adds that there are
some municipalities that ban recyclable materials from goinginto the landfill.

o Ken Marshallasks if residents are getting paid to return materials to the depot, to which Recycle BC
replies that they only manage PPP recyclingand that other organizations manage deposit return
materials. For packaging and paperrecycling, the residentisn’t paid for handing material into adepot.

Agenda Item #3: National and Private Sector Sustainable Packaging Efforts (called to order by Julie Colehour at
10:18am)

e Julie Colehourintroduces Nina Goodrich, Executive Director of GreenBlue and Director of the Sustainable
Packaging Coalition

Nina Goodrich’s Presentation:

e The Sustainable Packaging Coalition is a GreenBlue project that has beenaroundsince 2002. Itis a
member-based group that brings people togetheracross the value chain with hopestoinspire corporate
memberstoact.

e Thetwo major GreenBlue programsthat Nina will talk about today are: The Sustainable Packaging
Coalition (SPC) and How2Recycle.

e SPChas 250 memberswho are split pretty evenly between brand owners and retailers (26%), packaging
converters (26%), material manufacturers (22%), and academic, governmental, consultancy and other
making up the remaining 26%

e How?2Recycle has 109 members who are mostly brand owners (67%) with a few packaging converters
(12%) and material manufacturers (8%). Because alarge portion are brand owners, SPChas had success
inengagingbrandsina voluntary way.

e Asfaras howthe programs differ from Extended Producer Responsibility (EPR), Nina Goodrich notes the
EPRisa greatfinancing mechanism but doesn’t get brands to committo changingtheir materials,
whereas How2Recycle offers agood way to engage and educate brands about the recyclability of their
products.

e SPCtakesmore of a life style approach in thinking about:
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Sourcing—where a material comes from

Material Health—What are the material health considerations of the packaging material
Optimization—there are two major corporate drivers: low carbon footprintand recyclability. It’s
importantto rememberthat environmental footprint of the productis almost always higher
than that of the product so itis important not to compromise the packages ability to protect the
product when optimizing. Nina Goodrich adds thatthe move to flexible packaging provides a
lower carbonfootprint forthe package and for transporting the package/product but the
material Is not usually recyclable today.

Recovery—many brands have a goal of 100% compostable and recyclable by 2020, but in order
to reach this goal, materials have to have recovery value.

e DesignforRecyclingand Recycled Content:
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Creating Supply: When thinking about creating supply forrecycling, it’simportant to think about
the end market value and whetherthe materials can be processed and sorted
Creating Demand: Up until now it’s been difficult to create sufficient demand forrecycled
materials. Nina Goodrich believes that we cannot rely on mechanical recyclingto solve all of our
problems asthe qualityisn’t high enough and as materials continue to mix the value will
decrease.

= To create demand, someone hastowantto use the material

e How?2Recycleisa program designedto clean up what’s goinginthe cart
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Target was the first majorretailerto support the label. Walmart committed to putting
How2Recycle onits own brand in 2017. Today, over 500 Walmart suppliers participate using
How2Recycle

How?2Recycle is an on-package labeling system that tells people exactly what to do with their
packagingat the end of life. The labels will tell consumers how to recycle each piece of the
package and even when nottorecycle certain parts of the package. How2Recycle requires
brand members to call out the different parts of their package, which effectively educates both
brands and consumers about recycling well.

Currently about 50% of How2Recycle packaging labelsissued are recyclable and 50% of the
labels are notyetrecyclable

Keurigis a great example of what happenwhenabrand learns about their packaging—when
Keuriglearnedthatthe resinthey were usingwasn’t valuableto recyclers, they changed their
material.

e How doesHow2Recycle define recyclability?
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How?2Recycle was created to be consistent with the guidance put out by the Federal Trade
Commission (FTC). Arecycling claimisamarketing claimandis regulated by the FTC.

The law was designed to prevent consumer deception and stop brands from leading consumers
to believeapackageisrecyclableifit’s not

Because How2Recycle has been created underthislaw andin close partnership with the Federal
Trade Commission, itisimportant for How2Recycle to always make sure that thereisno
consumerdeceptionintheirlabeling
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Anyone who makes arecyclability claimis covered by the regulation. The regulate says thatin
orderfor somethingto be considered recyclableit must be collected, separated, recovered, and
reused

Nina Goodrich adds that in the past when materials wentto Chinathat counted as a market
eventhough some of the materials might not have bene recycled. With the ChinaSword ban,
we now have a real opportunity to ensure that packagingis beingrecycled

How2Recycle further defines recyclability of a package as follows:
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Collection: how many of the collection programs availableto consumers will accept the item?
How many communities can accept the material through curbside or drop off recycling? Over
60% of consumers must have access to recyclingan itemforitto be called widely recyclable. In
addition, it mustbe able to be sorted, reprocessed and have an end market.

Sortation: For items collected in aresidential program, what is the likelihood that something will
be correctly sorterin a MRF and make itto the correct bale? (some items are too small, some
items can’tbe seen by the sorters (black plasticetc.)

Reprocessing: Is there some aspect of the packaging design that’s goingto cause problems for
reprocessors, such as coating on paperor full sleeve labels on plastic containers.

End Markets: If there is no end market fora material than we don’t want to call it recyclable.
Thereisa bid difference between something that can be recycled by the manufacturerand
somethingthatcan be recycled from curbside collection.

Nina Goodrich adds that the recycling facility in BCthat Tamara Burns and Sam Baker mentionedisan
amazing facility and that, in BC, they are asking why materials are notrecyclable ratherthantryingto
narrow down the recyclable list like what we’re doing here in the US.

4 Main How2Recycle Labels/Categories:

(0]

(0]

Widely Recycled: Appliesto packagingthat has at least 60% availability to recycling programs
for either curbside ordrop off recycling.

Check Locally: Applies to package where itdoesn’t have 60% access to recycling, butit has more
than 20%, or where there are design challenges that would make itinappropriate fora Widely
Recycled label. A product could be pushed back to this category if there were sortation,
reprocessing or market challenges.

Not Yet Recycled: This label tells peopleto putthe iteminthe trash and applies to packaging
where fewerthan 20% of Americans can recycle it where they live, or, it’s acontaminant.

Store Drop Off: This appliesto pure polyethylene bags, wraps and films. It tells the consumerto
not putthese itemsintheircurbside bin, butrather, take these items to the store torecycle
there. Appliesto pure polyethylene packaging like dry cleaning bags, bread bags, case wrap
around drinks, Ziplocbags, grocery bags, and more.

Special instructions are alsoincluded on packages where customized instruction are necessary, such as
“discard lid & rinse tray.”
How does How2Recycle help recyclers?
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0 Increasinglytheindustryislookingforauniform list of materials while notrealizing that those
materials will notlast. Thisis a crisisfor MRFs, but is good forus to think through. How2Recycle
labels can helpina numberof ways, for example:

Most importantforrecyclersisthe Not Yet Recyclable label, which helps to combat
contamination and eliminate wish recycling.

How?2Recycle can distinguish between look-a-like packaging and prevent the assumption
that anitemisrecyclable because itlooks like otheritems thatare recyclable

67% of people assume that packagingisn’trecyclableif they don’tsee aclaimonthe
package.

Anotherway that How2Recyce helps recyclersin through changing people’s behaviors:
0 Consumers provide feedback on whattheylearned fromthe label, what worked, whatdidn’t
and How2Recycle can share thisinformation back with brands

How?2Recycle offers social media collateral that anyone can use to educate consumers

aboutrecycling. All the artwork and details of the social media campaign are available
on How2Recycle’s websitefor free.

The recyclingindustry tends to spend alot of time worrying about fringe materials, wheninfact:
0 Of the 9000 labelsthat How2Recycle hasissued since October, 53% were widely recycled, 30%
were notrecyclable, 9% were store drop off, and only 7% were check locally
0 Therefore, ifthereisafringe package, it’s either goingto be one of the many that receive the
not yetrecyclable label orone of the few that gets the check locally label

Nina Goodrich adds that the check locally label is a controversial category thatexistsin
large part because of the Federal Trade Commission’s regulation thatallows a qualified
claim* notrecycledinall communities

How does How2Recycle help improve packaging design and inform brands on how to measure and

improve?

0 The How2Recycle platformlogs all components and data, sorts by category, and allows brands
to track and measure theirsuccess. Ideally it motivates them to improve their packaging design.

Since last October, How2Recycle has made over9000 specificdesign recommendations toits members
to improve packaging recyclability

Key Considerations forthe Future of Recycling
0 What'swrong with the back to basics program?

The traditional mix nolonger exists and will continueto change - we need to look to the
future mix

The food industryis rapidly converting to flexible packaging

Dual corporate goals of recyclability and low carbon footprint will continue to drive
packaging design

0 Recyclingisnotfree

Cost of Collection and Processing
e MRF processing costs have increased to over $90/ton
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Q&A:

e High contamination and low commodity prices do not cover processing costs
= Material reprocessingisalso notfree and the resulting product often has a difficult time
competing with virgin materials
=  One of the things BC does well, is having Tony Moucachen of Merlin Plastics a part of
both the material recovery side and the program side —allowing him to provide unique
feedback and shape what materials can be recycled
What is circularity for plastics?
= Notall resinsall the same, there are a lot of options and many have different densities
= Forthese materials, mechanical recycling will not always work
=  Chemical recycling can help difficult materials, such as film, go back into the recycling
stream
Embracing chemical recycling—what would thatlook like?
= Alarge chemical plant that could take recycled materials and produce resin that can go
back into plastic
= Regionally, many smallerfacilities have been set up to take back a material to a different
type
= Some facilities are making fuel, which is controversial but highlights where peopleare
struggling. There are a lot of other materials that could be made out of those items, but
if there isno market for the end product, thenfuelisalastresort.

Stephanie Schwenger comments on the variance of interestamong brand owners being
primarily recyclability and carbon footprint and asks whether toxicity registers anywhereas a
concernthat brands wantto designfor.
Nina Goodrich repliesthat brands like Target and Walmart have called out toxicity in some
personal care beauty products and are raising awareness. Nina adds that preventing toxicity in
packagingtakes baby steps, as people don’t tend to want to talk about chemistry. Nina notes
that when SPChostsinformation sessions involving chemistry, only 10 or so people show up
compared to tens of people who attend othersession.
Rob Van Orsow asks how layered packaging like cartons and aseptic materials fitin the waste
stream, whetherthereisafuture foraseptic, and whetherthe Carton Council isalso a part of
SPC.
Nina Goodrich repliesthat SPCrelies on the Carton Council to provide dataand that one of the
things the Carton Council did was find an end market for cartons. Currently, cartons would be
labeledrecyclable since it’s at 60%, but ifitdips below it would move into the checklocally
category. Nina adds thatthereis a huge pushinthe industry to replace coatings thatdon’t have
to be skimmed offed at the mill.
Susan Fife-Ferris shares her concern with the store drop off label, noting that regionally we don’t
have a lot of options and have to rely on industries to set up those take-back programs.
Nina Goodrich replies, noting that many retailers are using How2Recycle labels on their private
brands and that a new program isin the works that requires members who are using
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How2Recycle on their private brands to also accept store drop offs. Both Target and Fred Meyer
are committed.

O Susan Fife-Ferris shares that, as a region, we are very committed to working with the industry to
try to get store drop off to be a more robust optionand to help ensure that whatis on the label
isactually accurate.

Agenda Item#4: Wrap Up & NextSteps (called to order by Julie Colehourat 10:57am)
Discussion:

o Julie Colehourinformsthe room that we will discuss the recommendation for Engaging Manufacturers
and Producers at the beginning of the next meetingon September 19, and asks the task force to be
thinking about what the recommendation might be in the meantime.

e Julie Colehourinformsthatroom thattwo new meetings have been added to the schedule, onein
Novemberand one in December. Prior to the December meeting, the task force planningteam will send
out a draft of the final recommendations/outcome document fortask force members to review and
finalize during the December meeting.

o Jeff Gaisford adds that the December 14 meetingis scheduledin anticipation of the regular committee
meetings being cancelled, and asks the roomto stay tuned for more info and confirmation of that
meeting date.

e Lisa Sepanskisharesinformation aboutthe WRED eventthatthe WSRA is holdingonfiber, fiber markets
and paper millson September 11, and informs the room that registration details willbe sent out via
email.

e Susan Fife-Ferris thanks Stephanie Schwenger and the entire Communications Consortium for pulling
togetherthe communications toolkit.

Action items:

e Senddetailsaboutthe WSRA WRED eventviaemail tothe task force
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