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EXECUTIVE SUMMARY

Introduction

The downtown Seattle transit tunnel, a thoroughfare for specific bus routes traveling
through downtown Seattle, closed in September 2005 to allow for construction of a light rail
line. The tunnel re-opened to bus traffic on September 24, 2007. Light rail operations are
slated to begin in 2009. During the construction period, buses that formerly used the tunnel
have been re-routed onto surface streets in downtown Seattle.

King County Department of Transportation, Metro Division (KC Metro), acting on behalf
of a multi-agency team contracted with the Gilmore Research Group to evaluate the
behavior of bus riders and auto drivers before, during, and after the tunnel closure.! The
purpose of the research is to understand:

e Changes in use of the downtown Seattle area
e How changes in bus routes affected travel time to and within downtown Seattle

e Satisfaction with various elements of travel within downtown Seattle such as travel
time, parking availability, and on-time performance at downtown bus stops

e Opverall satisfaction with the downtown Seattle experience

A baseline study of downtown Seattle users was conducted in August 2005, approximately
one month before the tunnel closed. A follow-up survey was conducted in the summer of
2007 while the tunnel was closed. The Fall 2007 survey is the first formal survey conducted
after the tunnel re-opened.

Methodology

Gilmore Research worked with King County Metro Transit staff to develop a questionnaire
suitable for the three survey respondent groups targeted for the study: bus riders, auto
travelers who park in downtown surface lots or parking garages, and auto travelers to
downtown who pay to park on downtown streets. Topics explored in the survey include:

* Reasons for coming to downtown Seattle
=  Travel mode to downtown
= Travel time to downtown Seattle destinations

! Team members include: Sound Transit, Community Transit, the City of Seattle and KC Metro Transit

Downtown Tunnel Project: Customer Research Findings. December 2007. GROUP
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* Personal comfort and satisfaction with various elements of the downtown experience
* Sources of information about the tunnel re-opening

Between October 16 and November 20, 2007 Gilmore research staff collected data from
three discrete populations who use the downtown area (404 bus riders, 231 auto drivers who
parked in downtown lots or garages, and 192 auto drivers who parked on downtown streets).
The sampling frame consisted of a complete list of the bus stops, parking garages, parking
lots and selected parking blocks in downtown Seattle. Clusters of bus stops, garage/lot
locations and parking blocks were randomly selected from this list for data collection
purposes.

Since the population of downtown users in each of these groups is unknown, it is not
possible to combine the data into a proportionately representative “snapshot” of all
downtown users. For this reason, even though respondents from the bus rider sample may
also travel to downtown by automobile and vice versa, findings from each cluster sample
group are analyzed separately.

In 2005, just 41 interviews were conducted with individuals parked at downtown meters.
Due to the small sample size, findings from this group were not analyzed in 2005 and are not
used for comparison purposes with 2006 and 2007 data. Comparisons are drawn across all
three waves of the survey for the other two sample types.

Key Findings

Respondent Profile

At least three-quarters of respondents from the Bus (80%) and Garage/Lot Clusters (79%)
are commuters to downtown Seattle for work or school as are 70% of those from the On-
Street Parking Clusters. The majority of respondents in the Bus (57%) and On-Street
Parking Clusters (59%) live in North King County as do a substantial number of
Garage/Lot Cluster respondents (42%). Respondents from the On-Street Parking sample
were significantly more likely to be male than those in the Bus Cluster group.

Travel to Downtown Seattle

e More than six in ten respondents in both the Bus Cluster sample and the Garage/Lot
sample reported traveling to downtown Seattle 20 or more times per month (72%
Bus, 63% Garage/Lot), significantly more than respondents from the Parking Meter
sample (54%). The percentage of Garage/Lot respondents who come downtown 20
or more times a month is significantly lower than it was in both 2005 and 2006 (72%
each), but was unchanged for the other two respondent groups.

Downtown Tunnel Project: Customer Research Findings. December 2007. GROUP
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e 81% of respondents from the Bus Cluster sample and 84% from the Garage/Lot
sample work or attend school in downtown Seattle, slightly, but not significantly
more than those from the On-Street Cluster sample (75%). The majority of these
respondents make at least 20 trips downtown for work or school each month (86%
from Bus Cluster sample, 72% from Garage/Lot sample and 69% from Parking
Meter sample). These proportions are similar to findings in earlier surveys.

e More than half of the respondents in all three sample groups travel downtown for
shopping, medical appointments or to run errands (57% Bus, 53% Garage/Lot and
02% On-Street Parking). Garage/Lot Cluster respondents reported significantly
fewer of these types of trips on average in 2007 than in 2006 (3.6 and 5.3 trips per
month respectively) while those in the Bus Cluster and On-Street Parking Cluster
samples did not change significantly.

e Nearly six in ten Bus Cluster respondents reported coming downtown for
entertainment purposes (59%) as did 72% of those in the Garage/Lot and On-Street
Parking sample groups. Respondents from each sample group reported an average of
2 to 4 trips downtown for entertainment purposes (3.0 Bus Clusters, 2.4 Garage/Lot
Clusters, and 3.8 On-Street Parking Cluster). The average number of entertainment
trips for respondents in these sample groups has not changed significantly since 20006.

e More than six in ten respondents from each of the three sample groups reported that
they come to downtown Seattle as often now as they did a year ago (61% Bus
Cluster, 62% for Garage/Lot Cluster, 67% for On-Street Parking Cluster
respondents). When compared with findings from 2006, responses from the Bus
Cluster sample showed a significant increase in the percentage who said they come to
downtown Seattle more often than they did a year ago (22% in 2006 and 30% in
2007). None of the respondents said the reason they come downtown less often was
related to the tunnel re-opening.

e Reported use of a car to travel to and around downtown Seattle did not change
significantly since 2006 for respondents in any of the three sample groups.

e Half (50%) of the bus riders in the Bus Cluster sample, 44% of those in the
Garage/Lot sample and 40% of those in the On-Street Parking sample were satisfied
with how the tunnel re-opening has affected bus travel downtown. Very few
respondents were dissatisfied (11% Bus Cluster, 8% Garage/Lot Clustet, 3% On-
Street Parking Cluster) with the remainder saying they were neither satisfied nor
dissatisfied.

e For both Bus and Garage/Lot respondents, travel is most common during the
morning commute hours from 6 to 9 a.m. on weekdays (77% and 67% respectively
reported traveling during morning commute hours). Approximately half (47% to

Downtown Tunnel Project: Customer Research Findings. December 2007. GROUP
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Executive Summary

53%) of respondents from the On-Street Cluster reported traveling during all time
periods queried in the survey.

Respondents coming downtown for work or school are especially likely to travel
during weekday morning commute hours (87% of Bus Cluster respondents, 78% of
Garage/Lot respondents and 59% of On-street parking respondents). Those coming
downtown to shop or run errands were most likely to travel on weekends during the
day (60% Bus, 54% Garage/Lot, 55% of On-street parking) while those coming
downtown for entertainment traveled more often on weekend evenings (55% Bus,

05% Garage/Lot, and 67% On-street parking).

» Significantly fewer respondents in the Bus Cluster sample reported traveling to
downtown Seattle between 3 p.m. and 6 p.m. on weekdays and on weekend
evenings than in either 2005 or 2006 (30% in 2007 compared to 41% in 2006 and
42% in 2005).

= Significantly fewer Garage/Lot respondents in 2007 reported traveling to
downtown Seattle on weekdays during morning commute hours than in 2006
(67% and 75% respectively). Similar findings for this group were noted for travel
during evening commute hours (26% in 2007 compared to 37% in 2000).

» In 2007, significantly fewer On-Street Parking respondents reported traveling
downtown on weekdays between 3 and 6 p.m. than in 2006 (43% compared to
56%).

Mode choice to downtown was highly correlated with sample type. Riding the bus
was the dominant mode choice among respondents from the Bus sample for non-
discretionary putrposes (93% work/school, 65% shopping/medical/errands). Bus
Cluster respondents were as likely to say they usually travel by car (46%) as they were
by bus (47%) when coming downtown for entertainment. Among Garage/Lot
respondents, car was the most common mode choice for all trip types (84%
wotk/school, 90% shopping/medical/etrands, and 93% entertainment). On-Street
Parking Cluster respondents were also most likely to travel by car for all trip types
(77% work/school, 81% shopping/medical/errands, and 88% entertainment).

The percentage of Garage/Lot Cluster respondents who usually commute to work or
school by car/carpool has increased significantly in each of the last two years from
61% in 2005 to 75% in 2006 to 84% in 2007). Garage/Lot Cluster respondents who
use a car for shopping trips also increased significantly from 79% in 2006 to 90% in
2007. On-Street Parking Cluster respondents were significantly more likely to report
usually traveling by car for shopping trips (69% in 2006, 81% in 2007) and
entertainment trips (77% in 2006 and 88% in 2007).

Opverall travel time from the beginning of a trip to the final destination in downtown
Seattle regardless of trip purpose averaged 37.0 minutes for Bus Cluster respondents,
33.8 minutes for Garage/Lot Cluster respondents and 28.1 minutes for On-Street

Downtown Tunnel Project: Customer Research Findings. December 2007. GROUP



Executive Summary Page 5

Parking Cluster respondents. While average travel times for all three groups have
increased since 2005, the only statistically significant increase was for Bus Cluster
respondents whose average travel time was 32.7 minutes in 2005.

Bus Cluster respondents had significantly longer travel times to work (41 minutes)
than those from the Garage/Lot (35 minutes) and Parking Meter Clusters (30
minutes). Bus Cluster respondents had slightly longer travel times than Garage/Lot
customers for shopping/medical/errands (31 and 28 minutes respectively) and
significantly longer travel times than On-Street Parking Cluster respondents (23
minutes). Garage/Lot Cluster respondents reported the longest average travel time
for entertainment trips (32 minutes compared to 30 minutes for Bus Cluster
respondents and 27 minutes for On-Street Parking Cluster respondents).

Total average travel time for Bus Cluster respondents increased significantly from
32.7 minutes in 2005 to 34.9 minutes in 2006 to 37.0 minutes in 2007. There was a
slight, but not significant increase in average travel times for Garage/Lot respondents
from 30.0 minutes in 2005 to 33.8 minutes in 2007. The same was true for On-street
parking respondents whose average travel time increased from 25.4 minutes in 2005
to 28.1 minutes in 2007.

Overall Impression of Downtown Seattle

In all, 78% of Bus respondents, 69% of Garage/Lot respondents, and 67% of On-Street
Parking respondents said their recent experiences in downtown Seattle left them with a
“very” or “somewhat” positive impression. The percentage of Garage/Lot respondents
with a positive impression of downtown Seattle in 2007 was significantly lower than the
percentage recorded in 2006 (78%).

Personal Comfort in Downtown Seattle

A substantial majority of respondents from all sample groups (85% Bus, 85%
Garage/Lot and 85% On-Street Parking) said they are satisfied with their ability to
walk around downtown Seattle without feeling crowded. Both the Bus and
Garage/Lot groups were less satisfied with downtown crowding than in 2005 and
2006—especially for Garage/Lot respondents where the percentage who said they
were “very satisfied” dropped significantly from 51% in 2006 to 46% in 2007.
Responses from the On-Street Parking group showed a similar pattern (51% “very
satisfied in 2006 to 41% in 2007), but the difference was not statistically significant.

More than three-quarters of respondents from all sample groups (78% Bus, 74%
Garage/Lot and 81% Parking Meter) said they ate satisfied with their personal
security and safety when in downtown Seattle. Significantly fewer respondents in all
three sample groups indicated they were “very satisfied” with their personal safety
compared to the percentages recorded in 20006:

Downtown Tunnel Project: Customer Research Findings. December 2007. GROUP
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= Bus Clusters — 40% in 2006 to 33% in 2007
» Garage/Lot Clusters — 43% in 2006 to 29% in 2007
* On-Street Parking Clusters — 46% in 2006 to 32% in 2007

Satisfaction with Bus Travel in Downtown Seattle

In all, 90% of respondents from the Bus Cluster sample, 11% of respondents from the
Garage/Lot sample and 16% of those from the Parking Meter Clusters reported riding the
bus to downtown Seattle for at least one of the three trip purposes queried in the survey.
Respondents who traveled by bus to downtown Seattle were asked a series of questions
about their satisfaction with bus travel in and around downtown.

e More than three-quarters of bus riders from the Bus Cluster Sample were satisfied
with:

»  Personal security and safety while waiting for the bus during the day (87%)

»  The location of your bus stop in downtown (87%)

»  Personal safety on the bus related to the conduct of others (85%)

»  The amount of personal space you have when waiting at downtown bus stops (84%)

»  The bus coming when it is supposed to when you are leaving downtown (82%)

Bus Cluster respondents were the least satisfied with #he amonnt of time you have to wait in

between buses (35% dissatistied). Satisfaction with all elements was consistent with
findings in 2006.

e Bus riders from the Garage/Lot Cluster sample gave very similar satisfaction ratings
for four of the same five elements:

= The location of your bus stop in downtown (92%)

»  The amount of personal space you have when waiting at downtown bus stops (88%)
»  Personal safety on the bus related to the conduct of others (88%)

»  Personal security and safety while waiting for the bus during the day (88%)

v The ability of the bus to get you to your downtown destination on time (§0%)

Bus riders from the Garage/Lot sample were least satisfied with personal security and
safety while waiting for the bus at night (44% dissatisfied). There were not statistically
significant differences in satisfaction ratings for these elements between 2006 and
2007.

e Bus riders from the On-Street Parking sample also gave high ratings for four of the
five elements rated highest by the Bus Cluster Sample:

»  The amount of personal space you have when waiting at downtown bus stops (97%)
»  Personal security and safety in downtown Seattle while waiting for the bus during the day (93%)
»  The ability of the bus to get you to your downtown destination on time (83%)

Downtown Tunnel Project: Customer Research Findings. December 2007. GROUP
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»  The location of your bus stop in downtown (80%)
»  Personal safety on the bus related to the conduct of others (§0%)

Bus riders from the On-Street Parking sample were the least satisfied with #he amonnt
of time you have to wait between buses (40% dissatisfied).

Satisfaction with Car Travel in Downtown Seattle

Ninety percent (90%) of the respondents interviewed from the Garage/Lot Clusters, 88% of

those from the On-Street Parking Clusters and 33% of those from the Bus Clusters reported

traveling to downtown Seattle by car or carpool for at least one of the purposes queried in
the survey. These respondents were asked a series of questions about car travel in and
around downtown Seattle. Compared to their satisfaction with bus travel elements,
respondents from both sample groups were significantly less satisfied with the elements of
car travel in downtown Seattle.

Fewer than 60% of Garage/Lot respondents were satisfied with any of the car travel
elements included in the survey. Car travelers to downtown from this group were
most satisfied with being able to find parking that is convenient to your destination in downtown
Seattle (53% very/somewhat satisfied) and the least satisfied with #he cost of parking in
downtown Seattle (76% very/somewhat dissatisfied). Two significant differences were
noted in satisfaction with car travel elements between 2006 and 2007:

* The percentage of car travelers who were “very dissatisfied” with being able to find
parking that is convenient to your destination increased from 17% to 27%

* The percentage of car travelers who were “very” or “somewhat satisfied” with #e
clarity of informational signs in downtown telling car drivers how to get around downtown

dropped from 61% in 2006 to 50% in 2007.

Only one car travel element, clarity of the informational signs downtown telling car drivers how
to get around downtown, was rated satisfactory by at least half of the auto users from the
On-Street Parking sample (57%). These respondents expressed high levels of
dissatisfaction with #he cost of parking in downtown Seattle (68% very/somewhat
dissatisfied), being able to find parking downtown (66% very/somewhat dissatisfied), and
being able to find parking that is convenient to your destination in downtown Seattle (57%
very/somewhat dissatisfied). There were no statistically significant differences in
ratings for this sample group between 2006 and 2007.

Fewer than half of Bus Cluster respondents who come downtown at least
occasionally by car/carpool were satisfied with any of the car travel elements. They

were the most satisfied with #he clarity of the informational signs downtown that tell drivers how

to get around (47% satisfied) and #he amonnt of time it takes you by car to get through downtown

(42% very/somewhat satisfied). At least six in ten auto user from the Bus Cluster
group indicated they were dissatisfied with the remaining car travel elements.

Downtown Tunnel Project: Customer Research Findings. December 2007.
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Satistaction with the amount of time it takes you by car to get through downtown dropped from
57% in 2006 to 42% in 2007.

Information Sources

e More than two-thirds of Bus Cluster respondents (68%), and at least three-quarters
of Garage/Lot (77%) and On-Street Parking Cluster respondents (75%) said they
have seen signs that indicate there are traffic restrictions along Third Avenue during
certain times of the day. Respondents in all three groups most commonly mentioned:

= Signs posted along the street indicating there are traffic restrictions during peak
hour travel (65% Bus Cluster sample, 74% Garage/Lot Cluster sample, 71% On-
Street Parking sample)

» “Do Not Enter” signs (29% Bus, 25% Garage/Lot, 15% On-Street sample)
= “Bus Only” signs (20% Bus, 25% Garage/Lot, 19% On-Street sample)

e About six in ten Bus Cluster respondents (59%) were aware of the date the tunnel
would re-open prior to September 24, 2007 as wetre 39% of Garage/Lot Cluster
respondents and 37% of On-Street Parking Cluster respondents. Most respondents
in the Bus Clusters group recalled getting information about the tunnel opening from
transit agencies more than any other source both before and after the tunnel re-
opened (49% before, 26% after). Garage/Lot Cluster respondents most commonly
recalled getting information from the media (46% before, 16% after) as did On-Street
Parking respondents (47% before, 14% after).

e Bus Cluster respondents were significantly more likely than those in other groups to
have seen information about the tunnel re-opening after September 24 (59%
compared to 39% of Garage/Lot Cluster respondents and 37% of On-Street Parking
Cluster respondents). At least three-quarters of those who did see information after
September 24, 2007 in all respondent groups said the information they saw was
informative.

e Less than one in five respondents (18% of Bus Cluster respondents, 19% of
Garage/Lot respondents and 14% of On-Street Parking Cluster respondents) who
work or attend school in downtown Seattle were aware of any incentives or
promotions urging commuters to change the way they commute.

e For Bus Cluster respondents, transit agency timetables were the most popular source
of get information about traveling in downtown Seattle (83%) followed by
information posted at bus stops (76%), the Metro Online website (70%), Rider Alerts
(60%) and transit agency brochures (48%). The most popular non-transit
information sources were up-to-date traffic reports (45%) and downtown signage

(40%).

Downtown Tunnel Project: Customer Research Findings. December 2007. GROUP
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e Up-to-date traffic reports was the most commonly mentioned information source for
respondents from the Garage/Lot Clusters (72%), followed by the Metro online
website (45%), newspaper articles or TV news (45%)and regular signs posted on
downtown streets (43%).

e On-Street Parking Cluster respondents most commonly mentioned up-to-date traffic
reports (62%) as their information source about travel in downtown Seattle followed
by newspaper articles or television news (48%) and regular signs posted on
downtown streets (47%). About four in ten respondents mentioned getting
information from transit agency timetables (41%), the Metro Online website (40%0)
and transit information at bus stops (38%).

Conclusions

The tunnel re-opening does not appear to have significantly affected travel to and within
downtown Seattle. Most respondents are coming downtown about as often as they did a
year ago and those who ride the bus are either satisfied with how the tunnel opening has

affected their downtown travel or they don’t have an opinion one way or the other.

While many items in the survey did not change significantly from 2006 to 2007 there is a
pattern of decline in satisfaction that is worth mentioning—especially with respect to feeling
comfortable and safe downtown. Respondents have noticed more crowding of late and
while, they are still satisfied with their personal security and safety in downtown, significantly
tewer respondents feel “very satisfied” than in the past. For those who travel downtown by
car, lack of parking and cost continue to detract from their overall downtown experience.

While bus riders get a great deal of information from transit agencies, it is much more
difficult to attract the attention of car travelers as evidenced by the fact that 65% of those
who only travel to downtown Seattle by car did not see any information about the tunnel
after it opened on September 24.

Downtown Tunnel Project: Customer Research Findings. December 2007.
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INTRODUCTION

Background

The downtown Seattle transit tunnel, a thoroughfare for specific bus routes traveling
through downtown Seattle, closed in September 2005 to allow for construction of a light rail
line. The tunnel re-opened to bus traffic in September 2007. Light rail operation is expected
to begin in 2009. During the construction period, buses that formerly used the tunnel were
re-routed onto surface streets in downtown Seattle.

King County Department of Transportation, Metro Division (KC Metro), acting on behalf
of a multi-agency team, contracted with the Gilmore Research Group to evaluate the
behavior of bus riders and auto drivers before and during the tunnel closure and after the
tunnel reopened.! The purpose of the research is to understand:

e Changes in use of the downtown Seattle area

e The perceived impact of re-routed buses on travel time to and within downtown
Seattle

e Satisfaction with various elements of travel within downtown Seattle such as travel
time, parking availability, and on-time performance at downtown bus stops

e Opverall satisfaction with the downtown Seattle experience

A baseline study of downtown Seattle users was conducted in August 2005, approximately
one month before the tunnel closed. A formal feedback survey was conducted in the
summer of 2006. The 2007 survey is the first formal survey conducted after the tunnel
opened again.

Methodology
Three distinct groups of downtown Seattle users were targeted for this study:

* Bus riders
* Auto travelers to downtown who park in surface lots or parking garages
* Auto travelers to downtown who park on the street in downtown Seattle

! Team members include: Sound Transit, Community Transit, the City of Seattle and KC Metro Transit

Downtown Tunnel Project: Customer Research Findings. December 2007. GROUP
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Questionnaire Development

Gilmore Research worked with KC Metro staff to develop a questionnaire suitable for all
three respondent groups. Topics explored in the study include:

* Reasons for coming to downtown Seattle

* Travel mode to downtown

* Travel time to downtown destinations

* Personal comfort and satisfaction with various elements of the downtown experience
* Information sources about the tunnel reopening

The survey was designed so it could be completed over the phone or online.

Cluster Selection

The sampling frame consisted of a complete listing of the bus stops, garage/lots and
metered parking blocks in downtown Seattle. Clusters of 35 bus stops, 25 garages/lots and
20 parking meter blocks were randomly selected from this list for data collection purposes.

Several of the Garage/Lot Cluster locations used in 2006 were closed or refused access to
Gilmore interviewers and had to be replaced. Replacement garage/lot locations wete chosen
using the same process described above. Each parking garage/lot was given one chance for
random selection for each slot available for parking (i.e., 14 spots = 14 chances, 150 spots =
150 chances). Thus, larger venues had a greater chance to be selected over smaller ones.
Each parking lot was only selected once. A complete list of the locations selected for buses,
garage/lots and on-street parking is included in the Appendix.

Recruitment

Gilmore Research staff wearing KC Metro aprons traveled to select downtown locations to
recruit survey respondents. All recruiting occurred on weekdays between 2 and 6 p.m.
Respondents were recruited from October 16 to November 15, 2007.

Gilmore staff collected names and telephone numbers of individuals willing to participate in
a telephone survey at bus, garage/lot and parking meter locations. Those who did not want
to participate in the phone survey were given a postcard with a website address so they could
do the survey online. The postcards explained the purpose of the survey, provided the
website address and a unique PIN number that would allow respondents to complete the
survey online.

Downtown Tunnel Project: Customer Research Findings. December 2007. GROUP
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Table 1
Telephone Survey Sample Disposition
2007
2007 Percent 2007 2007
2007 Garage/ of On-Street  On-Street
2007 Bus Percent Lot Garage/ Parking Parking
Cluster of Bus Cluster Lot Cluster Cluster
Sample Sample Sample Sample Sample Percent
Total Sample Attempted 1,255 100% 647 100% 357 100%
Disconnected 61 5 21 3 14 4
Business/FAX 1 <1 3 <1 1 <1
Wrong Number 35 3 10 2 6 2
Subtotal Non-working 97 8% 34 5% 21 6%
Usable Sample 1,158 92% 613 95% 336 94%
No answer 49 4 16 2 7 2
Answering machine 509 41 235 36 102 29
Respondent not available 112 9 88 14 16 4
Busy signal 30 2 14 2 4 1
Blocked number 5 <1 1 <1
Subtotal No Contact 705 56% 354 55% 129 36%
Total Sample Contacted 453 36% 259 40% 207 58%
Refusals 14 1 18 2 4 1
Terminate/Incomplete 9 1 2 <1 3 1
Subtotal
Refusals/Incomplete 23 2% 20 3% 7 2%
Not qualified (misc.) 10 1 6 1 2 1
Language barrier/ hearing
problem 24 2 5 1 11 3
Subtotal Not Qualified 34 3% 11 2 13 4%
Completed Telephone
Interviews 396 32% 228 35% 187 52%
Complete Online/Web
Interviews 8 - 3 - 5
Total Completed Interviews 404 231 192

May not sum to 100% due to rounding.

Data Collection

Between October 18 and November 20, 2007, Gilmore Research completed 827 telephone
interviews with respondents recruited from the bus (404), garage/lot (231) and on-street
parking locations (192). The telephone survey took 11 minutes to complete on average.

Sixteen individuals completed the survey online including 8 from bus stop locations, 3 from
garage/parking lot locations and 5 from the on-street parking spaces.

Downtown Tunnel Project: Customer Research Findings. December 2007. GROUP
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Analysis and Reporting

As noted above, data were collected from three discrete populations who use the downtown
area. Since the population of downtown users in each of these groups is unknown, it is not
possible to combine the data into a proportionately representative “snapshot” of all
downtown users. For this reason, even though respondents from the Bus Clusters may also
travel to downtown by automobile and vice versa, the groups are analyzed separately in the
report that follows.

Comparisons are made between survey findings from data collected in 2005 (prior to the
tunnel closure), 2006 (during tunnel closure) and 2007 (after tunnel reopened) across all
three respondent groups as appropriate. In 2005, the number of respondents surveyed from
the parking meter clusters was too small for statistically reliable comparisons to be made.
Thus, comparisons are made between 2006 and 2007 data only for this group. Unless
otherwise indicated, all statistically significant differences are reported at the 95% confidence
level. “Don’t know” and “refused” responses are included in the base though they may not
be shown in the tables and figures.

Downtown Tunnel Project: Customer Research Findings. December 2007.
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Respondent Profile
Characteristics of Table 2
respondents to the 2007 Respondent Characteristics by Cluster Type
survey from the Bus and All 2007 survey respondents
Garage/Lot Clusters were On-Street
.. Bus Garage/Lot  Parking
very similar to those of the Clusters Users Clusters
2006 survey respondents. (Base) (n=404)  (n=231)  (n=192)
Statlstlcally Slgnlﬁcal’lt *Commuter Status
differences between sample ﬁomm“tef . gg% ;i% ;g%
; on-commuter
clusters noted in 2007
include: Area
North King County 57% 42% 59%
South King County 17 16 16
e 2007 respondents East King County 7 22 10
Oth 19 20 15
from the Bus Clusters e
were more likely than Trips to Downtown Seattle
. Live in downtown Seattle 4% 1% 3%
thOSF: in 2006 tO‘ report Less than once a month 2 2 3
makmg 1to5 trips a 1 to 5 trips/month 9 16 18
month to downtown 6 to 9 trips/month 4 5 7
Wntow 10 to 19 trips/month 10 12 16
Seattle (1 6% and 9% 20 or more trips/month 72 63 54
: Don’t know <1
respeCUVdY)‘ Average trips per month 20 17 17
e Fewer Bus Cluster **Regular Downtown Seattle Users
. Yes 95% 89% 91%
respondents in 2007 No 5 11 9
were ages 16 to 24 (4% Ao &
. ge Groups
0
V. 14 /0 mn 2006) 16 to 19 1% 0% 0%
20to 24 3 <1 1
. 25to 34 10 7 7
e Fewer respondents in 35 to 44 >4 p 2
the Garage/Lot 45 to 54 21 26 28
55 to 64 22 24 24
Clusters were ages 25 65 or Older 16 16 16
to 44 than recorded in Refused 5 6 3
2006 (220/0 and 30% Average age 42 years 43 years 43 years
respectively). Gender
Male 47% 49% 56%
Female 53 51 44

e Respondents in the
On-Street Parking
sample were more
likely than those from
the Bus Cluster sample
to be male (56% and
47% respectively).

* A Commuter is someone who makes 3 or more work/school trips per

week.

** A Regular User lives in downtown Seattle or makes 3+ trips downtown

per month.

May not sum to 100% due to rounding.
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As Table 2 shows, the majority of respondents in all cluster groups live in North King
County. Respondents from the Garage/Lot Clusters were more than twice as likely as those
in the Bus or On-Street Parking Clusters to live in East King County.

As expected with the high proportion of commuters, the majority of respondents from all
Cluster groups reported making 20 or more trips to downtown Seattle per month (72% Bus,
63% Garage/Lot, and 54% On-Street Parking). The percentage difference between On-
Street Parking respondents and Bus Cluster respondents who go downtown 20 or more
times per month is statistically significant.

Downtown Tunnel Project: Customer Research Findings. December 2007.
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DETAILED FINDINGS

Bus Cluster Sample

Number of Trips to Downtown Seattle

A total of 404 respondents from the
selected Bus Clusters completed
cither a telephone (n=396) or web
(n=8) survey. When asked how
many times a month they go to
downtown Seattle these individuals
reported making an average of 19.5
trips across all trip purposes (Table
4).

Respondents were then questioned
about the number of trips they
make downtown for work or
school, shopping, medical
appointments, errands and
entertainment. Since a single trip to
downtown may serve more than
one purpose, the sum of the trips
for each purpose often exceeds the
total number of trips reported.

Work Trips

About four in five respondents

Table 3
Trip Purpose in Downtown Seattle
All bus cluster respondents

(Base)

Work/School
Yes
No

Shop/Medical
Appointments/Errands

(Multiple response)
Shop
Medical appointments
Other errands
None of the above

Dining/Sports Events/Other
Entertainment

Yes

No

2005
(n=367)

79%
22

62%
53%
30
27
38

68%
32

2006
(n=387)

84%
16%

57%
47%
28
32
43

61%
39

Question 2: Do you work or go to school downtown?

2007
(n=404)

81%
19

57%
48%
28
28
43

59%
41

Question 5: Do you shop, go to medical appointments or do other

errands downtown?

Question 8: Do you go out dining, to sports events or other

entertainment in downtown?

“Don’t know” responses not shown. May not sum to 100% due to

rounding

surveyed from the Bus Cluster groups (81%) work or attend school in downtown Seattle
(Table 3). Eighty percent of all bus riders who work or go to school downtown (80%) are
commuters. That is, they travel downtown for work or school at least three times a week.
The vast majority of these respondents (86%) make at least 20 work/school trips per month

(Table 4).

e In addition to going to work or school, 50% of work commuters to downtown

Seattle said they also shop, go to medical appointments or run other errands and 58%

entertain themselves downtown. These percentages are statistically unchanged since

2000.

Downtown Tunnel Project: Customer Research Findings. December 2007.
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Detailed Findings: Bus Cluster Sample

Trips for Shopping, Medical Appointments and Other Errands

Although more than half of
the bus riders interviewed
(57%) reported making at least
one trip downtown to shop, go
to a medical appointment or
run another errand, this is not
a regular occurrence. Three-
quarters of those who come
downtown for one or more of
these purposes (75%) said they
come downtown for these
activities fewer than six times a
month (Table 4). The average
number of trips for shopping,
medical appointments or
errands bus riders made per
month in 2007 (5.1) was about
the same as in 2006 (5.2) and
significantly lower than in 2005
(6.8).

e Seventy percent of Bus
Cluster respondents
(70%) who shop, go to
medical appointments,
or run errands
downtown also wotk in
downtown Seattle.

Table 4
Trips to Downtown Seattle by Purpose

Bus cluster respondents who participate in each activity

Work/School
<lto5
6to9
10to 19
20 or More
Average number of trips

Shop/Medical Appointments/Errands
<lto5
6to9
10to 19
20 or More
Average number of trips

Dining/Sports/Entertainment
<1to5
6to9
10to 19
20 or More
Average number of trips

Average Trips Across All Purposes

2005

(n=288)
2%
2
9
84
20.2

(n=227)
63%
9
16
11
6.8

(n=249)
83%
7
8
1
3.4

(n=367)
20.6

2006

(n=325)
2%
2
8
87
20.2

(n=220)
72%
8
11
6
5.2

(n=235)
84%
5
9
<1%
3.2

(n=387)
19.7

2007

(n=327)
4%
2
9
86
20.0

(n=230)
75%
8
12
3
5.1

(n=238)
91%
3
4
2
3.0

(n=404)
19.5

Question 3: About how many times a month (do you go downtown for work

or school)?

Question 6: About how many times a month (do you shop, go to medical
appointments or do other errands downtown)?

Question 9: About how many times a month (do you go out dining, to

sports events or other entertainment in downtown)?

“Don’t know” responses not shown. May not sum to 100% due to rounding

e About two-thirds of these respondents who shop or run errands downtown (65%)

said they dine out, attend sports events or participate in some other form of

downtown entertainment; a significant drop from the 74% recorded in 2005 and
slightly below the 71% reported in 2006.

Trips for Dining Out, Sports Events, or Other Entertainment

Of the three trip purpose categories, trips to downtown for entertainment are the least

common among respondents from the Bus Cluster group. Although about six in ten bus
riders (59%) dine out or go to sports events or other downtown entertainment, they average
only three trips per month for this purpose (Table 4).

Downtown Tunnel Project: Customer Research Findings. December 2007.
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e Most bus riders who come downtown for entertainment also go to work/school
(79%) ot shop, go to medical appointments or run other errands (63%) in downtown
Seattle. These percentages are slightly, but not significantly lower than those

recorded in 2006.

Use of Downtown Seattle Compared to Last Year

Respondents were asked two questions regarding their use of downtown Seattle compared
with the previous year. The first question, asked about changes in how often they come to
downtown Seattle. The second asked for changes in how often they use a car to travel to

and around downtown Seattle.

As Figure 1 shows, most Bus Cluster
respondents (61%) said they come to
downtown Seattle about as often as
they did a year ago. Three in ten
respondents (30%) said they come
downtown more often than they did
last year; a significant change from
2006 when 22% said they visited
downtown Seattle more than they
did a year before the survey.

e Those who come downtown
fewer than six times a month
were more likely than average
to say their frequency of trips
to downtown Seattle has
diminished over the past year

(19%).

None of the 32 Bus Cluster
respondents who come downtown

Figure 1
Travel to Downtown Seattle Compared to Last Year
Bus cluster respondents not living in downtown Seattle

(Bases listed below)

100% 1
90%
80% 1
70%
60% -
50% -
40% -
30% -
20% -
10% -

0% A

ODon't know
M Less often
OSame

H More often

2005 2006 2007
(n=355)  (n=377) (n=387)

Question 11: Would you say you are going to downtown Seattle
less often than last year, more often than last year, or about the
same as last year?

May not sum to 100% due to rounding.

“Don’t know” was 1% or less

less often than they did a year ago said the decline was related to the tunnel re-opening. The
most commonly mentioned reasons for coming downtown less frequently were:

* Change in job or school (6 respondents)

* Moved further away (6 respondents)

* Change in family circumstances (5 respondents)

* Financial reasons such as less money or higher gas prices (4 respondents)
* Traffic congestion (3 respondents)

Neatly four in ten Bus Cluster respondents (39%) said they use their car to travel to and
through downtown Seattle with the same frequency as last year. Three in ten (30%) said

Downtown Tunnel Project: Customer Research Findings. December 2007. GROUP
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they use their cars downtown less often than they did a year ago and 24% do not own a car.
Just 7% are using a car downtown more often than they did a year ago.

As Figure 2 shows, in general, Figure 2
car travel to and around Car Travel to and Around Downtown Seattle versus Last Year
downtown Seattle among Bus All bus cluster respondents

(Bases listed below)
Cluster respondents has not
changed significantly since
2006. Below are some
significant differences in car
travel among respondent
subgroups.

100% +

ODon't know
80% 4
M Do not own a car
M Less often

60% OSame

HMore often

40% -
e (Commuters are motre

likely than non-
commuters to report
using their cars to

20% -

travel to and around 2005 2006 2007
downtown Seattle less (n=367) (n=387) (n=404)
often than they did a

0 0 Question 13: Would you say you are using your car to travel to or around
year ago (33 Yo v. 21% downtown Seattle less often than least year, more often than last year, or
of non—commuters) about the same amount as last year?

May not sum to 100%

e Commuters were also In 2005 and 2007 “Don’t know” was less than 1%.
more likely than non-

commuters to report using their cars to and around downtown Seattle more than they
did a year ago (8% v. 1% of non-commuters)

e Non-commuters are significantly more likely than commuters to say they do not own
a car (46% v. 18% commuters)

e Respondents who use more than one transportation mode to get to downtown
Seattle are significantly more likely than those who only come downtown on the bus
to say they use their cars about the same as last year (49% and 34% respectively).

Four respondents who use their cars to get to and around downtown Seattle less often than
they did a year ago say the decrease was related to the tunnel opening. When asked
specifically what it was about the tunnel re-opening that is causing them to use their cars less
often, these respondents mentioned parking costs or limited parking (2 respondents), travel
time is too long by car (1 respondent) and traffic congestion (1 respondent). One person
also mentioned travel time is too long by bus.

Other reasons mentioned for the decrease in auto use to and around downtown Seattle by at
least five percent of respondents whose auto use has declined include:

Downtown Tunnel Project: Customer Research Findings. December 2007. GROUP
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= Take the bus/have a bus pass/bus more convenient/bus less expensive (15%)
* Parking costs (8%)

* Moved/live further away (8%)

* Traffic congestion (8%)

*  Gas costs (7%)

» Changed work/school schedule (7%)

» Not convenient/difficult to get there (7%)

* Don’t have a car anymore (5%)

Satisfaction with Effect of Tunnel Opening on Bus Travel

Half of the Bus Cluster Figure 3

respondents (500/0) said they were Satisfaction with Bus Travel After Tunnel Re-opening
satisfied with how the tunnel re- Bus cluster respondents who travel to downtown Seattle by bus

opening has affected their bus (Base = 364)
travel in downtown, 11% were 1
dissatisfied, and the remainder very satisfied : 27%
(39%) were neutral on the topic. Somewhat satisfied [T 23%
e Respondents who come Somewhat dissatisfied j %
downtown to work and 1
shop (620/0), and those Very dissatisfied -j 4%
who come downtown for Don't know/_Neithe_r satisfied nor | 30%
work, shopping and dissatisfied ' ' ' : '
entertainment (55%) were 0%  10% 20% 30% 40% 50%

especially likely to say they
were satisfied with how
the tunnel re-opening has
affected their bus travel.

Question 16D: In general, are you satisfied or dissatisfied with how the
tunnel re-opening has affected your bus travel downtown?

May not sum to 100% due to rounding.

e Respondents who come downtown only to go to work or school were especially
likely to say they were “neither satisfied nor dissatisfied” with how the tunnel re-
opening has affected their bus travel in downtown (51%).
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Time of Day Travel to Downtown Seattle

The time of day Bus Cluster respondents travel to downtown Seattle varies greatly by trip
purpose (Table 5). When travel for all trip purposes is combined, nearly three in four
respondents (73%) travel during morning commute hours on weekdays. This is not
surprising, given the high percentage of bus riders who work or go to school in downtown
Seattle. In fact, 87% of those who work or go to school downtown travel on weekdays
between 6 and 9 a.m.

Significantly fewer bus riders reported traveling to downtown Seattle between 3 p.m. and 6
p.m. and on weekend evenings than in either 2005 or 2000.

Table 5
Time of Day Travel to Downtown Seattle by Purpose
All bus cluster respondents

--2007--
Shopping/ Dining/
2005 2006 All Work/ Medical/ Sports/
All Purposes  All Purposes  Purposes School Errands Entertainment
(Base) (n=367) (n=387) (n=404) (n=327) (n=230) (n=238)
Weekdays 6 to 9 AM 2% T7% 73% 87% 9% 2%
Weekdays 9 AM to 3 PM 41 36 32 11 42 9
Weekdays 3 to 6 PM 42 41 30 14 25 20
Weekdays after 6 PM 41 33 35 13 11 41
Weekends during the day 53 52 51 17 60 39
Weekends during the
evening 48 47 38 6 14 55
Was already downtown - - 6 8 4

Question 3A: Which of the following times of day do you usually travel to downtown for work or school?

Question 6A: Which of the following times of day do you usually travel to downtown for shopping, appointments
and other errands?

Question 9A: Which of the following times of day do you usually travel to downtown for dining, sports, or other
entertainment?

Multiple responses allowed. “Don’t know” responses not shown.
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Travel Mode to Downtown Seattle

Work/School Trips

Most Bus Cluster respondents who commute to work or school in downtown Seattle (93%)
usually commute by bus, 6% commute in a car or carpool. The remaining respondents walk
or get there by various other means (Figure 4). Significantly more bus riders said they
usually travel to work or school in downtown Seattle in 2007 than in 20006.

Figure 4
Travel Mode to Downtown Seattle by Trip Purpose
Bus cluster respondents who travel downtown for each purpose

(Bases listed below)

4% 6% 5% 7% 9% 10% 7% 7% 7%

100%

80% -
OOther/

Varies
60% -
Hcar/
20% 4 Carpool

M Bus

2005 2006 2007 2005 2006 2007 2005 2006 2007
(n=288) (n=325) (n=327) (n=227) (n=220) (n=212) (n=249) (n=235) (n=229)
Shopping/

Work/School Medical/ Entertainment
Errands

Questions 4, 7 and 10: Is that usually by car, bus, carpool or some other way?

May not sum to 100% due to rounding.

Shopping/Medical/ Errands

Two in three respondents from the Bus Cluster sample (65%) take the bus downtown to
shop, go to medical appointments or run other errands while (25%) make these kinds of
trips by car (Figure 4). There were no significant changes in travel mode from 2006 to 2007.

Dining/Sports/Entertainment

As Figure 4 shows, bus riders who travel downtown for entertainment were evenly divided
between those who usually come downtown by car (47%) and those who usually ride the bus
(46%). Again, there were no significant differences in travel mode between 2006 and 2007.
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Table 6 summarizes travel by purpose, mode and time of day for Bus Cluster respondents.
When looking at all three travel modes (cat/carpool, bus, and other) regardless of purpose,
morning commute hours are the most common. Although there are moderate differences
by time of day for each mode, the overall travel pattern is consistent with findings in 20006.
Significantly fewer respondents who come downtown by car/carpool reported coming to
downtown Seattle on weekdays between 3 and 6 p.m. and on weekend evenings than in
20006. This was also true of respondents who travel to downtown Seattle by bus.

Table 6
Travel Mode to Downtown Seattle by Trip Purpose and Time of Day
All bus cluster respondents

--2007--
2005 2006 Shopping/ Dining/
All All All Work/ Medical/ Sports/
Purposes  Purposes Purposes School Errands Entertainment

(Bases listed for each mode)

Car/Carpool (n=141) (n=148) (n=132) (n=114) (n=79) (n=114)
Weekdays 6 to 9 AM 86% 84% 82% 91% 9% 1%
Weekdays 9 AM to 3 PM 32 30 27 4 38 6
Weekdays 3 to 6 PM 42 39 25 8 18 13
Weekdays after 6 PM 53 39 41 11 5 38
Weekends during the day 62 60 61 11 63 33
Weekends during the evening 68 70 56 3 10 64
Already downtown - 5 6 1

Bus (n=338) (n=345) (n=364) (n=310) (n=203) (n=212)
Weekdays 6 to 9 AM 75% 81% 76% 87% 8 2
Weekdays 9 AM to 3 PM 41 35 31 11 40 9
Weekdays 3 to 6 PM 42 42 31 13 26 21
Weekdays after 6 PM 42 32 35 13 12 42
Weekends during the day 54 51 52 17 62 39
Weekends during the evening 48 47 37 6 14 55
Already downtown - 5 7 3

Other/Varies (n=15)* (n=20)* (n=18)* (n=20)* (n=18)* (n=17)*
Weekdays 6 to 9 AM 93% 80% 88% 90% 28%
Weekdays 9 AM to 3 PM 47 55 38 10 44
Weekdays 3 to 6 PM 20 45 25 5 33 6
Weekdays after 6 PM B3 55 46 10 11 47
Weekends during the day 60 85 67 20 67 48
Weekends during the evening 47 80 54 15 22 65
Already downtown --- 13 11 6

Question 3A: Which of the following times of day do you usually travel to downtown for work or school?
Question 4: Is that usually by car, bus, carpool or some other way?

Question 6A: Which of the following times of day do you usually travel to downtown for shopping, appointments and
other errands?

Question 7: Is that usually by car, bus, carpool or some other way?

Question 9A: Which of the following times of day do you usually travel to downtown for dining, sports, or other
entertainment?

Question 10: Is that usually by car, bus, carpool or some other way?
*Interpret with caution due to small sample size
Travel modes are not discrete. Multiple responses allowed. “Don’t know” responses not shown.
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Travel Time

Table 7 shows the travel time to downtown that Bus Cluster respondents reported for each
type of trip. Table 8 shows the average travel time through downtown Seattle for each type
of trip. Total average travel time regardless of trip purpose was 37.0 minutes in 2007
compared with 34.9 minutes in 2006 and 32.7 minutes in 2005. The difference in average
travel time between 2005 and 2007 is statistically significant at the 95% confidence level.
Total travel time, as well as travel time through the downtown area, for each trip type are
discussed below.

Work/School Trips

On average, Bus Cluster
respondents who commute by bus
or car spend more than half an
hour (40.7 minutes) commuting to 2005 2006 2007

Table 7
Total Travel Time to Work/School
Bus cluster respondents who travel downtown by bus or car/carpool

. (Base)
work ot school in downtown Work/School (n=275) (n=306) (n=312)
Seattle (Table 7). 0 to 10 Minutes 2% 3% 4%
11 to 15 Minutes 9 12 6
. 16 to 30 Minutes 48 38 39
Average travel times for all 31 to 60 Minutes 34 38 42
respondents increased for both Over 60 Minutes 7 8 10
Average 34.9 Min. 36.9 Min. 40.7Min.
work/school and
shopping/medical trips and Shop/Medical/Errands (n=210) (n=203) (n=190)
. 0 to 10 Minutes 12% 16% 10%
decreased slightly for 11 to 15 Minutes 15 14 17
entertainment trips between 2006 ée to 28 Minutes ‘z‘g ‘2‘; ‘2‘0
. 1to Minutes 5
and 2007. These differences are Over 60 Minutes 5 6 5
not Statisticaﬂy Signiﬁcant at the Average 30.2 Min. 30.4 Min. 31.1 Min.
0 1
95% confidence level. Dining/Sports/Entertainment (n=231) (n=218) (n=213)
0 to 10 Minutes 11% 8% 9%
h h k or n hool 11 to 15 Minutes 17 20 18
T ose who work or attend schoo 16 to 30 Minutes 43 42 38
in downtown Seattle reported that 31 to 60 Minutes 25 24 28
: : Over 60 Minutes 3 5 3
it takes 9.5 minutes on average t . . .
$9.5 $0 Vi ge to Average 28.6 Min. 31.3 Min. 29.8 Min.
travel from the edge of the
downtown core to their Average Across All Purposes 32.7 Min. 34.9 Min. 37.0 Min.

Questions 4B, 7B, 10B: How long does it take you to travel from the

destinations; a slight, but not ions . :
beginning of your trip to (trip purpose) downtown by (travel mode)?

significant increase from the 8.7
minute average reported in 2006

(Table 8).

May not sum to 100% due to rounding.

! 'The difference in average travel time for work/school trips between 2006 and 2007 is significant at the 90% confidence level.

Downtown Tunnel Project: Customer Research Findings. December 2007. GROUP



Page 26 Detailed Findings: Bus Cluster Sample

Shopping/Medical/Errands

Respondents from the Bus Cluster group, who come downtown to shop, go to medical
appointments, or run errands reported an average travel time of 31.1 minutes (Table 7).
Those who come downtown for shopping, medical appointments or to run errands reported
that it takes 8.9 minutes on average to travel from the edge of the downtown core to their
destinations which is just over a minute longer on average than reported in 2006. The
difference is not statistically significant (Table 8).

.. Table 8
Dining/Sports/ Average Travel Time Through Downtown Seattle (Minutes)
Entertainment Bus cluster respondents who travel downtown by bus or car/carpool
] 2005 2006 2007
Bus Cluster respondents traveling | (Base)
: Work/School (n=275) (n=306) (n=312)
downtown for entertainment Total 349 6.0 05
purposes reported the shortest From downtown core 7.7 8.7 9.5
I travel time (29.8 min
total travel time ( 9.8 u.tes) as Shop/Medical Errands (n=210) (n=203) (n=190)
well as the shortest travel time Total 30.2 30.4 311
from the downtown core to their From downtown core e [ 8.9
destinations (8.3 minutes). Entertainment (n=231) (n=218) (n=213)
Total 28.6 31.3 29.8
From downtown core 9.1 7.9 8.3
As Table 8 shows, the total

Questions 4B, 7B, 10B: How long does it take you to travel from the

average travel time for beginning of your trip to (trip purpose) downtown by (travel mode)?

entertainment trips is slightly _
. N Question 4D, 7D, 10D: Once you reach the downtown core area by

shorter than in 2006 while the (transportation mode), how long does it take to reach your

average travel from the edge of destination?

downtown to respondents’ final destinations is slightly longer. Neither of these changes is

statistically significant.

Travel Time by Mode

Table 9 displays the travel time by mode from the beginning of the trip to downtown Seattle
for the three categories of trip purpose, work, shopping and entertainment for bus cluster
respondents. Although the survey was designed primarily to measure travel time for
individual trip purposes, it also provides information regarding the differences in travel time
to downtown Seattle by mode for each trip purpose. Since travelers to downtown Seattle do
not always use the same mode and come downtown for more than one trip purpose, the Bus
and Car/Carpool groups shown are not discrete.
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As Table 9
shows, those
who travel
downtown on
the bus for
shopping tend to
have faster trips
on average than
those traveling by
bus for work or
entertainment,

Respondents
who come
downtown by car
reported shorter
travel times on
average than
those who come
downtown by
bus, regardless of
trip purpose.
Interestingly,
those who travel

Table 9

Travel Time by Usual Mode from Beginning of Trip to Downtown Seattle by Trip Purpose
Bus cluster respondents who travel downtown for each trip purpose

Bus
0 to 10 minutes
11 to 15 minutes
16 to 30 minutes
31 to 60 minutes
Over 60 minutes
Average total travel time
Average travel time through downtown

Car/Carpool
0 to 10 minutes
11 to 15 minutes
16 to 30 minutes
31 to 60 minutes
Over 60 minutes
Average total travel time
Average travel time through downtown

Work
(n=303)
4%

5

39

42

11
41.1 Min
9.5 Min

(n=9)*
11%
11
45
33

25.1 Min.

6.7 Min.

Shopping
(n=137)
11%
17
41
25
6

31.7 Min.
9.8 Min.

(n=53)
8%
19
40
29
4

29.84 Min.
6.7 Min.

Entertainment

(n=105)
9%
16
22
31
6
34.3 Min.
8.8 Min.

(n=108)
10%
22
a1
27
25.5 Min.
7.9 Min.

Questions 4B, 7B, 10B: How long does it take you to travel from the beginning of your trip to

(trip purpose) downtown by (travel mode)?

Question 4D, 7D, 10D: Once you reach the downtown core area by (transportation mode),

how long does it take to reach your destination?

* Interpret with caution due to small number of respondents

May not sum to 100% due to rounding.

by car to shop, go to medical appointments, or run errands reported longer travel times on

average than those who come downtown by car for other purposes.

Downtown Tunnel Project: Customer Research Findings. December 2007.



Page 28

Detailed Findings: Bus Cluster Sample

Overall Impression of Downtown Seattle

Respondents from the Bus
Cluster sample have a positive
overall impression of downtown
Seattle. In all, 78% said their
recent experiences in downtown
Seattle left them with a
“somewhat” or “very” positive
impression while 9% said their
overall impression was “very” or
“somewhat negative” (Figure 5).
These proportions are
statistically unchanged since
summer 2005.

e Respondents who do not
commute to downtown
Seattle and those who
come downtown only to
shop, go to medical
appointments or run
errands were significantly

Figure 5
Overall Impression of Downtown Seattle
All bus cluster respondents

(Bases listed below)

2% 2% 2%

100% -

OVery negative
80% -

H Somewhat
60% A negative

H Neither positive
40% - nor negative

O Somewhat positive
20% 4

H Very positive

2005
(n=367)

2006
(n=387)

2007
(n=404)

Question 38: Based on your recent experience with downtown Seattle,
would you say your overall impression of downtown is...

May not sum to 100% due to rounding. Don’t know responses not shown.

more likely than average to have a negative impression of downtown (20% and 33%

respectively).
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Personal Comfort in Downtown Seattle

Respondents from the Bus Cluster sample who travel to downtown Seattle by bus, car, or
carpool were asked to rate their satisfaction with two personal comfort elements: their
ability to walk around downtown without feeling crowded and personal safety.

Crowding

Nearly nine in ten Bus Cluster
respondents (85%) were
satisfied with their ability to
walk around downtown Seattle
without feeling crowded, ten
percent (10%) were dissatistied
and 1% said it depends on the
time of day (Figure 0).

The percentage of respondents
who are very satisfied with the
ability to walk around
downtown Seattle without
teeling crowded has decreased
slightly each year but the
differences are not statistically
significant.

e Respondents who have
a positive overall
impression of
downtown Seattle were
more likely to be
satisfied with the ability
to walk around

Figure 6
Satisfaction with Ability to Walk Around Without Feeling Crowded
Bus cluster respondents who travel downtown by bus, car or carpool

(Bases listed below)

Very Satisfied 49%
52%

Somewhat
Satisfied

Somewhat

W 2007 (n=386
Dissatisfied (n )

02006 (n=377)

W 2005 (n=351)
Very Dissatisfied

Depends on Time
of Day

Don't know

0% 20% 40% 60%

Questions 18 and 30: Are you satisfied/dissatisfied with being able to walk
around downtown without feeling crowded?

May not sum to 100% due to rounding.

downtown Seattle than those who have a negative overall impression of the
downtown area (90% and 56% respectively).
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Safety and Security

Neatly eight in ten respondents
from the Bus Clusters (78%)
were satisfied with their
personal security and safety
when in downtown Seattle,
17% were dissatisfied, and 4%
said it depends on the time of
day (Figure 7). While there
were no statistically significant
differences noted between 2007
and 20006, the percentage of
respondents who are “very
satisfied” with their personal
security and safety is
significantly lower than in 2005.

e Respondents who have
a positive overall
impression of
downtown Seattle were
more likely to be
satisfied with their
personal security and

Figure 7
Satisfaction with Personal Security and Safety
Bus cluster respondents who travel downtown by bus, car or carpool

(Bases listed below)

40%
41%

Very Satisfied

45%
42%
44%

Somewhat
Satisfied

Somewhat
Dissatisfied

W 2007 (n=386)
02006 (n=377)
Very W 2005 (n=351)
Dissatisfied

Depends on
Time of Day

Don't Know

20% 40% 60%

Questions 19 and 31: Are you satisfied/dissatisfied with personal security
and safety when in downtown Seattle?

May not sum to 100% due to rounding.

safety than those who have a negative overall impression of the downtown area (83%

and 50% respectively).

Respondents who were unhappy
with their personal security and
safety while waiting for the bus at
night were most concerned about
others using, buying, or selling
drugs (34%) followed by
concerns about violence and
crimes (25%) and loitering or
disruptive behavior (23%).
Neatly one in five respondents
(19%) wanted a greater police
presence (Table 10).

Table 10
Reasons for Dissatisfaction with Personal Safety in Downtown Seattle
Bus cluster respondents who were dissatisfied with safety downtown

Total

(Base) (n=64)

People using drugs/doing drug deals 34%
Worried about violence/shootings/crimes 25
Loitering/disruptive behavior 23
Not enough police presence/need more officers 19
Uncomfortable with homeless people 16
Being approached by strangers 13
It’s too dark 9
Other 6
Don’t know 2

Question 28A1 and Q36A1: You mentioned you were dissatisfied with
personal security and safety in downtown Seattle. Why do you say
that?

Multiple responses allowed.
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When asked to name downtown
locations where they are
dissatisfied with personal
security and safety, respondents
most commonly mentioned
intersections along 34 Avenue
(47%)—especially 314 and Pine
(20%) and 3t4 and Pike (20%).
Pioneer Square was mentioned
by 19% of respondents and 17%
mentioned locations along 2nd
Avenue—especially 20d and Pike
(6%). Table 11 shows the net of
all locations along 1t to 4t
Avenues as well as Pioneer
Square and specific intersections
mentioned by at least five
percent of respondents.

Table 11

Locations in Downtown Seattle Where Respondents are Dissatisfied with

Personal Safety and Security

Bus cluster respondents

(Base)

Along 39 Avenue (Net)
3d & Pine
3d & Pike
3rd & Union
3rd & Bell

Pioneer Square

Along 2 Avenue (Net)
2nd & Pike

Along 1st Avenue (Net)
1st & Pike

Along 4th Avenue (Net)
4th & Pike

Other (Net)
Westlake Mall area
Pike Place Market

Question 28B and Q36B

who were dissatisfied with safety downtown

Total
(64)
47%
20
20

5

5
19%
17%

6
11%

5

8%

8
41%

8

6

: Where in downtown Seattle are you dissatisfied
with personal security and safety?

Multiple responses allowed. Intersections mentioned by fewer than 5% of
respondents not shown.
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Satisfaction with Bus Travel in Downtown Seattle

Respondents who use the bus to get to downtown Seattle were asked to rate their
satisfaction with nine bus service elements. At least three out of four bus riders to
downtown were satisfied with:

»  Personal security and safety while waiting for the bus during the day (87%)

»  The location of your bus stop in downtown (87%)

*  Personal safety on the bus related to the conduct of others (85%)

»  The amount of personal space youn have when waiting at downtown bus stops (84%)
»  The ability of the bus to get you to your downtown destination on time (82%)

Bus riders to downtown were the least satistied with #he amount of time you have to wait in between
buses (35% dissatistied). Satisfaction with all elements was consistent with findings in 20006.
A new question in 2007 found that 84% of bus riders were satisfied with their personal
safety on the bus related to the conduct of others (Table 12).

The 42 respondents who indicated they were dissatisfied with the location of their bus stop

downtown most commonly said the stop is too far (17), the stop moved and they don’t like

the new location (14), they are uncomfortable with drugs, the homeless, etc. (6), or that they
are concerned about safety and security (6).

Table 12
Satisfaction with Downtown Bus Service Elements by Trip Purpose
Bus Cluster respondents who ride the bus to downtown Seattle

--2007--
Dining/
2005 2006 Shopping/ Sports/
All All All Bus Work/ Medical/ Entertain-
Bus Riders Bus Riders Riders School Errands ment
(Base) (n=338) (n=345) (n=364) (n=310) (n=203) (n=212)
The amount of time it takes your bus to
get through downtown
Very satisfied 34% 33% 32% 30% 32% 33%
Somewhat satisfied 39 35 42 42 40 42
Neutral / Depends /Don’t know 7 6 5 2 6 4
Somewhat dissatisfied 15 18 13 15 17 13
Very dissatisfied 5 8 7 8 7 8
The location of your bus stop in
downtown
Very satisfied 63% 66% 62% 64 62 60
Somewhat satisfied 29 21 24 23 26 26
Neutral / Depends /Don’t know 1 <1 2 2 1 2
Somewhat dissatisfied 4 7 6 5 6 5
Very dissatisfied 3 6 6 7 5 6

Questions 20 - 28: Next are a few questions about your satisfaction with downtown Seattle and downtown bus service.
Are you satisfied/dissatisfied with...

Trip purpose groups are not discrete. For example, a respondent who works and attends sports events in downtown
Seattle is included in both groups.

“Refused” responses not shown. May not sum to 100% due to rounding.
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Table 12 (Continued)
Satisfaction with Downtown Bus Service Elements by Trip Purpose
Bus Cluster respondents who ride the bus to downtown Seattle
--2007--
Dining/
2005 2006 Shopping/ Sports/
All All All Bus Work/ Medical/  Entertain-
Bus Riders  Bus Riders Riders School Errands ment
(Base) (n=338) (n=345) (n=364) (n=310) (n=203) (n=212)
The amount of personal space you
have when waiting at bus stops
Very satisfied 44% 46% 43% 43% 39% 43%
Somewhat satisfied 40 35 41 41 40 40
Neutral / Depends /Don’t know 3 2 3 3 4 2
Somewhat dissatisfied 8 11 8 8 9 9
Very dissatisfied 5 7 6 5 7 6
The amount of time you have to wait in
between buses?
Very satisfied 24% 23% 27% 27% 24% 24%
Somewhat satisfied 41 39 35 35 40 36
Neutral / Depends /Don’t know 3 5 3 3 3 2
Somewhat dissatisfied 22 18 18 18 16 22
Very dissatisfied 10 14 17 17 17 16
The ability of the bus to get you to your
downtown destination on time
Very satisfied 56% 48% 48% 47% 46% 43%
Somewhat satisfied 32 37 34 35 34 33
Neutral / Depends /Don’t know <1 1 3 2 2 2
Somewhat dissatisfied 7 8 10 10 13 14
Very dissatisfied 4 6 6 6 5 8
The bus coming when it is supposed to
when you are leaving downtown?
Very satisfied 33% 36% 36% 35% 33% 33%
Somewhat satisfied 45 40 35 35 37 35
Neutral / Depends /Don’t know 2 3 2 2 2 2
Somewhat dissatisfied 15 13 15 16 15 18
Very dissatisfied 5 9 12 13 14 12
Personal safety on the bus related to
the conduct of others*
Very satisfied -—- 46% 48% 40% 43%
Somewhat satisfied --- 39 37 41 43
Neutral / Depends /Don’t know - 3 2 3 2
Somewhat dissatisfied 8 9 10 8
Very dissatisfied 4 4 5 5

Questions 20 - 28: Next are a few questions about your satisfaction with downtown Seattle and downtown bus service.

Are you satisfied/dissatisfied with...

*New question in 2007.

Trip purpose groups are not discrete. For example, a respondent who works and attends sports events in downtown

Seattle is included in both groups.

“Refused” responses not shown. May not sum to 100% due to rounding.
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Table 12 (Continued)
Satisfaction with Downtown Bus Service Elements by Trip Purpose
Bus Cluster respondents who ride the bus to downtown Seattle

--2007--
Dining/
2005 2006 Shopping/ Sports/
All All All Bus Work/ Medical/  Entertain-
Bus Riders  Bus Riders Riders School Errands ment
(Base) (n=338) (n=345) (n=364) (n=310) (n=203) (n=212)
Personal security and safety while
waiting for the bus during the day
Very satisfied 57% 56% 54% 53% 53% 54%
Somewhat satisfied 33 35 34 34 32 34
Neutral / Depends /Don’t know 2 1 1 1 1 1
Somewhat dissatisfied 5 7 9 10 11 9
Very dissatisfied 3 2 2 2 3 2
Personal security and safety while
waiting for the bus at night
Very satisfied 18% 18% 16% 17% 13% 13%
Somewhat satisfied 37 38 37 37 36 41
Neutral / Depends /Don’t know 17 16 16 14 15 12
Somewhat dissatisfied 16 17 18 18 21 20
Very dissatisfied 11 11 14 14 16 15

Questions 20 - 28: Next are a few questions about your satisfaction with downtown Seattle and downtown bus service.
Are you satisfied/dissatisfied with...

Trip purpose groups are not discrete. For example, a respondent who works and attends sports events in downtown
Seattle is included in both groups.

“Refused” responses not shown. May not sum to 100% due to rounding.

Satisfaction with Car Travel in Downtown Seattle

One-third of the respondents interviewed from the Bus Cluster sample (33%) travel to
downtown Seattle by car at least occasionally. These respondents were asked five questions
about the satisfaction with car travel to and through the downtown area. As Table 13
shows, respondents were the most satistied with #he clarity of the informational signs downtown that
tell drivers how to get around (47% satisfied) followed by the amount of time it takes you by car to get
through downtown (42% satisfied).

Respondents from the Bus Cluster sample were considerably less satisfied with parking
elements. More than eight in ten of these respondents (84%) said they were dissatisfied with
the cost of downtown parking, 77% voiced dissatisfaction with being able to find parking
downtown and 66% were dissatistied with #he ability to find parking convenient to their downtown
destinations.

Satistaction with #he amount of time it takes you by car to get through downtown was significantly
lower in 2007 than in both 2006 and 2005. Satisfaction was also significantly below 2005
levels for being able to find parking downtown, being able to find parking that is convenient to yonr
destination, and the clarity of informational signs in downtown telling car drivers how to get aronnd
downtown.
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Table 13

Satisfaction with Car Travel through Downtown by Trip Purpose
Bus cluster respondents who sometimes go downtown Seattle by car or carpool

(Base)

The amount of time it takes you by car

to get through downtown
Very satisfied
Somewhat satisfied
Neutral / Depends /Don’t know
Somewhat dissatisfied
Very dissatisfied

Being able to find parking downtown

Very satisfied

Somewhat satisfied

Neutral / Depends /Don’t know
Somewhat dissatisfied

Very dissatisfied

Being able to find parking that is
convenient to your destination in
downtown Seattle

Very satisfied

Somewhat satisfied

Neutral / Depends /Don’t know

Somewhat dissatisfied

Very dissatisfied

The cost of parking in downtown
Seattle
Very satisfied
Somewhat satisfied
Neutral / Depends /Don’t know
Somewhat dissatisfied
Very dissatisfied

The clarity of informational signs in
downtown telling car drivers how to

get around downtown
Very satisfied
Somewhat satisfied
Neutral / Depends /Don’t know
Somewhat dissatisfied
Very dissatisfied

All Car/ Carpool

2005
(n=141)

17%
39

28
15

11%
25

26
36

11%
34

27
26

5%
18

23
53

15%
45

O
25

7

2006
(n=148)

16%
41

25
14

7%
20

28
43

13%
22

31
30

5%
17

20
57

18%
35
10
18
21

All Car/
Carpool
Riders
(n=132)

9%
33

36
14

5%
14

29
48

9%
22

34
32

3%
11

17
67

17%
30
11
31
12

Work/
School
(n=114)

8%
35

35
14

4%
13

31
48

8%
21

38
30

4%
10

16
68

15%
32
11
30
13

--2007--

Shopping/
Medical/

Errands
(n=79)

10%
39

32
14

8%
17

28
43

14%
22

29
32

3%
13

17
65

19%
35
10
24
11

Dining/
Sports/
Entertain-
ment
(n=114)

10%
28

40
15

5%
15

28
a7

9%
20

34
33

4%
11

17
66

16%
29
12
31
12

Questions 32 - 36: Next are a few questions about your satisfaction with downtown Seattle. Are you satisfied/dissatisfied

with...?

Trip purpose groups are not discrete. For example, a respondent who works and attends sports events in downtown

Seattle is included in both groups.

May not sum to 100% due to rounding.
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Information about Downtown Travel

Third Avenue Signage

More than two-thirds of Bus Cluster respondents (68%) said they have seen signs that
indicate there are traffic restrictions along Third Avenue during certain times of the day.
Commuters and those who come to downtown Seattle at least ten times per month were
especially likely to have seen these signs (Figure 8A). More than three-quarters of those who
saw the signs said they were effective in helping them understand traffic restrictions on

Third Avenue (Figure 8B).

Figure 8A
Did You See About Third Avenue Traffic Restrictions?
All bus cluster respondents

(Base = 404)

No, 28%

Don't
know /
Refused,
3%

Yes, 68%

Question 36C: Have you seen signs that indicate there
are traffic restrictions along 3@ Avenue during certain
times of the day?

May not sum to 100% due to rounding.

When asked what type of
signs they had seen,
respondents most commonly

Table 14

Figure 8B
Did Signage Help You Understand Traffic Restrictions?
Bus cluster respondents who saw Third Avenue signage

(Base = 275)
No
Yes 15%
79%
Don't
know /
Refused

6%

Question 36D1: Were these signs effective in helping you
understand traffic restrictions along 3@ Avenue?

May not sum to 100% due to rounding.

Types of Signage Viewed
Bus Cluster respondents who saw signs restricting traffic on Third Avenue

mentioned signs on the Total

T (Base) (275)

street mdlcatlng peak hour Signs on the street indicating peak hour restrictions 65%
restrictions on Third Avenue g&’s ’(‘)Tl enter ;g
(65%), followed by “Do Not | e leftam 7
Enter”’ signs (290/0) and “Bus Traffic signs on Third Avenue (general) 4
by - o Right Turn Only 3
Only Slgﬂs (20 /O) A Neon signs 3
complete listing is shown in Signs that allow travel for one block 3
Construction signs 2
Table 14. Other 2
Don’t know 6

Question 36D: Which signs have you seen?

Multiple responses allowed.
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Tunnel Opening Information

About six in ten respondents (59%0)
said they were aware of the date the

tunnel would re-open prior to
September 24, 2007.

Commuters were significantly
more likely to be aware of the
tunnel opening date than non-
commuters (62% and 47%
respectively).

Respondents who come to
downtown Seattle more than
five times a month were also
more likely to be aware of the
date the tunnel would re-open
than those who come
downtown infrequently (61%
and 38% respectively).

Figure 9
Aware of Upcoming Tunnel Opening
All bus cluster respondents

(Base = 404)

Yes
59%

No
40%

Don't
know /
Refused
1%

Question 36E: Prior to September 24th, were you aware that the
tunnel would be re-opening on that day?

May not sum to 100% due to rounding.
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Respondents who knew
about the tunnel re-
opening prior to
September 24t were
asked where they saw
information before the
tunnel opened. All
respondents were asked
where they saw
information about the
tunnel re-opening after
September 24th. Their
responses are shown in

Table 15.

More respondents recalled
getting information about
the tunnel opening from
transit agencies than from
any other source both
before and after
September 24.
Respondents most often
mentioned newspaper
articles as their source of
information about the
tunnel before it re-opened

Table 15
Sources of Information About Tunnel Opening
All bus cluster respondents

(Base)
Transit Agency (Net)
On bus/poster on bus
Transit agency bus stops
Transit agency rider alerts
Bus or transit agency websites
Metro representatives handing out information
Transit agency brochures
Transit agency timetables
Media (Net)
Newspaper articles
TV news
Radio
Tunnel Entrance (Net)
Tunnel entrance
Signs at bus tunnel
Other (Net)
Word of mouth (family/friends/co-workers)
At work
Regular signs on downtown streets
Email
Mailing
Websites other than transit agencies
Public events
Miscellaneous
Did not see or receive any information

Before After
Sept. 24 Sept. 24
(239) (404)
49% 26%

21 9
12 11
10 2

9 5

9 5

5 3

1 2
37% 14%
26 9
18 6

5 2
17% 7%
11 6

6 1
40% 12%
15 4

6 2

6 2

5 1

4 1

3 1

1 0

4 3
<1% 46%

Question 36F: [IF AWARE OF TUNNEL RE-OPENING PRIOR TO 9/24]: Where did you

see that information prior to the tunnel re-opening?

Question 36G: [ALL RESPONDENTS] Since September 24, have you seen
information about the tunnel re-opening? Where was that?

Multiple responses allowed. “Don’t know” responses not shown.

(26%). After the tunnel opened, respondents mentioned signs at transit agency bus stops
more often than any other information source. Nearly half of all Bus Cluster respondents
(46%) said they did not see or receive any information about the tunnel re-opening after

September 24.

Respondents who reported seeing information about the tunnel re-opening after September
24,2007 (54% of all Bus Cluster respondents) were asked how they would rate the level of
information received. More than nine in ten respondents who saw the information (93%)
said it was informative, including 45% who said it was “very informative.”
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Just 18% of respondents who work
or go to school in downtown Seattle
said they were aware of incentives or
promotions urging commuters to
change the way they commute

(Figure 10).

Figure 10
Awareness of Promotions or Incentives

Bus cluster respondents who work/attend school in downtown

Seattle
(Base = 327)
Don't
know /
Refused
3%
No
79% Yes

18%

Question 38D: Have you seen or heard of any special promotions
or incentives since the transit tunnel re-opened urging commuters

to change the way they commute to work or school?

May not sum to 100% due to rounding.
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Sources of Information

Respondents from the
Bus Clusters reported
using a wide variety of
sources for getting
information about
traveling in downtown

Seattle (Figure 11).

The most popular
information sources
used were timetables
(83%) and transit
information posted at
bus stops (76%).

Three-quarters of
respondents (76%0)
reported getting
information from one
or more transit agency
websites. Metro Online

was the most popular
one (70%).

Four in ten respondents
(40%) used the regular
signs posted on
downtown streets to
help them find
information about
downtown travel, and
just under half (45%)
appreciated the up-to-
date traffic reports.

Fewer respondents
(34%) recalled getting
information from
newspaper articles or

['V news.

Figure 11
Information Sources About Downtown Travel
All bus cluster respondents

(Bases listed below)

Metro Online website

Sound Transit website

Community Transit website

Other website
W 2007 (n=404)

[ 2006 (n=387)

King County Metro Call Center
2005 (n=367)

Sound Transit Call Center
Community Transit Call Center
Transit agency timetables
Transit information at bus stops /84%
Rider alerts

Transit agency brochures

Other transit agency information

Regular signs posted on downtown
streets

Up-to-date traffic reports

Newspaper articles or TV news

0% 20% 40% 60%  80%  100%

Question 37: Which of the following sources have you used to get information about
traveling in downtown Seattle? A) Bus or transit agency websites? (If yes) Was
that Metro Online, Sound Transit or Community Transit? B) Any websites other than
transit? C) Any transit agency Rider Information Call Centers? (If yes) Was that...
D) Transit agency signs or materials such as Rider Alerts, brochures, timetables, bus
stops, or something else? E) Regular signs posted on downtown streets that help
you find your way to get information about traveling in downtown Seattle? F) Up-
to-date traffic reports from TV, radio, or scanner? G) Newspaper articles or TV
news?

Multiple responses allowed.
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Garage/Lot Cluster Sample
Number of Trips to Downtown Seattle
A total of 231 respondents
who park in parking garages Table 16
or surface lots in downtown Trip Purpose in Downtown Seattle
] All garage/lot cluster respondents
Seattle completed either a
— 2005 2006 2007
telephone (Il—228) or web (Base) (n=265) (n=263) (n=231)
survey (n=3). As noted in
Work/School
the Respondent Profile, Yes 82% 86% 84%
when asked how many times No e e 16
a month they g0 to Shop/Medical Appointments/Errands
downtown Seattle these (Multiple response) 66% 53% 53%
SRR T : Shop 59% 44% 46%
individuals reported @akmg Medical appointments 26 27 25
an average of 16.7 trips Other errands 23 32 23
across all purposes; about the None of the above 34 47 47
same as in 2006 (Table 7) Dining/Sports Events/Other Entertainment
Yes 78% 71% 72%
No 21 29 28

Respondents were then
questioned about the number
of trips they make downtown
for wotk or school,
shopping, medical
appointments, errands and
entertainment. Since a single
trip to downtown may serve
more than one purpose, the

Question 2: Do you work or go to school downtown?

Question 5: Do you shop, go to medical appointments or do other errands

downtown?

Question 8: Do you go out dining, to sports events or other entertainment in

downtown?
“Don’t know” responses not shown.

May not sum to 100% due to rounding.

sum of the trips for each purpose often exceeds the total number of trips reported.

Work Trips

More than four in five garage or surface lot parkers surveyed (84%) work or attend school in
downtown Seattle (Table 16). Most of the Garage/Lot respondents who work or go to
school downtown (72%) make at least 20 work/school trips per month; down slightly from
the 79% recorded in 2006 and significantly below the 84% recorded in 2005 (Table 17).

® 49% of Garage/Lot respondents who work or go to school downtown said they also
shop, go to medical appointments or run other errands.

e 71% of Garage/Lot respondents who work or go to school downtown also go
downtown to dine, to attend sports events, or to take in some other form of

entertainment.
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Trips for Shopping, Medical Appointments and Other Errands

As in 20006, 53% of the
Garage/Lot parkers reported
making at least one trip
downtown to shop, go to a
medical appointment or run
another errand (Table 10).
While the percentage of
respondents who come
downtown for these purposes
is the same as it was last year,
they are coming down fewer

times on average than they did
in 2006. (Table 17).

e Seventy-seven percent
(77%) of garage/lot
parkers who shop, go
to medical
appointments or run
errands downtown also
commute to work or
school in downtown
Seattle.

e FEighty-one percent
(81%) of Garage/Lot
respondents who shop
or run errands
downtown said they
also dine out, attend

sports events or participate in some other form of downtown entertainment.

Table 17
Trips to Downtown Seattle by Purpose

Garage/lot cluster respondents who participate in each activity

Work/School
<lto5
6to9
10to 19
20 or More
Average number of trips

Shop/Medical Appointments/Errands
<lto5
6to9
10to 19
20 or More
Average number of trips

Dining/Sports/Entertainment
<1to5
6to9
10to 19
20 or More
Average number of trips

Average Trips Across All Purposes

2005

(n=217)
8%
2
6
84
19.8

(n=176)
81%
7
9
2
3.9

(n=207)
91%
3
5
0
35

(n=265)
18.1

2006

(n=227)
6%
S
11
79
18.8

(n=139)
76%

5

12

Z

5.3

(n=186)
88%

5

6

1

3.0

(n=263)
18.3

2007

(n=195)
11%
2
14
72
17.7

(n=123)
84%
7
4
4
36

(n=166)
93%
2
3
1
2.4

(n=231)
16.7

Question 1: About how many times a month do you go to downtown

Seattle?

Question 3: About how many times a month (do you go downtown for work

or school)?

Question 6: About how many times a month (do you shop, go to medical
appointments or do other errands downtown)?

Question 9: About how many times a month (do you go out dining, to

sports events or other entertainment in downtown)?

“Don’t know” responses not shown. May not sum to 100% due to rounding

Trips for Dining Out, Sports Events, or Other Entertainment

Of the three trip purpose categories, trips to downtown for entertainment are the least
common for garage or parking lot parkers. Although almost three-quarters (72%) of these
respondents dine out or go to sports events or other downtown entertainment, they average

fewer than 3 trips per month for this purpose (Tables 16 and 17).

e Most garage/lot parkers who entertain themselves downtown also come downtown
for work/school (84%) or to shop, go to medical appointments or run other errands
(60%). Just five of the garage/lot patkers interviewed came downtown solely for

entertainment purposes.
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Use of Downtown Seattle Compared to Last Year

Respondents who parked in garages or surface lots were asked two questions regarding their
use of downtown Seattle compared with the previous year. The first question asked about
changes in how often they come to downtown Seattle. The second asked for changes in
how often they use a car to travel to and around downtown Seattle.

As Figure 12 shows, most Figure 12

respondents (620/0) said they come to Travel to Downtown Seattle Compared to Last Year
downtown Seattle about as often as Garage/lot cluster respondents not living in downtown Seattle

they did a year ago, and 22% come (Bases listed below)
downtown more often than last year. 100%
These percentages are not 90% A
significantly different from 2006 80% 1 Dot know
: 70% H Less often
survey findings. 60% Dsame
20% 1 HMore often
e Respondents who have a 40%
negative overall impression of 28:? 1
downtown Seattle were nearly 10%‘:
three times as likely as those 0% -
with an overall positive 2005 2006 2007
impression to say they come (n=257)  (n=262)  (n=228)

downtown less often than Question 11: Would you say you are going to downtown Seattle

they did a year ago (310/0 and less often than last year, more often than last year, or about the

. 2
12% respectively). same as last year-
May not sum to 100% due to rounding.

None of the 35 Garage/Lot Cluster respondents who come downtown less often than they
did a year ago said the decline was related to the tunnel re-opening. The most commonly
mentioned reasons for coming downtown less frequency were:

* Traffic congestion (8 respondents)

* Moved/live further away (6 respondents)

* Change in work or school schedule (5 respondents)

» Change in lifestyle/family obligations/new baby (3 respondents)
* Retired/unemployed (3 respondents)
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Six in ten Garage/Lot Cluster
respondents (60%) said they
use their car to travel to and
through downtown Seattle
with the same frequency as
last year and 12% use their
car downtown less often than
they did a year ago. The
differences between 2006 and
2007 that are shown in Figure
13 are not statistically
significant.

Only one of the 28
respondents who use their
cars to travel to and around
downtown Seattle less often
said the decline was related to
the tunnel re-opening. When
asked specifically what it was
about the tunnel re-opening
that caused him or her to use

Figure 13

Car Travel to and Around Downtown Seattle versus Last Year
All garage/lot cluster respondents

(Bases listed below)

4% 2% >1%

100%

H Do not own a car
H Less often
OSame

HEMore often

80%

60%

40% -

20% ~

2005
(n=265)

2006
(n=263)

2007
(n=231)

Question 13: Would you say you are using your car to travel to or around
downtown Seattle less often than least year, more often than last year, or
about the same amount as last year?

May not sum to 100%

Don’t know responses not shown.

the car less often, the respondent replied, ““The buses are more convenient since the
opening. They go to the tunnel and I work right next to the tunnel.”

For the remaining 27 respondents, the most commonly mentioned reason (4 respondents)
was traffic congestion, followed by change in work/school schedule and now take the bus (3
respondents each). Several other reasons were mentioned by one or two respondents
including having less money available, parking costs, gas prices, and don’t go downtown

anymore.

Satisfaction with Effect of Tunnel Opening on Bus Travel

Twenty-five respondents who reported riding the bus to downtown Seattle were asked to
rate their satisfaction with how the tunnel re-opening has affected their bus travel

downtown.

Most of these respondents (n=11) were satisfied, 2 were dissatisfied, and the rest (n=12)
were neutral or said they “don’t know.”

Downtown Tunnel Project: Customer Research Findings. December 2007.



Detailed Findings: Garage/Lot Cluster Sample Page 45

Time of Day Travel to Downtown Seattle

The time of day garage/lot parkers travel to downtown Seattle varies greatly by trip purpose
(Table 18). When travel for all trip purposes is combined, about two-thirds of all
respondents (67%) said travel during morning commute hours on weekdays. This is not
surprising, given the high percentage of car travelers who work or go to school in downtown
Seattle. In fact, 78% of those who work or go to school downtown travel on weekdays
between 6 and 9 a.m. Garage and lot parkers who shop, go to medical appointments or run
other errands are more likely to travel duting the day on weekends (54%) and/or on
weekdays between 9 a.m. and 3 p.m. (30%). Those who go downtown for entertainment
purposes are more likely to travel during evening hours on weekends (65%) or weekdays
(43%) than at other times.

Compared with 2000, significantly fewer 2007 respondents reported traveling on weekdays
during both morning and evening peak hours.

Table 18
Time of Day Travel to Downtown Seattle by Purpose
All garage/lot cluster respondents

--2007--
Shopping/ Dining/
2005 2006 All Work/ Medical/ Sports/
All Purposes  All Purposes  Purposes School Errands Entertainment
(Base) (n=265) (n=263) (n=231) (n=195) (n=123) (n=166)
Weekdays 6 to 9 AM 71% 75% 67% 78% 4% 2%
Weekdays 9 AM to 3 PM 45 33 35 22 30 11
Weekdays 3 to 6 PM 37 37 26 9 18 19
Weekdays after 6 PM 51 41 38 9 13 43
Weekends during the day 68 49 43 10 54 33
Weekends during the
evening 62 51 49 5 18 65
Was already downtown --- 9 15 5

Question 3A: Which of the following times of day do you usually travel to downtown for work or school?

Question 6A: Which of the following times of day do you usually travel to downtown for shopping, appointments
and other errands?

Question 9A: Which of the following times of day do you usually travel to downtown for dining, sports, or other
entertainment?

Multiple responses allowed. “Don’t know” responses not shown.
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Travel Mode to Downtown Seattle

Work/School Trips

Most garage/lot parkers who commute to work or school in Seattle (84%) usually commute
by car or carpool and one in ten (10%) usually commute on the bus (Figure 14). The
petrcentage of garage/lot parkers who usually commute by car has increased significantly in
each of the last two years with a corresponding decrease in the percentage who usually travel

by bus.

Figure 14
Travel Mode to Downtown Seattle by Trip Purpose
Garage/lot cluster respondents who travel downtown for each purpose

(Bases listed below)

6% 7% 6% 5% 10% 5% 5% 5% 4%

100% -

80% -
O Other/
Varies
60% -
Hcar/
20% 4 Carpool
B Bus
20% -

0% - i

2005 2006 2007 2005 2006 2007 2005 2006 2007
(n=217) (n=227) (n=195) (n=176) (n=139) (n=105) (n=207) (n=186) (n=158)
Shopping/

Work/School Medical/ Entertainment
Errands

Questions 4, 7 and 10: Is that usually by car, bus, carpool or some other way?

May not sum to 100% due to rounding.

Shopping/Medical/ Errands

Nine out of ten respondents from the Garage/Lot Clusters travel by auto to shop, go to
medical appointments or run other errands (90%); up significantly from the 79% recorded in
20006. Just 5% make these kinds of trips by bus (Figure 14).

Dining/Sports/Entertainment

Traveling by car is the preferred mode for entertainment trips for respondents in the
Garage/Lot Cluster. More than nine in ten respondents (93%) who come downtown for
dining, sports or entertainment arrive by car (Figure 14).
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Table 19 summarizes travel by purpose, mode and time of day. As shown, when looking at
all three travel modes (car/carpool, bus, and other) regardless of purpose, morning commute
hours are the most common (68%, 80% and 82% respectively). Both buses and cars or
carpools were widely used during the morning commute to work or school (96% and 81%
respectively). Car travel is popular for weekend shopping trips during the day (59%) as well
as for evening entertainment on weekends (68%). The percentage of respondents who
travel by car or carpool between 9 a.m. and 3 p.m. and/or on weekends was significantly
lower than recorded in 2005.

Table 19
Travel Mode to Downtown Seattle by Trip Purpose and Time of Day
All garage/lot cluster respondents

--2007--
2005 2006 Shopping/ Dining/
All All All Work/ Medical/ Sports/
Purposes Purposes Purposes School Errands Entertainment

(Bases listed for each mode)

Car/Carpool (n=232) (n=232) (n=209) (n=180) (n=113) (n=156)
Weekdays 6 to 9 AM 71% 75% 68% 78% 4% 1%
Weekdays 9 AM to 3 PM 45 33 35 22 29 10
Weekdays 3 to 6 PM 35 37 27 8 19 19
Weekdays after 6 PM 51 42 38 9 12 43
Weekends during the day 69 50 46 11 55 34
Weekends during the

evening 63 53 52 6 18 66
Already downtown 8 1 12 3

Bus (n=84) (n=49) (n=25)* (n=23)* (n=14)* (n=15)*
Weekdays 6 to 9 AM 85% 86% 80% 87 0 0%
Weekdays 9 AM to 3 PM 37 27 36 17 36 7
Weekdays 3 to 6 PM 38 39 24 9 14 20
Weekdays after 6 PM 52 47 32 9 14 40
Weekends during the day 3] 55 40 0 57 27
Weekends during the

evening 64 45 56 4 29 80

Other/Varies (n=15)* (n=12)* (n=11)* (n=9)* (n=9)* (n=10)*
Weekdays 6 to 9 AM 73% 83% 82% 100% 0% 0%
Weekdays 9 AM to 3 PM 60 67 27 33 10
Weekdays 3 to 6 PM 47 67 27 22 30
Weekdays after 6 PM 47 92 36 33 30
Weekends during the day 67 83 46 44 10
Weekends during the

evening 67 67 64 33 60
Already downtown - 18 22 10

Question 3A: Which of the following times of day do you usually travel to downtown for work or school?
Question 4: |s that usually by car, bus, carpool or some other way?

Question 6A: Which of the following times of day do you usually travel to downtown for shopping, appointments
and other errands?

Question 7: Is that usually by car, bus, carpool or some other way?

Question 9A: Which of the following times of day do you usually travel to downtown for dining, sports, or other
entertainment?

Question 10: Is that usually by car, bus, carpool or some other way?
*Interpret with caution due to small sample size
Travel modes are not discrete. Multiple responses allowed. “Don’t know” responses not shown.
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Travel Time

Table 20 shows the travel time
garage and lot respondents
reported for each type of trip.
Table 21 shows the average travel
time through downtown Seattle
for each type of trip. Total
average travel time regardless of
trip purpose was 33.8 minutes in
2007 which was slightly, but not
significantly longer than average
travel times of 30.2 minutes in
2006 and 30.0 minutes in 2005.
Total travel time, as well as travel
time through the downtown area
for each trip type (work or school;
shopping, medical appointments
or errands; and dining, sports, or
entertainment), are discussed
below.

Table 20

Total Travel Time to Work/School

Garage/lot cluster respondents who travel downtown by bus or
car/carpool

2005 2006 2007

(Base)

Work/School (n=204) (n=210) (n=184)
0 to 10 Minutes 9% 9% 9%
11 to 15 Minutes 14 15 14
16 to 30 Minutes 38 42 38
31 to 60 Minutes 33 26 31
Over 60 Minutes 6 7 9
Average 32.5 Min. 31.1Min. 35.0 Min.

Shop/Medical/Errands (n=161) (n=125) (n=100)
0 to 10 Minutes 19% 20% 20%
11 to 15 Minutes 16 26 14
16 to 30 Minutes 45 38 37
31 to 60 Minutes 16 10 26
Over 60 Minutes 3 5 3
Average 25.4 Min. 24.1Min. 28.2 Min.

Dining/Sports/Entertainment (n=196) (n=175) (n=151)
0 to 10 Minutes 12% 10% 12%
11 to 15 Minutes 13 21 18
16 to 30 Minutes 47 42 36
31 to 60 Minutes 23 19 29
Over 60 Minutes 5 8 5
Average 29.9 Min. 30.4 Min. 32.3 Min.

Average Across All Purposes 30.0 Min. 30.2 Min. 33.8 Min.

Questions 4B, 7B, 10B: How long does it take you to travel from the
beginning of your trip to (trip purpose) downtown by (travel mode)?

May not sum to 100% due to rounding.
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Work/School Trips

On average, garage and surface lot
respondents who commute by bus
or car spend over half an hour (35
minutes) commuting to work or
school in downtown Seattle; a
significant increase of nearly four
minutes compared with 2006.
Average commute time through
the downtown core for
work/school trips was slightly, but
not significantly lower than that
recorded in 2006 (6.2 minutes in

2007 compared to 7.3 minutes in
2000).

e Garage/lot respondents
who usually travel

Table 21

Average Travel Time Through Downtown Seattle (Minutes)
Garage/lot cluster respondents who travel downtown by bus or

car/carpool

(Base)
Work/School
Total
From downtown core

Shop/Medical Errands
Total
From downtown core

Entertainment
Total
From downtown core

2005 2006 2007

(n=204) (n=210) (n=184)
325 31.1 35.0

6.8 7.3 6.2
(n=161) (n=125) (n=100)
25.4 24.1 28.2

7.0 6.9 8.2
(n=196) (n=175) (n=151)
29.9 30.4 32.3

6.9 7.1 8.8

Questions 4B, 7B, 10B: How long does it take you to travel from the
beginning of your trip to (trip purpose) downtown by (travel mode)?

Question 4D, 7D, 10D: Once you reach the downtown core area by
(transportation mode), how long does it take to reach your

destination?

downtown for work or school by car reported an average travel time of 34.12
minutes—nearly 8 minutes faster than the average travel time for those who usually

travel to work or school on the bus (42.10 minutes).

Shopping/Medical/Errands

Respondents from the garage/lot clusters who come downtown to shop, go to medical
appointments, or run errands reported an average total travel time of 28.2 minutes (Table
20) and an average of 8.2 minutes going through the downtown core area. These averages
do not differ significantly from those recorded in 2006.

The low number of individuals from the Garage/Lot Clusters who usually take the bus
downtown for shopping, medical appointments, or errands (n=5) precludes drawing any
statistically reliable conclusions about differences in travel time by mode.

Dining/Sports/ Entertainment

Parking garage and lot respondents traveling downtown for entertainment purposes reported
an average total travel time of just over one-half hour (32.3 minutes). Travel time from the
edge of the downtown core area to respondents’ destinations averaged 8.8 minutes; nearly

two minutes longer than recorded in 2006 (Table 21).

The low number of individuals from the Garage/Lot Clusters who take the bus downtown
for dining, sports, or entertainment (n=4) precludes drawing any statistically reliable
conclusions about differences in travel time by mode.
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Travel Time by Mode

Table 22 displays the travel time by mode from the beginning of the trip to downtown
Seattle for the three categories of trip purpose, work, shopping and entertainment for bus
cluster respondents. Although the survey was designed primarily to measure travel time for
individual trip purposes, it also provides information regarding the differences in travel time
to downtown Seattle by mode for each trip purpose. Since travelers to downtown Seattle do
not always use the same mode and come downtown for more than one trip purpose, the Bus
and Car/Carpool groups shown are not discrete.

Table 22 shows that
the amount of time
spent traveling on a
bus to downtown
Seattle differs by
trip purpose and by
travel mode. Those
who travel
downtown by car
have faster trips on
average than those
traveling downtown
on the bus.

Additionally,
car/carpool
travelers coming
downtown to shop,
go to medical
appointments, or
run errands have
significantly faster
travel times on
average than those

Table 22
Travel Time by Mode from Beginning of Trip to Downtown Seattle by Trip Purpose
Garage/lot cluster respondents who travel downtown for each trip purpose

Work Shopping Entertainment
Bus (n=25)* (n=5)* (n=4)*
0 to 10 minutes 10% ---
11 to 15 minutes 10 --- 50
16 to 30 minutes 30 60 25
31 to 60 minutes 30 20 25
Over 60 minutes 20 20
Average total travel time 42.1 Min. 48.0 Min. 22.5 Min.
Average travel time through downtown 6.3 Min. 9.2 Min. 5.3 Min.
Car/Carpool (n=164 (n=95 (n=147
0 to 10 minutes 9% 21% 12
11 to 15 minutes 14 15 17
16 to 30 minutes 38 36 36
31 to 60 minutes 31 26 29
Over 60 minutes 8 2 5
Average travel time 34.1 Min. 27.1 Min. 32.6 Min.
Average travel time through downtown 6.2 Min. 8.1 Min. 8.9 Min.

Questions 4B, 7B, 10B: How long does it take you to travel from the beginning of your trip
to (trip purpose) downtown by (travel mode)?

Question 4D, 7D, 10D: Once you reach the downtown core area by (transportation
mode), how long does it take to reach your destination?

*Interpret with caution due to small number of respondents.

May not sum to 100% due to rounding.

coming downtown by car for other purposes. This latter finding is likely because shoppers
are most likely to come downtown during the day on weekdays (9 a.m. to 3 p.m.) or on

weekends.
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Overall Impression of Downtown Seattle

Respondents from the
Garage/Lot Cluster sample have a
positive overall impression of
downtown Seattle. In all, 69%
said their recent experiences in
downtown Seattle left them with a
“somewhat” or “very” positive
impression; a significant drop
from the 78% recorded in 20006.

Twelve percent (12%) said their
overall impression was “very” or
“somewhat negative” and the
remainder had neither a positive
nor a negative impression (19%).

e Respondents who come
downtown 6 to 9 times a
month were much more
likely than average to have
positive impression of

Figure 15
Overall Impression of Downtown Seattle
All garage/lot cluster respondents

(Bases listed below)
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Question 38: Based on your recent experience with downtown Seattle,
would you say your overall impression of downtown is...

May not sum to 100% due to rounding.

downtown Seattle (92%) as were those who come downtown for both shopping and

entertainment (80%).
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Personal Comfort in Downtown Seattle

Respondents from the Garage/Lot Cluster sample who travel to downtown Seattle by bus,
car, or carpool were asked to rate their satisfaction with two personal comfort elements:
their ability to walk around downtown without feeling crowded and personal safety.

Crowding

Almost nine in ten garage/lot
respondents (85%) are satisfied
with their ability to walk around
downtown Seattle without
feeling crowded and 10% were
dissatisfied (Figure 16). The
percentage of respondents who
are “very satisfied” is lower
than it was in 2006 and
significantly below “very
satisfied” ratings in 2005.

e Respondents who have
a positive overall
impression of
downtown Seattle were
significantly more likely
to be satisfied with the
ability to walk around
downtown Seattle
without feeling crowded
than those who have a
negative overall
impression of the
downtown area (89%

and 58% respectively).

Figure 16

Satisfaction with Ability to Walk Around Without Feeling Crowded
Garage/lot cluster respondents who travel downtown by bus, car or
carpool

(Base listed below)

Very Satisfied

57%
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Satisfied
Somewhat
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Very Dissatisfied

Depends on Time
of Day

Don't know
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Questions 18 and 30: Are you satisfied/dissatisfied with being able to walk
around downtown without feeling crowded?

May not sum to 100% due to rounding.
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Safety and Security

Altogether 74% of
respondents from the
Garage/Lot Clusters ate
satisfied with their personal
security and safety when in
downtown Seattle. As Figure
17 shows, the percentage of
respondents “very satisfied”
with personal safety
plummeted from 43% in 2006
to 29% in 2007 and the
percentage who are dissatisfied
doubled from 10% in 2006 to
20% in 2007.

Figure 17

Satisfaction with Personal Security and Safety

Garage/lot cluster respondents who travel downtown by bus, car or
carpool

(Base listed below)

Very Satisfied

Somewhat
Satisfied

Somewhat
Dissatisfied

W 2007 (n=219)
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When asked the reason for
their dissatisfaction,
respondents who were
unhappy with their personal . . . .
security and safety while in 0% 20% 40% 60%
downtown Seattle were most
uncomfortable with loitering
and disruptive behavior (44%)
followed by discomfort with

homeless people (37%).

Don't know

Questions 19 and 31: Are you satisfied/dissatisfied with personal security
and safety when in downtown Seattle?

May not sum to 100% due to rounding.

Table 23
Reasons for Dissatisfaction with Personal Safety in Downtown Seattle
Garage/lot cluster respondents who were dissatisfied

Total
(Base) (n=44)
Loitering/disruptive behavior 44%
Uncomfortable with homeless people 37
Worried about violence/shootings/crimes 29
Being approached by strangers 22
Not enough police presence/need more officers 22
People using drugs/doing drug deals 22
It’s too dark 7
Other 7

Question 28A1 and Q36A1: You mentioned you were dissatisfied with
personal security and safety in downtown Seattle. Why do you say
that?

Multiple responses allowed.
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When asked to name the downtown locations
where they are dissatisfied with personal
security and safety, respondents most
commonly mentioned intersections along 3td
Avenue (41%)—especially 3t and Pike (14%)
and 34 and Pine (11%). Pioneer Square was
mentioned by 18% of respondents, 16%
mentioned locations along 2rd Avenue, and
14% mentioned locations along 4 Avenue.
Table 24 shows the net of all locations along 15t
to 5t Avenues as well as Pioneer Square.
Specific intersections are shown only if they
were mentioned by at least five percent of
respondents.

Satisfaction with Bus Travel in
Downtown Seattle

Eleven percent or 25 respondents interviewed
from the Garage/Lot Cluster sample travel to
downtown Seattle by bus at least occasionally.
These respondents were asked to rate their
satisfaction with nine bus service elements.
More than eight in ten of these bus riders to
downtown were satisfied with:

»  The location of your bus stop in downtown (92%)

Table 24

Locations in Downtown Seattle Where Respondents
are Dissatisfied with Personal Safety and Security
Garage/lot cluster respondents who were dissatisfied

Total
(Base) (n=44)
Along 39 Avenue (Net) 41%
3d & Pike 14%
3d & Pine 11
Along 3 Avenue 7
3d & Cherry 5
Pioneer Square 18%
Along 2" Avenue (Net) 16%
2nd & Pike 7%
2nd & Union 5
2nd & University 5
2nd & Columbia 5
Along 1st Avenue (Net)
1st & Pike 5%
Along 4t Avenue (Net) 14%
4th & Pike 5
4th & Columbia 5
Along 5t Avenue (Net) 5%
5t & Pike 5
Other (Net) 27%
Pike Place Market 9%
Belltown 7
Downtown core area (general) 7

Question 28B and Q36B: Where in downtown Seattle
are you dissatisfied with personal security and
safety?

Multiple responses allowed. Intersections mentioned
by fewer than 5% of respondents not shown.

»  The amount of personal space you have when waiting at downtown bus stops (88%)
»  Personal safety on the bus related to the conduct of others (88%)

»  Personal security and safety while waiting for the bus during the day (88%)

»  The ability of the bus to get you to your downtown destination on time (8§0%)

»  The amount of time it takes your bus to get through downtown (80%)

Bus riders to downtown from the Garage/Lot Cluster sample were the least satisfied with
personal security and safety while waiting for the bus at night (44% dissatistied). There were no
statistically significant differences in satisfaction ratings for these elements between 2006 and
2007. Satisfaction ratings for these nine elements are shown in Table 25.
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Table 25
Satisfaction with Downtown Bus Service Elements by Trip Purpose
Garage/lot cluster respondents who ride the bus to downtown Seattle

All All All Bus
Bus Riders Bus Riders Riders
2005 2006 2007
(Base) (n=84) (n=49) (n=25)
The amount of time it takes your bus to get through
downtown
Very satisfied 33% 37% 48%
Somewhat satisfied 37 31 32
Neutral / Depends on time of day 5 0 0
Somewhat dissatisfied 17 18 12
Very dissatisfied 7 14 8
The location of your bus stop in downtown
Very satisfied 69% 67% 52%
Somewhat satisfied 23 25 40
Neutral / Depends on time of day 2 0 0
Somewhat dissatisfied 4 2 4
Very dissatisfied 2 6 4
The amount of personal space you have when waiting
at downtown bus stops
Very satisfied 43% 31% 44%
Somewhat satisfied 38 53] 44
Neutral / Depends on time of day 10 6 4
Somewhat dissatisfied 8 6 8
Very dissatisfied 1 4 0
The amount of time you have to wait in between
buses?
Very satisfied 30% 25% 24%
Somewhat satisfied 27 39 24
Neutral / Depends on time of day 7 6 12
Somewhat dissatisfied 25 25 24
Very dissatisfied 11 4 16
The ability of the bus to get you to your downtown
destination on time
Very satisfied 56% 55% 40%
Somewhat satisfied 30 35 40
Neutral / Depends on time of day 4 0 0
Somewhat dissatisfied 8 8 16
Very dissatisfied 2 2 4

Questions 20 — 28: Next are a few questions about your satisfaction with downtown Seattle and
downtown bus service. Are you satisfied/dissatisfied with...

Trip purpose groups are not discrete. For example, a respondent who works and attends sports
events in downtown Seattle is included in both groups.

*New question in 2007

“Refused” responses not shown. May not sum to 100% due to rounding.
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Table 25 (Continued)
Satisfaction with Downtown Bus Service Elements by Trip Purpose
Garage/lot cluster respondents who ride the bus to downtown Seattle

All
Bus Riders
2005
(Base) (n=84)
The bus coming when it is supposed to when you are
leaving downtown?
Very satisfied 33%
Somewhat satisfied 42
Neutral / Depends on time of day 1
Somewhat dissatisfied 18
Very dissatisfied 6
Personal safety on the bus related to the conduct of others*
Very satisfied
Somewhat satisfied
Neutral / Depends on time of day
Somewhat dissatisfied
Very dissatisfied
Personal Security and safety in downtown Seattle while
waiting for the bus during the day
Very satisfied 61%
Somewhat satisfied 29
Neutral / Depends on time of day 1
Somewhat dissatisfied 4
Very dissatisfied 6
Personal Security and safety in downtown Seattle while
waiting for the bus at night
Very satisfied 17%
Somewhat satisfied 33
Neutral / Depends on time of day 16
Somewhat dissatisfied 20
Very dissatisfied 14

All

Bus Riders

2006
(n=40)

41%
25

22
12

25%
45
18

6

6

Al Bus
Riders
2007
(n=25)

32%

a4
0

16
8

52%
36

12

56%
32

12

12%
32
12
28
16

Questions 20 — 28: Next are a few questions about your satisfaction with downtown Seattle and

downtown bus service. Are you satisfied/dissatisfied with...

Trip purpose groups are not discrete. For example, a respondent who works and attends sports

events in downtown Seattle is included in both groups.

“Refused” responses not shown. May not sum to 100% due to rounding.
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Satisfaction with Car Travel in Downtown Seattle

Ninety percent (90%) of the respondents interviewed from the Garage/Lot Cluster sample
travel to downtown Seattle by car or carpool. These respondents were asked five questions
about the satisfaction with car travel to and through the downtown area. Fewer than 60% of

respondents were satisfied with any of the car travel elements included in the survey (Table
20).

As Table 26 shows, car travelers to downtown Seattle were most satisfied with being able to
find parking that is convenient to your destination in downtown Seattle (53% very/somewhat satisfied)
and least satisfied with #he cost of parking in downtown Seattle (76% very/somewhat dissatisfied).

Two significant differences were noted in satisfaction with car travel elements between 2006
and 2007:

e The percentage of car travelers who were “very dissatistied” with bezng able to find
parking that is convenient to your destination increased from 17% to 27%.

e The percentage of car travelers who were “very” or “somewhat satisfied” with #be

clarity of informational signs in downtown telling car drivers how to get around downtown dropped
from 61% in 2006 to 50% in 2007.
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Table 26
Satisfaction with Car Travel through Downtown by Trip Purpose
Garage/lot cluster respondents who go to downtown Seattle by car or carpool

--2007--
All Car/ Carpool Dining/
Riders All Car/ Shopping/ Sports/
Carpool Work/ Medical/ Entertain-
2005 2006 Riders School Errands ment
(Base) (n=232) (n=231) (n=209) (n=142) (n=113) (n=156)
The amount of time it takes you by car
to get through downtown
Very satisfied 15% 11% 12% 12% 10% 10%
Somewhat satisfied 39 35 32 36 33 33
Neutral / Depends /Don’t know 4 4 8 7 9 8
Somewhat dissatisfied 26 28 26 24 31 28
Very dissatisfied 16 21 22 21 18 21
Being able to find parking downtown
Very satisfied 19% 16% 18% 16% 17% 17%
Somewhat satisfied 28 33 25 27 28 26
Neutral / Depends /Don’t know 2 3 5 6 4 4
Somewhat dissatisfied 17 21 19 16 21 22
Very dissatisfied 34 27 34 35 29 31
Being able to find parking that is
convenient to your destination in
downtown Seattle
Very satisfied 20% 21% 25% 26% 22% 22%
Somewhat satisfied 38 38 28 28 25 31
Neutral / Depends /Don’t know 1 3 2 1 1
Somewhat dissatisfied 19 21 18 16 21 21
Very dissatisfied 22 17 27 29 22 25
The cost of parking in downtown
Seattle
Very satisfied 7% 4% 4% 5% 2% 3%
Somewhat satisfied 18 20 16 15 19 17
Neutral / Depends /Don’t know 1 1 4 4 3 3
Somewhat dissatisfied 23 27 19 18 24 21
Very dissatisfied 51 48 57 58 53 58
The clarity of informational signs in
downtown telling car drivers how to
get around downtown
Very satisfied 19% 16% 17% 15% 14% 17%
Somewhat satisfied 36 45 33 33 35 34
Neutral / Depends /Don’t know 10 6 8 7 4 8
Somewhat dissatisfied 21 18 25 28 26 24
Very dissatisfied 14 15 17 18 20 18

Questions 32 - 36: Next are a few questions about your satisfaction with downtown Seattle. Are you satisfied/dissatisfied
with...?

Trip purpose groups are not discrete. For example, a respondent who works and attends sports events in downtown
Seattle is included in both groups.

May not sum to 100% due to rounding.
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Information about Downtown Travel

Third Avenue Signage

More than three-quarters of Garage/Lot Cluster respondents (77%) said they have seen
signs that indicate there are traffic restrictions along Third Avenue during certain times of
the day. Commuters (80%) and those who come to downtown Seattle at least twenty times
per month (81%) were especially likely to have seen these signs (Figure 18A). More than
three-quarters of those who saw the signs said they were effective in helping them
understand traffic restrictions on Third Avenue (Figure 18B).

Figure 18A Figure 18B

Did You See About Third Avenue Traffic Restrictions? Did Signage Help You Understand Traffic Restrictions?

All garage/lot cluster respondents Garage/lot cluster respondents who saw Third Avenue
Sighage

(Base = 231) (Base = 177)

No No
20% 18%
Yes Yes
T7% Don't T7% Don't
know / know /
Refused Refused

3% S

Question 36C: Have you seen signs that indicate there

are traffic restrictions along 3@ Avenue during certain Question 36D1: Were these signs effective in helping you
times of the day? understand traffic restrictions along 3 Avenue?
May not sum to 100% due to rounding. May not sum to 100% due to rounding.

Downtown Tunnel Project: Customer Research Findings. December 2007.



Page 60

Detailed Findings: Garage/Lot Cluster Sample

When asked what type of signs
they had seen, respondents most
commonly mentioned signs on

Table 27

Types of Signage Viewed
Garage/Lot cluster respondents who saw signs restricting traffic on Third

/ ) . Avenue
the street indicating peak hour

.o . Total
restrictions on Third Avenue (Base) (275)
(740/()), followed by “Do Not Signs on the street indicating peak hour restrictions ;4%

. Do not enter 5

Enter” signs (25%) and “Bus Bus only o5

Only” signs (25%). A complete No left turn , 20

.o . . Traffic signs on Third Avenue (general) 4

Neon signs 1

Construction signs 2

Other 1

Don’t know 6

Question 36D: Which signs have you seen?

Multiple responses allowed.

Tunnel Opening
Information

Not quite four in ten garage/lot
respondents (39%) said they were aware
of the date the tunnel would re-open prior
to September 24, 2007. Commuters were
significantly more likely to be aware of the
tunnel opening date than non-commuters

(43% and 20% respectively).

Respondents who knew about the tunnel
re-opening prior to September 24t were
asked where they saw information before
the tunnel opened. All respondents were
asked where they saw information about
the tunnel re-opening after September
24t Their responses are shown in Table
28.

Figure 19
Aware of Upcoming Tunnel Opening
All garage/lot cluster respondents

(Base =231)
Don't
know /
Refused
1%
No
60%
Yes

39%

Question 36E: Prior to September 24th, were you aware that
the tunnel would be re-opening on that day?

May not sum to 100% due to rounding.
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Mor.e rf%sponden.ts recalled Table 28
gettng information about Sources of Information About Tunnel Opening
the tunnel opening from All garage/lot cluster respondents
transit agencies than from Before After
Sept. 24 Sept. 24
any other source both (Base) (89) (231)
before and after September | TransitAgency (Net) 17% 5%
On bus/poster on bus 2 <1
24. Before the tunnel Transit agency bus stops 6 2
opened the most-often Transit agency rider alerts 1
L . . Bus or transit agency websites 3 1
mentioned information Metro representatives handing out information 6 1
sources were was newspaper Transit agency brochures 1 1
. o L. Media (Net) 46% 16%
articles (28%) and television Newspaper articles o8 9
news (27%). TV news 21 9
Radio 5 2
Tunnel Entrance (Net) 14% 1%
Most respondents (670/0) Tunnel entrance 7 1
: : Signs at bus tunnel 8 <1
said -they dl(.i not see or Other (Net) 3% 1206
receive any information Word of mouth (family/friends/co-workers) 11 2
; At work 25 4
about the tunnel re opening Regular signs on downtown streets 2 2
after September 24, 2007. Email 9 2
: Mailing - 1
’_Those Wl_lo did see Websites other than transit agencies 3
information most Public events - <1
Miscellaneous 3 5

commonly mentioned
newspaper (9%) and
television news (9%) as their
sources.

Did not see or receive any information

3%

67%

Question 36F: [IF AWARE OF TUNNEL RE-OPENING PRIOR TO 9/24]: Where did
you see that information prior to the tunnel re-opening?

Question 36G: [ALL RESPONDENTS] Since September 24, have you seen
information about the tunnel re-opening? Where was that?

Multiple responses allowed. “Don’t know” responses not shown.

Respondents who reported seeing information about the tunnel re-opening after September
24,2007 (33% of all garage/lot respondents) were asked how they would rate the level of
information received. More than nine in ten respondents who saw the information (92%)
said it was informative, including 40% who said it was “very informative.”
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0
Just 19% of respondents who work Figure 20

ot go to school in downtown Seattle Awareness of Promotions or Incentives

: : . Garage/lot cluster respondents who work/attend school in
said they were aware of incentives or | [~ e ™

promotions urging commuters to

change the way they commute
(Figure 20).

(Base = 195)

No
81%

Yes
19%

Question 38D: Have you seen or heard of any special promotions
or incentives since the transit tunnel re-opened urging commuters
to change the way they commute to work or school?

May not sum to 100% due to rounding.
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Sources of Information

Respondents from the
Garage/Lot Clusters
reported using a wide
variety of sources for
getting information
about traveling in
downtown Seattle.

More than half of all
Garage/Lot Cluster
respondents (52%)
reported getting
information from one
or more transit agency
websites, most

commonly Metro
Online (45%).

Timetables were the
most popular source of
printed information
available from the
transit agencies involved

in the project (39%).

Up-to-date traffic
reports were the most
popular information
source both overall and
among non-transit
agency sources (72%).
More than four in ten
respondents (43%o)
mentioned the regular
signs posted on
downtown streets
helped them find
information about
downtown travel.

Significantly fewer
respondents in 2007
reported getting

Figure 21
Information Sources About Downtown Travel
All garage/lot cluster respondents

(Bases listed below)

Metro Online website

Sound Transit website

Community Transit website

Other website
W 2007 (n=231)

[ 2006 (n=263)

King County Metro Call Center
g y W 2005 (n=265)

Sound Transit Call Center

Community Transit Call Center

Transit agency timetables

Transit information at bus stops

Rider alerts

Transit agency brochures

Other transit agency information

Regular signs posted on downtown
streets

Up-to-date traffic reports

Newspaper articles or TV news

0% 20% 40% 60%  80%  100%

Question 37: Which of the following sources have you used to get information about
traveling in downtown Seattle? A) Bus or transit agency websites? (If yes) Was
that Metro Online, Sound Transit or Community Transit? B) Any websites other than
transit? C) Any transit agency Rider Information Call Centers? (If yes) Was that...
D) Transit agency signs or materials such as Rider Alerts, brochures, timetables, bus
stops, or something else? E) Regular signs posted on downtown streets that help
you find your way to get information about traveling in downtown Seattle? F) Up-
to-date traffic reports from TV, radio, or scanner? G) Newspaper articles or TV
news?

Multiple responses allowed.
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information about downtown travel from: transit information at bus stops, rider alerts, and
regular signs posted on downtown streets than in 2006. Significantly more respondents said
they get information from up-to-date traffic reports in 2007 than in 2006.
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On-Street Parking Cluster Sample

In 2005, just 49 respondents who parked at on-street locations in downtown Seattle were
surveyed. In 2005, the decision was made not to analyze this small group of respondents.
Consequently, data for this cluster are presented for the 2006 and 2007 surveys only.

Number of Trips to Downtown Seattle

A total of 192 respondents who

Table 29
park at parking meters in Trip Purpose in Downtown Seattle
downtown Seattle completed a All on-street parking cluster respondents
telephone sutvey (n=187) web AL0E 2007
. Total Total
survey (n—S). When asked how (Base) 192) (192)
many times a month they go to W‘;”‘/ School Ty .
es b b
downtown Seattle these No o5 o5
1n.d1V1duals reported makmg 16.7 Shop/Medical Appointments/Errands
trlps per month on average (Multiple response) 58% 61%
: Shop 50 % 51%
across all tﬂp purposes (Table Medical appointments 27 24
30). Other errands 39 33
None of the above 42 39
Respondents were then Dining/Sports Events/Other Entertainment
. 0 0,
questioned about the number of ves 3% 2%
No 27 28

trips they make downtown for
work or school, shopping,
medical appointments, errands
and entertainment. Since a

Question 2: Do you go downtown for work or school?

Question 5: Do you shop, go to medical appointments or do other
errands downtown?

Question 8: Do you go out dining, to sports events or other

single tl‘ip to downtown may entertainment in downtown?
serve mote than one purpose, “Don’t know” responses not shown. May not sum to 100% due to
the sum of the trips for each rounding

purpose often exceeds the total number of trips reported.

Work Trips

As in 2000, three out of four on-street parkers surveyed (75%) work or attend school in
downtown Seattle (Table 29). Virtually all parking meter respondents who travel to work or
school downtown are commuters (94%); that is, they travel downtown for work or school at
least three times a week. Sixty-nine percent (69%) of those who work or go to school
downtown make at least 20 work/school trips per month.

® 55% of respondents who travel to downtown Seattle for work or school said they
also shop, go to medical appointments or run other errands.
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e Sixty-nine percent (69%) of those who go downtown for work or school also go
downtown to dine, to attend sports events, or to take in some other form of
entertainment. These percentages are not significantly different from those recorded

in 2006.

Trips for Shopping, Medical Appointments and Other Errands

Slightly more than six in ten on-
street parkers (62%) reported
making at least one trip
downtown to shop, go to a
medical appointment or run
another errand. Most of those
who come downtown for these
purposes (76%) do so fewer than
six times a month.

e Two-thirds of on-street
parkers (66%) that shop,
go to medical
appointments or run
errands downtown also
work in downtown Seattle

e 79% of on-street parkers
who come downtown for
shopping and errands
said they also dine out,
attend sports events or
participate in some other
form of downtown
entertainment.

There were no statistically
significant differences noted
between 2006 and 2007 survey
findings.

Table 30
Trips to Downtown Seattle by Purpose
On-street parking cluster respondents involved in each activity

(Base) 2006 2007
Work/School (n=144) (n=143)
<1to5 16 % 15%
6to9 3 4
10to 19 13 13
20 or More 69 69
Average number of trips 18.8 17.7
Shop/Medical Appointments/Errands (n=111) (n=118)
<l1to5 70 % 76%
6to9 9 6
10to 19 14 11
20 or More 7 5
Average number of trips 6.0 5.6
Dining/Sports/Entertainment (n=116) (n=138)
<l1to5 82 % 80%
6to9 8 8
10to 19 6 7
20 or More 1 2
Average number of trips 3.6 3.8
Average Trips Across All Purposes (n=192) (n=192)
17.0 16.7

Question 1: About how many times a month do you go to
downtown Seattle?

Question 3: About how many times a month (do you go
downtown for work or school)?

Question 6: About how many times a month (do you shop, go to
medical appointments or do other errands downtown)?

Question 9: About how many times a month (do you go out
dining, to sports events or other entertainment in downtown)?

“Don’t know” responses not shown. May not sum to 100% due to
rounding

Trips for Dining Out, Sports Events, or Other Entertainment

Of the three trip purpose categories, trips to downtown for entertainment are the least
common for on-street parkers. Although nearly three-quarters (72%) of these respondents
dine out or go to sports events or other downtown entertainment, they average fewer than 4

trips per month for this purpose (Tables 29 and 30).
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e Most on-street patkers who entertain themselves downtown also go to work/school

(72%)

e Two-thirds of on-street parkers who travel downtown for entertainment also shop,
go to medical appointments or run other errands (67%) in downtown Seattle.

e Just 6% of the on-street parkers interviewed come downtown solely for

entertainment purposes.

There were no statistically significant differences noted between 2006 and 2007 survey

findings.

Use of Downtown Seattle Compared to Last Year

Respondents who parked on downtown Seattle streets were asked two questions regarding
their use of downtown Seattle compared with the previous year. The first question asked
about changes in how often they come to downtown Seattle. The second asked for changes
in how often they use a car to travel to and around downtown Seattle.

As Figure 22 shows, most respondents
(67%) said they come to downtown Seattle
about as often as they did a year ago, and
19% come downtown more often than last
year. These percentages are not
significantly different from 2006 survey
findings.

e Respondents who have a positive
overall impression of downtown
Seattle were nearly three times as
likely as those with an overall
negative impression to say they
come downtown more often than
they did a year ago (20% and 7%
respectively).

None of the 24 on-street parkers who
come downtown less often than they did a

Figure 22
Travel to Downtown Seattle Compared to Last Year
On-street cluster respondents not living in downtown Seattle

(Bases listed below)

ODon't know
H Less often
OSame

H More often

2006 2007
(n=183) (n=186)

Question 11: Would you say you are going to downtown
Seattle less often than last year, more often than last year,
or about the same as last year?

May not sum to 100% due to rounding.

year ago said the decline was related to the tunnel re-opening. The most commonly
mentioned reasons for coming downtown less frequently were:

* Traffic congestion (6 respondents)

* Change in work or school schedule (5 respondents)
= No need/reason to go downtown (3 respondents)
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Nearly six in ten on-street parkers
(58%) said they use their car to travel to
and through downtown Seattle with the
same frequency as last year and 20%
use their car downtown less often than
they did a year ago. The differences
between 2006 and 2007 that are shown
in Figure 23 are not statistically
significant.

Only two of the 38 respondents who
use their cars to travel to and around
downtown Seattle less often said the
decline was related to the tunnel re-
opening. When asked specifically what
it was about the tunnel re-opening that
caused them to use the car less often,
these respondents mentioned traffic
congestions, that travel time by car is
too long and that parking is limited
and/or parking costs are high.

Figure 23

Car Travel to and Around Downtown Seattle versus Last Year
All on-street cluster respondents

(Bases listed below)

3%

100% -
80% A M Do not own a
car
H Less often
60% -
OSame
40% 4
H More often
20% -+
0%
2006 2007
(n=192) (n=192)

Question 13: Would you say you are using your car to travel to or
around downtown Seattle less often than least year, more
often than last year, or about the same amount as last year?

May not sum to 100%

Don’t know responses not shown.

For the remaining 36 respondents, the most commonly mentioned reason (5 respondents)
was lack of parking followed by traffic congestion (4 respondents) and I take the bus/have a
bus pass (4 respondents). Several other reasons were mentioned by one or two respondents
including parking costs, gas prices, don’t go downtown anymore, and don’t have a car

anymore.

Satisfaction with Effect of Tunnel Opening on Bus Travel

Thirty respondents who reported riding the bus to downtown Seattle were asked to rate their
satisfaction with how the tunnel re-opening has affected their bus travel downtown.

Twelve of these respondents were satisfied, 1 was dissatisfied, and the rest (n=17) were

neutral or said they “don’t know.”
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Time of Day Travel to Downtown Seattle

The time of day on-street parkers travel to downtown Seattle varies greatly by trip purpose
(Table 31). When travel for all trip purposes is combined, just under half (47%) of the
respondents travel at any given time on weekdays while more than half reported traveling on
weekends during the day and evening. Those traveling downtown to work or school are
most likely to travel during morning peak hours (59%) while those coming downtown to
shop, go to medical appointments or run other errands are most likely to travel during the
day on weekends (55%). On-street parkers who go downtown for entertainment purposes
are more likely to travel during evening hours on weekends (67%) than at other times.

Table 31
Time of Day Travel to Downtown Seattle by Trip Purpose
All on-street cluster respondents

--2007--
2006 2007 Shopping Dining
All All Work Medical Sports
Purposes Purposes School Errands Entertainment
(Base) (n=192) (n=192) (n=143) (n=118) (n=138)
Weekdays 6 to 9 AM 49% 47% 59% 6% 1%
Weekdays 9 AM to 3 PM 54 49 42 43 7
Weekdays 3 to 6 PM 56 43 31 31 15
Weekdays after 6 PM 53 46 12 22 53
Weekends during the day 53 51 24 55 24
Weekends during the evening 52 53 14 20 67
Already downtown - 5 4 4

Question 3A: Which of the following times of day do you usually travel to downtown for work or school?

Question 6A: Which of the following times of day do you usually travel to downtown for shopping,
appointments and other errands?

Question 9A: Which of the following times of day do you usually travel to downtown for dining, sports, or
other entertainment?

Multiple responses allowed. “Don’t know” responses not shown.

In 2007, significantly fewer respondents reported traveling downtown on weekdays between
3 and 6 p.m. —especially those traveling to work or school (31% in 2007 v. 44% in 2000).
Also, fewer respondents reported traveling downtown for entertainment purposes during the
day on weekends than in 2006 (24% and 38% respectively).
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Travel Mode to Downtown Seattle

Work/School Trips

Most on-street parkers who

Figure 24

commute to work or school Travel Mode to Downtown Seattle by Trip Purpose
in Seattle (770/0) usua]ly On-street respondents who travel downtown for each purpose
commute by car or carpool. (Bases listed below)
Just 16% commute on the 100%
bus (Figure 24).

o0% O Other/

Other

The percentage of on-street .

60% Varies
parkers who travel to HCar/

. ar
work/school by varied means 40% Carpool
was significantly lower in Bus
2007 than in 2006 (7% and 20%

0 .
15% respectively). 0%
2006 2007 2006 2007 2006 2007

Shoppinq/Medical/ (n=136)(n=143) (n=111)(n=113) (n=141)(n=132)
Errands

. . Shopping/ -~
More than eight in ten on- Work/ Medical/ Entertain

School Errands ment

street parkers travel by auto
to shop, go to medical Questions 4, 7 and 10: Is that usually by car, bus, carpool or some other way?
appointments ot run other May not sum to 100% due to rounding.

errands (81%); a significant increase from the 69% recorded in 2006. Just 6% make these
kinds of trips by bus (Figure 24).

Dining/Sports/Entertainment

Traveling by car is the preferred mode for entertainment trips for respondents in the on-
street parking cluster. Almost nine in ten respondents who come downtown for dining,
sports or entertainment (88%) usually travel by car (Figure 24). This is a significant increase
over the 77% recorded in 2006.

Table 32 summarizes travel by purpose, mode and time of day. As shown, when looking at
all three travel modes (car/carpool, bus, and other) regardless of purpose, morning commute
hours are the most common regardless of travel mode.
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By trip purpose, those who come downtown for work most often cite traveling during
morning commute hours regardless of travel mode. Shoppers travel most frequently on
weekends during the day or on weekdays between 9 a.m. and 3 p.m. Not too surprisingly,
respondents who travel downtown for entertainment most commonly travel in the evening
after 6 p.m. or on weekend evenings. This latter group is the least likely to travel during
morning commute hours.

Table 32
Usual Travel Mode to Downtown Seattle by Trip Purpose and Time of Day
All on-street parking cluster respondents

--2007--
2006 Shopping/ Dining/
All All Work/ Medical/ Sports/
Purposes Purposes School Errands Entertainment

(Bases listed for each mode)

Car/Carpool ( n=160) (n=170) (n=128) (n=106) (n=126)
Weekdays 6 to 9 AM 46% 46% 58% 5% 2%
Weekdays 9 AM to 3 PM 53 51 45 43 5
Weekdays 3 to 6 PM 56 43 31 31 15
Weekdays after 6 PM 53 48 12 22 56
Weekends during the day 51 50 23 55 22
Weekends during the evening 51 57 15 21 71
Already downtown - 4 4 2

Bus (n=34) (n=30) (n=29)* (n=17)* (n=23)*
Weekdays 6 to 9 AM 68% 71% 2% 12% 0%
Weekdays 9 AM to 3 PM 35 48 31 47 4
Weekdays 3 to 6 PM 59 39 17 18 22
Weekdays after 6 PM 53 45 7 18 44
Weekends during the day 68 45 21 41 22
Weekends during the evening 53 55 7 12 61
Already downtown 10 6 9

Other/Varies (13)* (n=15)* (n=13)* (n=11)* (n=11)*
Weekdays 6 to 9 AM 69% 53% 62% 0% 0%
Weekdays 9 AM to 3 PM 62 47 23 55 27
Weekdays 3 to 6 PM 54 53 23 27 27
Weekdays after 6 PM 54 33 8 9 27
Weekends during the day 69 67 39 64 9
Weekends during the evening 69 53 15 9 55
Already downtown - 7 0 9

Question 3A: Which of the following times of day do you usually travel to downtown for work or school?
Question 4: Is that usually by car, bus, carpool or some other way?

Question 6A: Which of the following times of day do you usually travel to downtown for shopping, appointments
and other errands?

Question 7: Is that usually by car, bus, carpool or some other way?

Question 9A: Which of the following times of day do you usually travel to downtown for dining, sports, or other
entertainment?

Question 10: Is that usually by car, bus, carpool or some other way?
*Interpret with caution due to small sample size
Travel modes are not discrete. Multiple responses allowed. “Don’t know” responses not shown.
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Travel Time

Table 33 shows the travel time on-street parking respondents reported for each type of trip.
Table 34 shows the average travel time through downtown Seattle for each type of trip.
Total average travel time regardless of trip purpose was 28.1 minutes in 2007 which is not
statistically different from average travel times recorded in 2006 (27.7 minutes) or 2005 (25.3
minutes). Total travel time, as well as travel time through the downtown area for each trip
type (work or school; shopping, medical appointments or errands; and dining, sports, or
entertainment), are discussed below.

Work/School Trips

On average, on-street parking respondents Table 33
Total Travel Time to Work/School
who commute by bus or car spend half an

On-street parking cluster respondents who travel
hour (29.7 minutes) commuting to work or

downtown by bus, car or carpool

school in downtown Seattle (Table 33). 2006 2007
(Base)

. . Work/School (n=122) (n=134)
While the average reported travel time 0 to 10 Minutes 15 0% 15%
increased by nearly two minutes, the 11 to 15 Minutes 25 9
diff ¢ tisticallv sionifi ¢ 16 to 30 Minutes 28 40

ifference was not statistically significant. 31 to 60 Minutes 28 26
Over 60 Minutes 4 5
On-street parking respondents who travel Average S 297 Min
downtown for work or school by car reported | shop/Medical/Errands (n=85) (n=99)
an average travel time of 27.9 minutes — 0 to 10 Minutes 18% 14
getr . 11 to 15 Minutes 26 29
almost 11 minutes faster than the average 16 to 30 Minutes 35 38
. . . 31 to 60 Minutes 18 13
travel time for bus riders (38.6 minutes). Over 60 Minutes 5 5
Average 25.7 Min.  22.7 Min.
Table 34 shows that average travel times from | .00 enerainment (n=116)  (n=124)
the edge of the downtown core to the 0 to 10 Minutes 17 % 15
> : : : 11 to 15 Minutes 23 24
respondents final c.lestmatlon‘has' 1ncreased 16 t6 30 Minutes p -
by just over two minutes. This difference is 31 to 60 Minutes 19 21
fpl P Over 60 Minutes 3 5
not statistically significant. Average .
Average Across All Purposes 27.7 Min.  28.1 Min.

Shopping/Medical/Errands

On-street parkers who come downtown to
shop, go to medical appointments, or run
errands reported an average travel time of

Questions 4B, 7B, 10B: How long does it take you to

travel from the beginning of your trip to (trip purpose)

downtown by (travel mode)?

May not sum to 100% due to rounding.

22.7 minutes—three minutes faster than recorded in 2006 although the difference is not

statistically significant (Table 33). Although average travel times for the entire trip to

downtown Seattle improved slightly, the reported average travel time through the downtown
core area is 1.5 minutes longer than it was in 2006 (Table 34).
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The low number of individuals from the on-street parking clusters who take the bus
downtown for shopping, medical appointments, or errands (n=7) precludes drawing any
statistically reliable conclusions about differences in travel time by mode.

Dining/Sports/ Entertainment

As Table 33 shows:, on-street parking rable 34
respondents traveling downtown for Average Travel Time Through Downtown Seattle (Minutes)
entertainment purposes reported an On-street parking cluster respondents who travel downtown

] . by bus or car/carpool
average total travel time of just under one-

. oL 2006 2007
half hour (26.9 minutes). This time is very | (gase)
close to the average reported in 2006 (26.2 | Work/School (=) (n=134)
. . Total 27.9 29.7
minutes). Average travel time through the From downtown core 5.6 77
downtown core area increased by 1.5 _
. Shop/Medical Errands (n=85) (n=99)
minutes (Table 34). Total 25.7 227
From downtown core 7.0 8.5
The low numl?er of individuals from the Entertainment (n=116) (n=124)
on-street parking clusters who take the bus Total 26.2 26.9
From downtown core 7.9 9.4

downtown for dining, sports, or
entertainment (n:7> predudes drawing any Questions 4B, 7B, 10B: How long does it take you to travel

.. . . from the beginning of your trip to (trip purpose) downtown
statistically reliable conclusions about by (travel mode)?

differences in travel time by mode. Question 4D, 7D, 10D: Once you reach the downtown core

area by (transportation mode), how long does it take to

Travel Tlme by MOde reach your destination?

Table 35 displays the travel time by mode from the beginning of the trip to downtown
Seattle for the three categories of trip purpose, work, shopping and entertainment for bus
cluster respondents. Although the survey was designed primarily to measure travel time for
individual trip purposes, it also provides information regarding the differences in travel time
to downtown Seattle by mode for each trip purpose. Since travelers to downtown Seattle do
not always use the same mode and come downtown for more than one trip purpose, the Bus
and Car/Carpool groups shown are not discrete.
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Table 35 shows that
the amount of time
spent traveling on a
bus to downtown
Seattle differs by
trip purpose and by
route. However,
caution is urged in
interpreting bus
rider results because
of the exceptionally
small sample size.

The average travel
time for those
coming downtown
by car or carpool
ranged from 23
minutes for
shopping trips to
more than 27
minutes for work
and entertainment
trips.

Table 35
Travel Time by Usual Mode from Beginning of Trip to Downtown Seattle by Trip Purpose
On-street cluster respondents who travel downtown for each trip purpose

Work Shopping Entertainment
Bus (n=23)* (n=7)* (n=7)*
0 to 10 minutes 0% 17% 0%
11 to 15 minutes 9 50 ---
16 to 30 minutes 39 33 86
31 to 60 minutes 39 14
Over 60 minutes 13 ---
Average travel time 38.6 Min. 18.3 Min. 25.7 Min.
Average travel time through downtown 7.6 Min. 6.7 Min. 7.9 Min.
Car/Carpool (n=110) (n=91) (n=116)
0 to 10 minutes 18% 15% 16%
11 to 15 minutes 10 29 26
16 to 30 minutes 43 39 31
31 to 60 minutes 25 15 22
Over 60 minutes 4 2 5
Average travel time 27.9 Min. 23.0 Min. 27.1 Min.
Average travel time through downtown 7.8 Min. 8.6 Min. 9.5 Min.

Questions 4B, 7B, 10B: How long does it take you to travel from the beginning of your trip
to (trip purpose) downtown by (travel mode)?

Question 4D, 7D, 10D: Once you reach the downtown core area by (transportation
mode), how long does it take to reach your destination?

*Interpret with caution due to small number of respondents

May not sum to 100% due to rounding.
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Overall Impression of Downtown Seattle

Two out of three on-street parking

respondents (670/0) reported a pOSitiVC g?/grgllzfmpression of Downtown Seattle
overall impression of downtown Seattle All on-street parking cluster respondents
including 20% who said their overall (Base = 192)

impression was “very positive.” Fifteen 100% - 4% 1%
percent (15%) had a negative

impression and 17% were neutral. 80% -

These percentages are not significantly

different from those recorded in 2006 60% 1

(Figure 25).

40% -+

e Respondents with a negative
impression of downtown Seattle
were more likely to be those
who only come downtown by 2006
car (16% had a negative (n=192)
impression compared with 5%
of those who use more than one

20% -

2007
(n=192)

OVery negative
H Somewhat
negative

El Neither positive
nor negative

OSomewhat
positive

H Very positive

Seattle, would you say your overall impression of downtown

mode). is...

Question 38: Based on your recent experience with downtown

May not sum to 100% due to rounding. “Don’t know” responses

e Respondents who do not come (<1%) not shown.

to downtown Seattle at least three times a month were more likely than average to

have a neutral impression of downtown (39%).
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Personal Comfort in Downtown Seattle

Respondents from the On-Street Parking Cluster sample who travel to downtown Seattle by

bus, car, or carpool were asked to rate their satisfaction with two personal comfort elements:

their ability to walk around downtown without feeling crowded and personal safety.

Crowding

More than eight in ten on-street
parking respondents (85%) said
they were satisfied with their ability
to walk around downtown—about
the same as in 2006 (86%).
Although there appears to be a
shift in the percentage of
respondents saying they were “very
satisfied” to the “somewhat
satisfied” category, the difference
is not statistically significant
(Figure 20).

The percentage of respondents
who are “somewhat dissatisfied”
with their ability to walk around
downtown Seattle without feeling

crowded more than doubled from
3% in 2006 to 8% in 2007.

e Respondents who have a

Figure 26

Satisfaction with Ability to Walk Around Without Feeling Crowded
On-street parking cluster respondents who travel downtown by bus,
car or carpool

(Bases listed below)

. 41%
very satstod 5,

44%

Somewhat Satisfied

W 2007 (n=183)
2006 (n=175)

Neutral

Somewhat Dissatisfied

Very Dissatisfied

. 0%
Depends on Time of Day 20

0% 20% 40% 60%

Questions 18 and 30: Are you satisfied/dissatisfied with being able to
walk around downtown without feeling crowded?

May not sum to 100% due to rounding.

positive overall impression of downtown Seattle were significantly more likely to be
satisfied with the ability to walk around downtown Seattle than those who have a
negative overall impression of the downtown area (88% and 67% respectively).
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Safety and Security

More than eight in ten
respondents from the on-
street parking sample (81%)
are satisfied with their
personal security and safety
when in downtown Seattle,
13% are dissatistied and 3%
said it depends on the time of
day (Figure 27). The
percentage of respondents
who are “very satisfied” with
their personal security and
safety in downtown Seattle
dropped by 14 percentage
points since 20006.

When asked the reason for
their dissatisfaction,
respondents who were
unhappy with their personal
security and safety in
downtown Seattle,

Figure 27

Satisfaction with Personal Security and Safety

On-street parking cluster respondents who travel downtown by bus, car or
carpool

(Bases listed below)

o 32%

Very Sat.sf.ed__| .
iofi 49%

Somewhat Satisfied 200

Neutral

W 2007 (n=183)

12006 (n=175)
8%

Somewhat Dissatisfied 9%

. 5%
Very Dissatisfied 3%

. 3%
Depends on Time of Day %

0% 20% 40% 60%

Questions 19 and 31: Are you satisfied/dissatisfied with personal security and
safety when in downtown Seattle?

“Don’t know” responses (1%) not shown.

May not sum to 100% due to rounding.

respondents most commonly said they were worried about violence (17%) and loitering or
disruptive behavior (17%). The complete list of reasons for dissatisfaction is provided in

Table 36.

Table 36

Reasons for Dissatisfaction with Personal Safety in Downtown Seattle
On-street parking cluster respondents who were dissatisfied

(Base)
Worried about violence/shootings/crimes
Loitering/disruptive behavior

Not enough police presence/need more officers

People using drugs/doing drug deals
Being approached by strangers
Other

When asked to name the
downtown locations were they
are dissatisfied with personal

(;‘itza;) security and safety, respondents
3506 most commonly mentioned
gg Pioneer Square (6 respondents),
22 First and Yesler (5 respondents),
13 and the Westlake Mall area (4

respondents).

Question 28A1 and Q36A1: You mentioned you were dissatisfied with
personal security and safety in downtown Seattle. Why do you say

that?

Multiple responses allowed.
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Satisfaction with Bus Travel in Downtown Seattle

Sixteen percent (16%) of
respondents interviewed
from the on-street
parking sample (30
individuals) said they
travel to downtown
Seattle by bus at least
occasionally. These
respondents were asked
to rate their satisfaction
with nine bus service
elements. As Table 38
shows, more than three-
quarters of these bus
riders to downtown were
satisfied with:

»  The amount of
personal space you
have when waiting at
downtown bus stops
(97% or 29
respondents)

*  Personal security and
safety in downtown
Seattle while waiting
for the bus during the
day (93% or 28
respondents)

»  The ability of the bus
o get you to your
downtown destination
on time (83% or 25
respondents)

*  The location of your
bus stop in downtown
(80% or 24
respondents)

Table 38
Satisfaction with Downtown Bus Service Elements by Trip Purpose

On-street parking cluster respondents who ride the bus to downtown Seattle

All Bus
Riders
2006
(Base) (n=34)
The amount of time it takes your bus to get through
downtown
Very satisfied 21%
Somewhat satisfied 50
Neutral / Depends on time of day
Somewhat dissatisfied 15
Very dissatisfied 15
The location of your bus stop in downtown
Very satisfied 65%
Somewhat satisfied 27
Neutral / Depends on time of day -
Somewhat dissatisfied 9
Very dissatisfied
The amount of personal space you have when waiting
at downtown bus stops
Very satisfied 50%
Somewhat satisfied 38
Neutral / Depends on time of day 3
Somewhat dissatisfied 6
Very dissatisfied 3
The amount of time you have to wait in between
buses?
Very satisfied 32%
Somewhat satisfied 38
Neutral / Depends on time of day
Somewhat dissatisfied 27
Very dissatisfied 3
The ability of the bus to get you to your downtown
destination on time
Very satisfied 35%
Somewhat satisfied 41
Neutral / Depends on time of day 6
Somewhat dissatisfied 15
Very dissatisfied 3

All Bus
Riders
2007
(n=30)

30%
30

7
20
13

57%

20%
37

23
17

53%
30

3

3
10

Questions 20 - 28: Next are a few questions about your satisfaction with downtown

Seattle and downtown bus service. Are you satisfied/dissatisfied with...

Trip purpose groups are not discrete. For example, a respondent who works and

attends sports events in downtown Seattle is included in both groups.
*New question in 2007
Interpret with caution due to small cell sizes.
“Refused” responses not shown.

May not sum to 100% due to rounding.
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*  Personal safety on the bus related to the conduct of others (80% or 24 respondents)

Bus riders were the least
satisfied with #he amonnt of
time you have to wait between
buses (40% or 12
respondents were
dissatisfied). Caution is
urged when interpreting
these results due to the
small number of bus
riders in the on-street
parking sample.

The five bus riders who
were dissatisfied with the
location of their bus stop
in downtown Seattle said
it was too far away (3
respondents), they didn’t
like the homeless people
near the stop (1
respondent) and that they
did not like the new stop
location (1 respondent).

Satisfaction with Car
Travel in Downtown
Seattle

88% of the respondents
interviewed from the On-
Street Parking Clusters
travel to downtown
Seattle by car or carpool.
These respondents were
asked five questions
about the satisfaction
with car travel to and

Table 39 (Continued)
Satisfaction with Downtown Bus Service Elements by Trip Purpose
On-street parking cluster respondents who ride the bus to downtown Seattle

All Bus All Bus
Riders Riders
2006 2007
(Base) (n=34) (n=30)
The bus coming when it is supposed to when you are
leaving downtown
Very satisfied 35% 37%
Somewhat satisfied 32 23
Neutral / Depends on time of day 3 10
Somewhat dissatisfied 12 13
Very dissatisfied 18 17
Personal safety on the bus related to the conduct of
others*
Very satisfied - 53%
Somewhat satisfied --- 27
Neutral / Depends on time of day --- 7
Somewhat dissatisfied --- 7
Very dissatisfied - 7
Personal security and safety in downtown Seattle while
waiting for the bus during the day
Very satisfied 62% 60%
Somewhat satisfied 32 33
Neutral / Depends on time of day 3 7
Somewhat dissatisfied
Very dissatisfied 3
Personal security and safety in downtown Seattle while
waiting for the bus at night
Very satisfied 24% 13%
Somewhat satisfied 38 40
Neutral / Depends on time of day 18 10
Somewhat dissatisfied 18 27
Very dissatisfied 3 10

Questions 20 - 28: Next are a few questions about your satisfaction with downtown
Seattle and downtown bus service. Are you satisfied/dissatisfied with...

Trip purpose groups are not discrete. For example, a respondent who works and
attends sports events in downtown Seattle is included in both groups.

*New question in 2007
Interpret with caution due to small cell sizes.
“Refused” responses not shown.

May not sum to 100% due to rounding.

through the downtown area. With the exception of carity of the informational signs downtown
telling car drivers how to get around downtown, fewer than half of respondents were satisfied with
the car travel elements included in the survey (Table 40).
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Respondents were least satisfied with zbe cost of parking in downtown Seattle (68% dissatistied)
tollowed by being able to find parking downtown (66% dissatistied) and bezng able to find parking that
is conventent to your destination in downtown Seattle (58% dissatistied).

There were no statistically significant differences between 2006 and 2007 combined satisfied
or dissatisfied ratings (very satisfied + somewhat satistied).

Table 40
Satisfaction with Car Travel through Downtown by Trip Purpose
On-street parking cluster respondents who go to downtown Seattle by car or carpool

All Car/Carpool Riders --2007--
Shopping / Dining/
Work/ Medical/ Sports/
2006 2007 School Other Errands  Entertainment
(Base) (n=158) (n=169) (n=103) (n=106) (n=126)
The amount of time it takes you by car to get
through downtown
Very satisfied 16 % 10% 11% 11% 10%
Somewhat satisfied 29 33 31 30 33
Neutral/Depends on time of day 8 8 8 9 7
Somewhat dissatisfied 24 24 24 21 25
Very dissatisfied 23 27 26 29 23
Being able to find parking downtown
Very satisfied 6% 8% 6% 7% 7%
Somewhat satisfied 19 26 22 30 27
Neutral/Depends on time of day 2 --- -—-
Somewhat dissatisfied 30 26 29 28 27
Very dissatisfied 42 40 43 35 39
Being able to find parking that is convenient
to your destination in downtown Seattle
Very satisfied 9 % 8% 8% 7% 6%
Somewhat satisfied 22 33 26 37 36
Neutral/Depends on time of day 2 3 2 1 2
Somewhat dissatisfied 27 28 30 27 29
Very dissatisfied 40 30 34 28 27
The cost of parking in downtown Seattle
Very satisfied 6 % 8% 7% 9% 8%
Somewhat satisfied 21 19 20 20 18
Neutral/Depends on time of day 4 5 8 5 3
Somewhat dissatisfied 29 25 20 28 28
Very dissatisfied 40 43 45 38 43
The clarity of informational signs downtown
telling car drivers how to get around
downtown
Very satisfied 20% 22% 20% 20% 21%
Somewhat satisfied 36 35 38 35 36
Neutral/Depends on time of day 6 10 6 9 10
Somewhat dissatisfied 18 24 26 26 24
Very dissatisfied 20 10 10 11 10

Questions 32 - 36: Next are a few questions about your satisfaction with downtown Seattle. Are you
satisfied/dissatisfied with...

May not sum to 100% due to rounding.
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Information about Downtown Travel

Third Avenue Signage

Three-quarters of on-street parking cluster respondents (75%) said they have seen signs that
indicate there are traffic restrictions along Third Avenue during certain times of the day
(Figure 28A). More than three-quarters of those who saw the signs (79%) said they were
effective in helping them understand traffic restrictions on Third Avenue (Figure 28B).

Figure 28A
Did You See About Third Avenue Traffic Restrictions?
All on-street parking cluster respondents

(Base =192 )
No
21%
Yes )
750 Don't
know /
Refused

5%

Question 36C: Have you seen signs that indicate there
are traffic restrictions along 3@ Avenue during certain
times of the day?

May not sum to 100% due to rounding.

When asked what type of signs
they had seen, respondents most
commonly mentioned signs on
the street indicating peak hour

Table 41

Figure 28B

Did Signage Help You Understand Traffic Restrictions?
On-street parking cluster respondents who saw Third
Avenue Signage

(Base =143 )

No
Yes 18%

79%

Don't
know /
Refused
4%

Question 36D1: Were these signs effective in helping you
understand traffic restrictions along 3 Avenue?

May not sum to 100% due to rounding.

Types of Sighage Viewed
On-street parking cluster respondents who saw signs restricting traffic on
Third Avenue

L. i Total
restrictions on Third Avenue (Base) (143)
(71 0/0)’ followed by “Bus Only” Signs on the street indicating peak hour restrictions 71%

. L. Bus only 19
signs (21%). A complete listing No left turn 16
is shown in Table 41. Do not enter 15

Right turn only 7
Traffic signs on Third Avenue (general) 6
Construction signs 3
Neon signs 1
Other 1
Don’t know 8

Question 36D: Which signs have you seen?

Multiple responses allowed.
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Tunnel Opening Information

Just over a third of on-street parking
respondents (37%) said they were
aware of the date the tunnel would
re-open prior to September 24, 2007

(Figure 29).

e Commuters were significantly
more likely to be aware of the
tunnel opening date than non-
commuters (44% and 18%

respectively).

e Respondents who come to
downtown Seattle ten or more
times a month were also motre
likely to be aware of the date
the tunnel would re-open than

Figure 29
Aware of Upcoming Tunnel Opening
All on-street parking cluster respondents.

(Base =192)

Don't know
/ Refused
3%

Yes
37%

Question 36E: Prior to September 24th, were you aware that the
tunnel would be re-opening on that day?

May not sum to 100% due to rounding.

those who come downtown infrequently (42% and 18% respectively).
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Respondents who knew Table 42
about the tunnel re- Sources of Information About Tunnel Opening
opening prior o All on-street parking respondents
September 24t were asked Before Alfter
Sept. 24 Sept. 24
whete they Saw (Base) (70) (192)
information before the Transit Agency (Net) 17% 3%
On bus/poster on bus 13 2
tunnel Opened- All Transit agency bus stops 3 2
respondents were asked Transit agency brochures 3 0
Transit agency rider alerts 1 1
where they Saw Metro representatives handing out information 1 0
information about the Media (Net) ar% 14%
. Newspaper articles 29 5
tunnel re-opening after TV news 19 9
September 24th. Their Radio 9 3
. Tunnel Entrance (Net) 9% 2%
responses are shown in Tunnel entrance 4 5
Table 42. Signs at bus tunnel 4 1
Other (Net) 37% 6%
Word of mouth (family/friends/co-workers) 13 1
Respondents most At work 11 1
commonly mentioned Regular signs on downtown streets 6 1
. . . Email 3 1
getting information about Mailing 3 1
the tunnel opening from Websites other than transit agencies 1 1
. Public events 1 1
the media (newspapers, Miscellaneous 6 1
Did not see or receive any information 1% 73%

TV, radio) than from any
other source both before
and after September 24.
Before the tunnel opened,
the single most-often
mentioned information

Question 36F: [IF AWARE OF TUNNEL RE-OPENING PRIOR TO 9/24]: Where did you

see that information prior to the tunnel re-opening?

Question 36G: [ALL RESPONDENTS] Since September 24, have you seen
information about the tunnel re-opening? Where was that?

Multiple responses allowed.

source was newspaper articles (29%) while after the tunnel opened, television news was
mentioned most often. Neatly three-quarters of all on-street parking respondents said they
did not see or receive any information about the tunnel re-opening after September 24, 2007.
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Respondents who reported seeing
information about the tunnel re-
opening after September 24, 2007
(27% of all on-street parking
respondents) were asked how they
would rate the level of information
received. More than three-quarters
of those who saw the information
(78%) said it was informative,
including 22% who said it was “very
informative.”

Just 14% of respondents who work
or go to school in downtown Seattle
said they were aware of incentives or
promotions urging commuters to
change the way they commute
(Figure 30).

Figure 30

Awareness of Promotions or Incentives

On-street parking cluster respondents who work/attend school in
downtown Seattle

(Base = 143)
Don't know
1%
No Yes
85% 14%

Question 38D: Have you seen or heard of any special promotions
or incentives since the transit tunnel re-opened urging commuters
to change the way they commute to work or school?

May not sum to 100% due to rounding.
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Sources of Information

Respondents from the
on-street parking
clusters reported using a
wide variety of sources
for getting information
about traveling in
downtown Seattle.

Just over four in ten on-
street parking
respondents (43%)
reported getting
information from one
or more transit agency
websites, most

commonly Metro
Online (40%).

Timetables were the
most popular source of
printed information
available from the
transit agencies involved

in the project (41%).

Up-to-date traffic
reports were the most
popular information
source both overall and
among non-transit
agency sources (62%).
Nearly half of these
respondents (47%)
mentioned the regular
signs posted on
downtown streets
helped them find
information about
downtown travel.

Figure 31
Information Sources About Downtown Travel
All on-street parking cluster respondents

(Bases listed below)

. . 40%
Metro Online website _—| 50%

Sound Transit website

Community Transit website
Other website

W 2007 (n=192)
12006 (n=192)

King County Metro Call Center
Sound Transit Call Center

Community Transit Call Center

Transit agency timetables 47%

Transit information at bus stops 51%

Rider alerts
Transit agency brochures

Other transit agency information

Regular signs posted on downtown
streets 58%

] 62%
Up-to-date traffic reports ‘H?%

48%
41%

0% 20% 40% 60%  80%  100%

Newspaper articles or TV news

Question 37: Which of the following sources have you used to get information about

traveling in downtown Seattle? A) Bus or transit agency websites? (If yes) Was

that Metro Online, Sound Transit or Community Transit? B) Any websites other than

transit? C) Any transit agency Rider Information Call Centers? (If yes) Was that...

D) Transit agency signs or materials such as Rider Alerts, brochures, timetables, bus

stops, or something else? E) Regular signs posted on downtown streets that help

you find your way to get information about traveling in downtown Seattle? F) Up-

to-date traffic reports from TV, radio, or scanner? G) Newspaper articles or TV
news?

Multiple responses allowed.
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CONCLUSIONS

The tunnel re-opening does not appear to have significantly affected travel to and within
downtown Seattle. Most respondents are coming downtown about as often as they did a
year ago and those who ride the bus are either satisfied with how the tunnel opening has

affected their downtown travel or they don’t have an opinion one way or the other.

While many items in the survey did not change significantly from 2006 to 2007 there is a
pattern of decline in satisfaction that is worth mentioning—especially with respect to feeling
comfortable and safe downtown. Respondents have noticed more crowding of late and
while, they are still satisfied with their personal security and safety in downtown, significantly
fewer respondents feel “very satisfied” than in the past. For those who travel downtown by
car, lack of parking and cost continue to detract from their overall downtown experience.

While bus riders get a great deal of information from transit agencies, it is much more
difficult to attract the attention of car travelers as evidenced by the fact that 65% of those
who only travel to downtown Seattle by car did not see any information about the tunnel
after it opened on September 24.
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Appendix

Sample Clusters

Bus Stop Clusters

Table A-1

Bus Stop Clusters

Cluster Zone

1 20

2 60

3 40

4 180

5 280

6 300

7 320

8 340

9 360

10 290

11 430

12 450

13 490

14 500

15 590

16 570

17 558

18 538

19 548

20 628

21 720

22 775

23 1920

24 1110

25 1085

26 1180

27 1190

28 315

29 1480

30 548
1082-
1084,1086,

81 1192-1193

82 621-624

83 501,502,531,532
455-456, 565-

84 566
121-122, 1108-

85 1109

APPENDIX

Address

1st Ave West Side between Virginia & Lenora
1st Ave West Side between Union & Pike

1st Ave East Side between Pike & Pine

1st Ave East Side between Spring & Seneca
2nd Ave West Side between Pine & Stewart
2nd Ave West Side between Union & Pike

2nd Ave West Side between Spring & Seneca
2nd Ave West Side between Marion & Madison
2nd Ave West Side between James & Cherry
2nd Ave Ext S West Side between Jackson & Main
3rd Ave West Side between Pine & Stewart

3rd Ave West Side between University & Union
3rd Ave West Side between Cherry & Columbia
3rd Ave West Side between Jefferson & James
3rd Ave East Side between Pine & Stewart

3rd Ave East Side between University & Union
3rd Ave East Side between Spring & Seneca
3rd Ave East Side between Cherry & Columbia
3rd Ave East Side between Marion & Madison
2nd Ave West Side between Washington & Main
4th Ave East Side between Stewart & Virginia
4th Ave East Side between Union & Pike

Lenora St North Side between 4th & 5th Ave
Pine St North Side between 5th & 6th Ave

Pine St North Side between 8th & 9th

Pike St South Side between 3rd & 4th Ave

Pike St South Side between 5th & 6th Ave

2nd Ave. between University & Seneca
Jackson between Maynard & 7th

3rd Ave East side between Marion & Madison

Convention Place

International District
Pioneer Square

University Station

Westlake Station

Direction

Southbound
Southbound
Northbound
Northbound
Southbound
Southbound
Southbound
Southbound
Southbound
Southbound
Southbound
Southbound
Southbound
Southbound
Northbound
Northbound
Northbound
Northbound
Northbound
Southbound
Northbound
Northbound
Westbound
Westbound
Westbound
Eastbound
Eastbound
Southbound
Eastbound
Northbound

Bus tunnel

Bus tunnel
Bus tunnel

Bus tunnel

Bus tunnel
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Garage/Lot Clusters
Table A-2
Garage/Lot Clusters
Cluster Unique ID Address
31 81-1042-1 800 1st Ave
32 81-2012-1 315 Union St
33 73-2019-3 1810 Boren Ave
34 81-2015-2 319 University St
35 81-1003-1 1000 2nd Ave
37 81-2030-1 723 4th Ave
38 81-2013-1 409 Union St
39 81-2010-1 1416 2nd Ave
41 81-1052-1 2nd Ave & Columbia
42 Not given 1409 6th Ave
43 82-1005-3 1200 5t Ave
44 73-2022-1 1801 Terry Ave
45 82-1014-1 524 University St
46 81-2010-2 1400 2nd Ave
47 73-3024-1 824 Howell St
48 73-2021-2 1817 Boren Ave
49 81-2038-1 5th & Terrace
50 85-1010-2 609 6th Ave
52 81-1008-2 1415 2nd Ave
53 73-2020-2 1800 Minor Ave
55 81-2034-1 213 Cherry St
56 81-2016-1 1201 3rd Ave
57 81-2003-2 1619 3rd Ave
58 92-1001-1 105 5t Ave
59 82-1006-5 7th & Pike
60 73-2019-2 1805 Minor Ave
THE
GILMORE
RESEARCH
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Table A-3

Meter Clusters

Cluster | Location
4th Ave

61 Washington Main ST
3rd Ave
3rd Ave

62 Yesler Washinaton
2nd Ave
5th Ave

63 Jefferson Terrace
4th Ave
3rd Ave

64 Marion Columbia
2nd Ave
6th Ave

65 Madison Marion
5th Ave
6th Ave

66 Seneca Sorina
5th Ave
2nd Ave

67 Seneca Sorina
1st Ave
2nd Ave

68 Universitv Seneca
1st Ave
3rd Ave

69 Universitv Seneca
2nd Ave
6th Ave

70 Universitv Seneca
5th Ave
3rd Ave

71 Union Universitv
2nd Ave
6th Ave

72 Pike Union
5th Ave
8th Ave

73 Pine Pike
7th Ave
3rd Ave

74 Virainia Stewart
2nd Ave
6th Ave

75 Stewart Olive
5th Ave
7th Ave

76 Virainia Stewart
6th Ave
8th Ave

77 Stewart Olive
7th Ave
9th Ave

78 Stewart Howell
8th Ave
9th Ave

79 Stewart Howell
Terrv
Terrv

80 Stewart Howell
Boren
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Completed Surveys by Cluster

Table A-4

Completed Surveys by Cluster Number and Type

Bus
Cluster Sample

1 36
2 36
3 36
4 36
5 36
6 36
7 36
8 36
9 36
10 36
11 36
12 36
13 36
14 36
15 36
16 36
17 36
18 36
19 36
20 36
21 36
22 36
23 36
24 36
25 36
26 36
27 36
28 36
29 36
30 36
81 36
82 36
83 36
84 36
85 36

Completes
13
11
10
14
12
11
13
10
12
11
11
11
12
15
11
12
14
11
13
10
10
12
12
11
10
12
13
14

7
14
10
11
10
10
11

Cluster
31
32
33
34
37
38
39
41
42
43
44
45
46
47
48
49
50
52
53
55
56
57
58
59
60

Garage/Lot
Sample
36
36
29
17
36
21
21
29
38
31
29
17
34
28
11
14
36
25
14
34
15
24
10
24
31

Completes
13
13
13

6
10
8
10
8
13
10
14
6
13
12
5
7
14
3
4
12
7
11
2
4
11

Cluster
61
62
63
64
65
66
67
68
69
70
71
72
73
74
75
76
77
78
79
80

Metered Parking
Sample
1
3
29
18
20
14
22
30
16
20
26
15
8
23
10
24
22
24
13
21

Completes

1
3
9
11
8
7
15
15
11
13
11
7
4
10
3
12
14
14
8
12
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Respondent Bus Routes

Table A-5
King County Metro Bus Routes Surveyed
Garage / On Street Garage / On Street
Route Bus Lot Parking Total Route Bus Lot Parking Total
Number Completes | Completes Completes Completes Number Completes | Completes = Completes = Completes

1 6 6 122 1 1
2 14 3 1 18 123 2 1 3
3 27 1 28 124 0
4 28 1 29 125 5 5
5 25 2 3 30 130 0
7 23 2 1 26 131 2 1 3
8 4 4 132 4 1 5
9 1 1 133 0
10 25 3 2 30 134 1 1 2
11 15 1 16 143 2 2
12 15 2 17 150 4 4
13 4 1 5 152 2 2
14 19 1 20 158 3 3
15 22 1 1 24 159 3 3
16 9 1 10 160 0
17 10 10 161 1 1
18 20 1 1 22 162 2 2
19 & 3 163 0
20 0 168 0
21 10 2 12 170 2 2
22 6 6 174 1 1
23 1 1 175 5 5
24 8 1 9 176 1 1
25 2 2 177 11 11
26 6 6 179 6 6
27 12 12 181 1 1
28 11 11 182 1 1
31 2 2 183 1 1
32 3 3 187 1 1
33 7 2 1 10 190 5 5
34 3 3 191 2 2
36 16 1 17 192 1 1
37 3 3 194 13 1 14
39 9 9 196 7 7
41 16 2 18 202 2 2
42 8 8 212 6 1 7
43 20 2 2 24 214 5 5
a7 0 216 2 2
48 2 2 218 3 3
49 17 2 1 20 225 4 1 5
53 1 1 229 6 1 7
54 12 & 15 234 1 1
55 9 2 11 245 1 1
Question 15: What bus route or routes do you most often use when you go downtown?
Multiple responses allowed.

THE

GILMORE
RESEARCH
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Table A-5 (Continued)

Route
Number

56
57
60
61
64
65
66
70
71
72
73
74
76
77
79
99
101
105
106
107
111
113
114
116
118
119
120
121

Appendix Page 93
King County Metro Bus Routes Surveyed
On Street On Street
Bus Parking Total Route Bus Parking Total
Completes Completes Completes Number Completes Completes | Completes
10 3 13 252 1 1
1 1 253 1 1
1 1 255 10 2 12
1 1 257 1 1
2 2 261 1 1
0 271 1 1
10 11 274 1 1
5 5 301 5 6
15 2 18 303 2 1 3
18 1 20 304 1 1
14 2 17 306 11 1 13
3 2 5 308 3 3
3 3 311 1 1
4 4 312 12 1 14
2 2 316 2 2
0 346 1 1
3 1 5 347 1 1
0 348 2 2
5 5 355 7 8
0 358 15 1 17
1 1 2 372 1 1
1 2 600 1 1
1 1 736 1 1
1 1 880 1 1
0 926 1 1
0 941 1 1
4 5
1 1
Question 15: What bus route or routes do you most often use when you go downtown?
Multiple responses allowed.
THE
GILMORE
RESEARCH
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Table A-6
Sound Transit Bus Routes Surveyed
On-Street On-Street
Route Bus Garage/Lot Parking Route Bus Garage/Lot Parking

Number Completes Completes Completes Total Number  Completes Completes Completes = Total
Operated by Community Transit Operated by Pierce Transit
510 3 1 1 5 590 19 0 1 20
511 3 0 2 5 501 11 0 1 12
513 2 0 1 8 592 4 0 0 4

594 16 0 1 17
Operated by King County Metro 595 6 0 0 6
522 15 2 1 18
545 1 0 0 1
550 13 1 0 14
554 16 1 1 18
577 12 0 0 12
Question 15: What bus route or routes do you most often use when you go downtown?
Multiple responses allowed.
Table A-7
Community Transit Bus Routes Surveyed

On-Street
Route Bus Garage/Lot Parking
Number Completes Completes Completes Total
401 4 1 2 5)
402 3 1 1 5
410 2 2 3
411 3 0 0 3
412 1 0 0 1
414 1 0 1 1
417 1 0 0 1
421 1 0 0 1
422 1 0 0 1
424 1 0 0 1
435 0 0 1 1
477 1 0 0 1
490 1 0 0 1
491 1 0 0 1
494 1 0 0 1
Question 15: What bus route or routes do you most often use when you go downtown?
Multiple responses allowed.
THE
GILMORE
RESEARCH
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Table A-8
Pierce Transit Bus Routes Surveyed
On-Street
Route Bus Garage/Lot Parking
Number Completes Completes Completes Total
590 19 0 1 20
591 11 0 1 12
592 4 0 0 4
594 16 0 1 17
595 6 0 0 6
Question 15: What bus route or routes do you most often use when you go downtown?
Multiple responses allowed.
THE
GILMORE
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Recruiting Script for Bus and Garage/Lot Clusters

Hello, would you be willing to take part in a brief telephone survey about traveling in and
around downtown Seattle?

Yes=> CONTINUE

IF NEEDED: The study is being co-sponsored by King County Metro, Sound Transit,
Community Transit, City of Seattle, and the Downtown Seattle Association. The bus tunnel
was closed in September 2005. The City of Seattle, Sound Transit and King County Metro
need your help with evaluating how the tunnel closure impacted traffic, parking, and
movement in and out of Downtown Seattle.

IF LOOKS UNDER 18: Are you age 16 or over?
Yes > CONTINUE
No = THANK & TERM

A representative from Gilmore Research will contact you within the next week or so.

Note: Instructions were given to interviewers to distribute postcards to people who wanted
more information and to those reluctant to give their info out to do a phone survey. The
postcard contained brief details about the metro tunnel closure and the phone numbers of
people to contact. The postcard also contained a web address and PIN number for people
who preferred to do the survey online instead of over the phone.
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Questionnaire

Q1: Asked of all

About how many times a month do you go to downtown Seattle?

Downtown includes Belltown, Sodo, International District, Pioneer Square and the
downtown core.

Do not include trips to Queen Anne, First Hill, Capitol Hill, Denny Regrade or the Seattle

Center.

IF EVERY DAY FOR WORK, ASK: How many times would that be for you?
None/Less than once a MONth........ccoceieiiiiiiicecc e 00

Live in downtown Sattle .........c.ccvevviiciiiiiiic e 97

DON't KNOW/NOL SUFE.....ccviiiiictieitie ettt eveesbeeve e snresbaesree s 98
RETUSEA ... .ecviiiectece ettt ebr e sbeesbe e 99

Q2: Asked of all

Do you work or go to school downtown?

Do you go downtown for work or school purposes?
(These two versions of the same question were rotated)

Y S 1

N S 2 (skip to Q5)
DONTKNOW ..ot 8 (skip to Q5)
RETUSEA ... 9 (skip to Q5)

Q3: Asked if respondent works or goes to school downtown

About how many times a month? IF EVERY DAY FOR WORK, ASK: How many times
would that be for you?

NONE/LESS thaN ONCE......eveieeieiie ettt e et 00
DON't KNOW/NOT SUIE.......veeeeiiiiie ettt tee e e st e e s erae e s 98
RETUSE ... .o et 99

Q3A: Asked if respondent works or goes to school downtown

READ 1-6. UP TO 6 RESPONSES
Which of the following times of day do you usually travel to downtown for work or school?
PAUSE AFTER EACH.

Weekdays from 6 t0 9 in the MOrning ........cccoceeevenineninince e 1
Weekdays from 9AM t0 3PM........cccoiiiiiiiiiicie e 2
Weekdays from 310 6 in the eVeNing .........cccocvevvevevcie s 3
Weekday evenings after BPM ...........cccccoveveiieicie i 4
Weekends during the day.........cccceeveriiienicieeiece s 5
Or weekends during the eVENINGS........ccccvvivrveieieerere e 6
Don't KNow - DON'T READ........ccviiiiniiiiieecse e 7
Refused - DON'T READ ..ot 8
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Q4: Asked if respondent works or goes to school downtown

Is that USUALLY by car, bus, carpool or some other way? IF RESPONDENT SAYS
MORE THAN ONE, REREAD

(O PSSR PROPRPI 01
BUS .ttt 02
CarPOO] ... 03
0 (o] 0yY/o] - R 07
THAIN 1ottt 05
WaLKING c.veevce et 04
BIKE <ot 06
Some other Way (SPECIFY:)..cuiiiiiiiiicesee e 96
VATTES .ttt b e b e et e et et b e be e re e nre e aeaaeas 97
DON't KNOW/NOE SUFE ...t 98
RETUSEA ..o e 99

Q4B: Asked if respondent works or goes to school downtown and they use a car, bus
carpool or motorcycle to travel downtown

How long does it take you to travel from the beginning of your trip to work or school
downtown by <gq4>? RECORD IN MINUTES. EXAMPLES: 20 MINUTES = 020, 1
HOUR =060, 1 HR AND 15 MINUTES = 075, 1 HR AND 30 MINUTES =090, 1 HR
AND 45 MINUTES = 105

DON't KNOW/NOLE SUFE......eevieieiesie ettt 998

RETUSE ... .o 999

Q4D: Asked if respondent works or goes to school downtown and they use a car, bus
carpool or motorcycle to travel downtown

Once you reach the downtown core area by <g4>, how long does it take to reach your work

or school? RECORD IN MINUTES. EXAMPLES: 10 MINUTES = 010, 20 MINUTES =

020, 1 HOUR =060, 1 HR AND 15 MINUTES = 075, 1 HR AND 30 MINUTES = 090,

1 HR AND 45 MINUTES = 105

Q5: Asked of all

PROBE FOR WHICH. UP TO 3 RESPONSES

Do you shop, go to medical appointments or do other errands downtown?

Do you go downtown for shopping, medical appointments, and other errands?
(These two versions of the same question were rotated)

D ST 10 o ISR 1
Yes, go to medical appoiNtMENTS........ccovverereeneise e 2
YES, dO Other ErTANGS ......eicveeccvie ettt 3
NO, NONE Of the @DOVE........oeiii e 4 (Skip to Q8)
DON'T KNOW <.ttt e 8 (Skip to Q8)
RETUSEA ... e 9 (Skip to Q8)
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Q6: Asked if respondent shops, goes to medical appointments or does other errands
downtown
About how many times a month?

None/Less than once @ MONtN.........ocoveiieiiiiccee e 00
DON't KNOW/NOLE SUFE.....ceiveiitiectee sttt 98
L= 10 =0 [T 99

QG6A: Asked if respondent shops, goes to medical appointments or does other errands
downtown unless they are already downtown

READ 1-6. UP TO 6 RESPONSES
Which of the following times of day do you usually travel to downtown for shopping,
appointments and other errands?

Weekdays from 6 t0 9 in the MOrning ........cccocevevevive e 1
Weekdays from 9AM 10 3PM........cccociiiiiiiiecc e 2
Weekdays from 310 6 in the eVeNing .......c.ccevveevvveie v 3
Weekday evenings after BPM ..........ccccvviveieiieicie e 4
Weekends during the day........cccceecevereiinnisiesice e 5
Or weekends during the VENINGS........coeviireinineinenes e 6
Already downtown - DO NOT READ .......ccccviiiininiineceneesieenes 9 (skip to Q8)
Don't KNOW - DON'T READ.......cccoiiiieieee e 7
Refused - DON'T READ ..ot 8

Q7: Asked if respondent shops, goes to medical appointments or does other errands
downtown and they use a car, bus carpool or motorcycle to travel downtown
Is that usually by car, bus, carpool or some other way?

O | SOOI 01
=1 02
CaArPOO] ... 03
010 03 Y/o] - 07
B I 1] IR 05
WVALK <ottt ettt et e et e r et e st re e st e raeeaaes 04
BIKE ettt e e e a e era e tes 06
Some other Way (SPECIFY )it 96
Y4 1 TR 97
DON't KNOW/NOLE SUFB.....cciviiiiieieii ettt ettt 98
RETUSEA ... et 99

Q7B: Asked if respondent shops, goes to medical appointments or does other errands
downtown and they use a car, bus carpool or motorcycle to travel downtown

How long does it take you to travel from the beginning of your trip to your final destination
downtown for shopping, appointments or other errands by <q7>? RECORD IN
MINUTES. EXAMPLES: 20 MINUTES = 020, 1 HOUR = 060, 1 HR AND 15
MINUTES =075, 1 HR AND 30 MINUTES =090, 1 HR AND 45 MINUTES = 105

DON't KNOW/NOLE SUFE.......ccuieiiie ettt 998

RETUSEA ... .o 999

Q7D: Asked if respondent shops, goes to medical appointments or does other errands
downtown and they use a car, bus carpool or motorcycle to travel downtown

Once you reach the downtown core area by <q7>, how long does it take to reach your
shopping, appointments or other errands destination? @ RECORD IN MINUTES.
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EXAMPLES: 20 MINUTES =020, 1 HOUR =060, 1 HR AND 15 MINUTES = 075, 1
HR AND 30 MINUTES =090, 1 HR AND 45 MINUTES = 105

DON't KNOW/NOT SUTE.......vvieiitiiie ittt settee et s svee e s bae e s erbae e snes 998

RETUSE ... .ottt e e e s s bae e 999

Q8: Asked of all

Do you go out dining, to sports events or other entertainment in downtown?
Do you go downtown for dining, sports events, or other entertainment?
(These two versions of the same question were rotated)

D TP OPORPRN 1

N o PSSR 2 (Skipto Q11)
DOMEKNOW oo 8 (SKIP t0 Q11)
T 011 S 9 (Skipto Q11)

Q9: Asked if respondent goes out dining, to sports events or other entertainment in
downtown
About how many times a month?

None/Less than once a MONtN.......c.c.eeeiiviie i 00
DON't KNOW/NOT SUTE.......vvieiiiiiie ittt v e s e 98
RETUSE ... .ot 99

Q9A: Asked if respondent goes out dining, to sports events or other entertainment in
downtown

READ 1-6. UP TO 6 RESPONSES
Which of the following times of day do you usually travel to downtown for dining, sports
or other entertainment?

Weekdays from 6 t0 9 in the morning .........ccceevviniiiiniiicscnee 1
Weekdays from 9AM t0 3PM.......ccoriiiiiiiiiereeee s 2
Weekdays from 3 t0 6 in the eVeNiNg .........cccocvvvivinvnininecces 3
Weekday evenings after BPM ...........ccoooeiiiiiiiii e 4
Weekends during the day.........cccooeveiiieiinince e 5
Or weekends during the eVeNiNgs...........covreeriiieie e 6
Already downtown - DO NOT READ .......cccooceviiiinne e 9
Don't KNOw - DON'T READ........ccooiiiiieinseesee e 7
Refused - DON'T READ ... 8
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Q10: Asked if respondent goes out dining, to sports events or other entertainment in
downtown unless they are already downtown
Is that usually by car, bus, carpool or some other way?

(O 01
=0 02
CANPOOL ..ot 03
MOTOTCYCIE ...t 07
B 1 1] IR 05
WVALK <ottt sttt e st e e st e e st e e s e e e sra e e sae e aaae s 04
BIKE ettt e e e e e aes 06
Some other way (SPECIFY:) ..o e 96
WV AITES ottt e st e st e s st e e sab e s st e e sb b e e s b e e sbb e e sraeesaae s 97
DON't KNOW/NOLE SUFE.....cccviiiiieiiii ettt s 98
RETUSEA ... ettt e be s st 99

Q10B: Asked if respondent goes out dining, to sports events or other entertainment in
downtown and they use a car, bus carpool or motorcycle to travel downtown

How long does it take you to travel from the beginning of your trip to your final destination
downtown for dining, sports events or other entertainment by <ql10>? RECORD IN
MINUTES. EXAMPLES: 20 MINUTES = 020, 1 HOUR = 060, 1 HR AND 15
MINUTES =075, 1 HR AND 30 MINUTES =090, 1 HR AND 45 MINUTES = 105

DON't KNOW/NOLE SUFE.......oeuieiiieiee ettt e 998

RETUSEA ... 999

Q10D: Asked if respondent goes out dining, to sports events or other entertainment in
downtown and they use a car, bus carpool or motorcycle to travel downtown

Once you reach the downtown core area by <ql10>, how long does it take to reach your
destination? RECORD IN MINUTES. EXAMPLES: 10 MINUTES = 010, 20 MINUTES
=020, 1 HOUR =060, 1 HR AND 15 MINUTES = 075, 1 HR AND 30 MINUTES = 090,
1 HR AND 45 MINUTES = 105

DON't KNOW/NOLE SUFE.......eevieieiesie ettt 998

RETUSEA ... .o 999

Q11: Asked of all except if the respondent lives downtown

READ 1-3

Would you say you are going to downtown Seattle...

Less often than 1ast YEar .........ccocoviiriiiiiin s 1

More often than 1aSt YEar ..........cceiiiie e 2 (Skip to Q13)
Or about the SamMe as 1aSt YEAr ........c.eieiieiiiieie e 3 (Skip to Q13)
Don't know/Not sure - DO NOT READ ..ot 8 (Skip to Q13)
Refused - DO NOT READ ...t 9 (Skipto Q13)
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Q12A: Asked if respondent reported going to downtown less often than last year
Is that related to the tunnel re-opening, or for some other reason?

Related to tunnel OPeNINg ..........cooviiiiiiiiie e 01
Traffic CONGESLION. .....ccuiiiiiiiie e 02
Lack Of PArKiNg.......civieiieieiiise e 03
Not convenient (difficult to get there, etc)........cccovvviviiviivcievcccceren, 04
Don't go dOWNTOWN @NYMOTE......cccceireieieieseesre e sre e e eree e e enas 05
Changed jobs/No longer work downtown ...........ccceveevevvererenieresnneenns 06
Health/disability ........ccoveieiiii e 07
ParKing COSES....cuviieieieirieiie st nns 08
Moved/live FUItNEr AWAY.........ccoeiviirieiie e 09
Retired/unemployed..........coooriiiiiiiiiee s 10
No need/no reason to go dOWNTOWN ........cc.ervereeriirenineneeie e 11
SAFELY/SECUITLY ..ot e 12
Discomfort with drugs, NOmMeless, etC.........cccurvriiieriiieice e 13
Don't have a Car aNYMOTE ........ccecveeeeieieiee et 14
Construction disruption dOWNTOWN...........cceveiereeiseceee e 15
Crowding/hassle of getting around on foot............ccccevevevevcnie s, 16
Changed life style/family obligations/new baby...........c.ccccocvrivrvinnnnne. 17
Don't have as much money/l1eSS MONEY ........ccccvevieeeeriereresese e 18
Changed work/school schedule ..o 19
NO tIME/LO0 DUSY ...t 20
Bus service/schedule doesn't meet my Needs...........ccoevvvreivnerennnenn, 21
Doing more on the EastSIde..........coeviiiiiiiniiecese s 22
B8S COSES ...t siee sttt ettt ettt ettt st e b e e e sae e sbe et enbenneeneee 23
Some Other (SPECIFY:) .ot e 97
Dont' KNOW/RETUSE ......coveeiiiiie it 99

Q12B: Asked if respondent reports going downtown less often because of the tunnel re-
opening

PROBE TO FIT. UP TO 6 RESPONSES

What about the tunnel re-opening is causing you to be going downtown less often?

Traffic CONGESLION......ccv i 01
Not aware of where to catch bUS...........cocovvriiiciiiii e, 02
Bus stop location is inconvenient/too far..........c.ccoceveiercre s, 03
Travel time iStoo 1oNg BY BUS ......coiiiiiii e 04
Travel time ist00 1onNg DY Car ... 05
OthEr (SPECIFY:) oottt 97
DON'T KNOW .t 98
RETUSEA ... 99

Q13: Asked of all

READ 1-3

Would you say you are using your car to travel to or around downtown Seattle...
Less often than 1ast YEar .........cccveviieie i 1

More often than 1ast YEar ... 2

Or about the SamMe as 1aSt YEAr .......c.cceviieviiire e 3

Do not own acar - DO NOT READ........cccoiiiiineieeeeeee e 4

Don't know/Not sure - DO NOT READ........cccocvivinniineneneeee e 8
Refused - DO NOT READ ......cooiiiiiiireicinie e 9
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Q14A: Asked if respondents reports using their car less often than last year to travel to or

around downtown
Is that related to the tunnel re-opening, or for some other reason?

Related to tunnel OPeNiNg ........cccvcvveeieieice s 01
Traffic CONGESLION........eii e 02
Lack OF Parking.......cocoveireiiiiiiiie e 03
Not convenient (difficult to get there, etc).......ccccvvvrviiiniiiiii, 04
Don't go dOWNTOWN @NYMOTE.......c.oiviiiirieriiiirieisie e 05
Changed JODS ......ooi i 06
Health/diSability ........cccorveiiiiiciiic s 07
Parking COSES......viviieiiiiiiie sttt e e et sre e 08
Moved/live TUIher aWay...........ccccceveveiie i 09
Retired/unemployed.........cccooiiiiiiieiicece e s 10
No need/no reason to go dOWNTOWN ........ccververieriireseeeeeee e 11
SAFELY/SECUIILY ...veveie it 12
Discomfort with drugs, homeless, etC........ccoovvvvriviiveieiercre e 13
DoNn't have & Car ANYMOTE .........coveirieiiirieieie e 14
Construction disruption dOWNIOWN............coiireineneinenese e 15
Crowding/hassle of getting around on foot..........c..ccooveveveninie s 16
Changed life style/family obligations/new baby............ccccociiininnnnn 17
Don't have as much money/l1eSS MONEY .........cccceereeieieenene e 18
Changed work/school schedule ... 19
N TO R 1] 1= (o T o U S 20
Bus service/schedule doesn't meet my nNeeds.........ccccceveeevevesnniesnnnne, 21
Doing more 0N the EaStSIAE ........ccveiveveieieie e 22
G8S COSES ...ttt sttt ettt sttt r bbb 23
Take the bus/have a pass/ bus more convenient, less expensive........... 24
Some Other (SPECIFY:) oo 97
Dont' KNOW/REFUSEA ......eevveiiieiie st 99

Q14B: Asked if respondent reports using their car downtown less often because of the

tunnel re-opening
PROBE TO FIT. UP TO 6 RESPONSES

What about the tunnel re-opening is causing you to use your car to travel to or around

downtown Seattle less often?

Traffic CONGESLION........ociiicice e e 01
Not aware of where to Catch BUS..........ccveriiiiiiiiicc s 02
Bus stop location is inconvenient/too far.........c.ccooceevevevcrcvcniese e, 03
Travel time is to0 1ong by BUS ......ccvvveieice e 04
Travel time istoo 1ong by Car......ccccvvvvveiiicee e 05
Parking costs/limited parking ..........ccoceoveriiiineinsees 06
Other (SPECIFY:) oottt 97
DON'T KNOW .ottt e 98
RETUSEA ... .o e 99
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Q15 _1: Asked only if the respondent is a bus rider

What bus route or routes do you most often use when you go downtown? Please begin
with routes used most often. RECORD FIRST ROUTE NUMBER: USE "OTHER
SPECIFY" ONLY IF THERE IS A LETTER IN THE ROUTE NUMBER

Other (SPECIFY:) coiiciiiccesee ettt 997
DOoN't KNOW/NOL SUIE......ecuveiiieiie ettt st 998 (Skip to Q15A)
L 0 L1-To TSP 999 (Skip to Q15A)

Q15 _2: Asked only if the respondent is a bus rider

What bus route or routes do you most often use when you go downtown? RECORD
SECOND ROUTE NUMBER: USE "OTHER SPECIFY" ONLY IF THERE IS A
LETTER IN THE ROUTE NUMBER

Other (SPECIFY:) oottt 997

NO OTHER ROUTES.......ooiiiirieirenieesie e 000 (Skip to Q15A)
DOoN't KNOW/NOL SUFE......eevieieiesie ettt e 998 (Skip to Q15A)
RETUSE ...t e 999 (Skip to Q15A)

Q15 _3: Asked only if the respondent is a bus rider

What bus route or routes do you most often use when you go downtown? RECORD
THIRD ROUTE NUMBER: USE "OTHER SPECIFY" ONLY IF THERE IS A LETTER
IN THE ROUTE NUMBER

OtNEr (SPECIFY:) oottt 997

NO OTHER ROUTES........ociiitrieiiienieeie e 000 (Skip to Q15A)
DON't KNOW/NOLE SUFE ...ttt e 998 (Skip to Q15A)
RETUSEA ...t 999 (Skip to Q15A)

Q15 _4: Asked only if the respondent is a bus rider

What bus route or routes do you most often use when you go downtown? RECORD
FOURTH ROUTE NUMBER: USE "OTHER SPECIFY" ONLY IF THERE IS A
LETTER IN THE ROUTE NUMBER

Other (SPECIFY:) ittt 997

NO OTHER ROUTES........cociiirietitsisen s 000 (Skip to Q15A)
DoN't KNOW/NOL SUIE......eouveiiieiie sttt st 998 (Skip to Q15A)
T 0 L1-To PSSR 999 (Skip to Q15A)

Q15 _5: Asked only if the respondent is a bus rider

What bus route or routes do you most often use when you go downtown? RECORD
FIFTH ROUTE NUMBER: USE "OTHER SPECIFY" ONLY IF THERE IS A LETTER
IN THE ROUTE NUMBER

Other (SPECIFY:) ittt 997

NO OTHER ROUTES.......ooiiiirieisienieese e 000 (Skip to Q15A)
DOoN't KNOW/NOLE SUFE......eevieieesie ettt 998 (Skip to Q15A)
RETUSE ... 999 (Skip to Q15A)
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Q15A: Asked only if the respondent is a bus rider and they didn’t know their bus route
Do you know if that is Metro Transit, Sound Transit or Community Transit?

MELIO TTANSIT.....viiiieiiieece ettt b et 01
SOUNA TTANSIT. c.eeiviiiitie ettt re e sbe e sbe e sare e srreesare e e 02
COmMMUNILY TrANSIT....cviiviieie i 03
Other (SPECIFY:) ittt 97
DONTKNOW ..ottt sttt ettt ebe e sbaesbaesre e 98
RETUSEA ... .ottt sbe bbb eae e 99
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Q16C: Asked only if the respondent is a bus rider
DO NOT READ. PROBE TO FIT

When in downtown Seattle, what is the closest tunnel station OR intersection to where you

usually catch the bus?

Convention Place Tunnel Station ..........ccceeeeeivieiiie v 001
International District/Chinatown Tunnel Station...........ccceevevveennn. 002
Pioneer Square Tunnel Station ..........ccccccvvvieiececinciececece e 003
University Tunnel Station..........cccveveveievine e 004
Westlake Tunnel Station..........ocoeevviiiiic it 005
Bus Tunnel unspecified ........cccooviirieiveieee s 088
LSt ANA VINE ... ettt et et e e st e e s st e e s st ba e e saes 060
LSt AN LENOTA ..veiiiieiie ettt ettt et e e st e e s eree e s sbae e s s srbeeesaaes 006
Ist and BIanChard ..........cceeeiiuiiii ittt 061
LSt AN STEWATT ...ttt e e s ba e e s s ba e e e 062
Pike Place/Pike Place Market ........cc.ooovceeeiiiiieeieiiee e seee s 081
S =T (o N = 1T TR 039
S =T [0 o 1T 008
1St AN UNIVEISITY wvveviiice et 044
R AT 0 IS T=T U Tor: AR 063
IR AT o AV, T T o R 007
1St ANA ChEITY ..t 064
(o I 1010 IS (1117 | TR 016
P2 010 I 10 1o [ = 10 TIPSR 014
2N ANA PIKE ottt s e e sbae e 013
A 310 I 1910 I 6 0o o KU 017
2nd aNd SENECAISPIING ...ccuviviieiriiiie e 015
2nd and Marion/MadiSON.........c.eeeivviie i 012
2Nd aNA UNIVETSITY....eiviiieicic s 018
2nd and ColUMDIA.......ccoiiiiiicii e 087
P A (o =T To [ 1T 1 YRS 010
200 AN JAMES.....vviiieii ettt sree b 011
2nd and Washington ........cccoeieviiieinsese e 019
BrA AN BEI ..o 070
3rd and BIanChard...........oocvveiieiie et 066
3rd and ViIrginia......coveverieiiiieisieesees s 075
KT (0 I 1010 I = 1o [T 026
K] (0 I 1010 [ = | (TSR 025
3rd and Union/UNIVEISILY .........cccooiiiiiniiinieee e 028
3rd and SENECA/ISPIING .....cveiveiireie e 027
3rd aNd MadiSON .......vveieiiiiic e 023
K]0 =T (o 1Y, =T o IR 024
3rd and Columbia .......covueiiiiicie e 021
K (0 I 1 o [ O 3T oY S 020
3rd and JamES/JEFEISON........ccvuiiieiieceec e 022
4th Avenue from Jackson t0 UNION ........cceveeveeie s 089
4th and BlanChard...........oooeveeeiiiiie ettt 050
1 =T o (o I T 1o - TR 031
Ath AN STEWATT ......ooiiceiie et sre e erbee s 043
At AN PIKE ..ottt st sbae e 032
Ath AN PINE ettt ern e e sbae e 033
LT 110 I VLo o R 034
4th and UNIVEISILY ...vvcveeieiccc et 035
4th and SENECAISPIING ..vcvvereeeeieriese e 041
g To [ O T o Y 090
L T LT BN F- T o T 086
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Ath AN JACKSON....eviiiieeiie sttt ettt e s e e st e e s sre e e e s eaaee s 071
5th and Virginia......cccoovveiiiiiiiieeesee s 069
B5th QN PINE et 037
B5th QNG PIKE ..ottt 040
5th and CREITY ....ocuoiiiiiece e s 079
Bth @nd JAMES ....evieiiiecee et 078
5th and JACKSON......ccuvieiiiiiii e 077
Bth AN PIKE ... 038
6th and Union/UNIVErSILY ........cocviviviieiree e 051
6th aNd MAdISON ....cvvieciic e 068
6th anNd JEFfEISON.......ei i 073
THh AN STEWATT ....eeeiiieii ettt e e s ere e e s sbae e 067
Bth AN PINE .ot e e s en e 085
Oth ANA PINE ..o 042
OtNEr (SPECIFY:) oottt 997
DON't KNOW/NOTL SUTE.......uvieiieiiie ittt sttee ettt e e s sabaeesnes 998
RETUSEA ... oottt st sare e 999

Q16D: Asked only if the respondent is a bus rider

In general, are you satisfied or dissatisfied with how the Tunnel re-opening has affected
your bus travel downtown? PROBE: Is that very or somewhat? IF RESPONDENT SAYS
"DON'T USE TUNNEL", REPEAT QUESTION.

VErY SAtISTIBU.....cviieiici e e 1
SOMEWNAL SALISTIEU ... .ccviiiiiiceie e 2
Somewhat diSSAtiSTIEA ........ccceiiiieiei e 3
Very dissatisfied ........coov i 4
Depends on time of day - DO NOT READ .......ccccovvvvviveieice e 7
Don't know/Neither satisfied nor dissatisfied - DO NOT READ............ 8
Refused - DO NOT READ ......cooi ittt 9

Q17: Asked only if the respondent is a bus rider

Next are a few questions about your satisfaction or dissatisfaction with downtown Seattle
and downtown bus service.

(©0] 3111 10T RO PRURRTRO 1

Q18: Asked only if the respondent is a bus rider

Are you satisfied or dissatisfied with being able to walk around downtown without feeling
crowded? PROBE: Is that very or somewhat?

VEry SAtiSTIEd ..o 1
SOMEWhAL SALISTIEU ......cveiieie e 2
Somewhat diSSatiSTIEd .........cccvvviiiiiiiicee e 3
Very disSatiSTied .........oco i 4
Depends on time of day - DO NOT READ ........ccocoiiiiiiiniceieeeiee 7
Don't know/Neither satisfied nor dissatisfied - DO NOT READ............ 8
Refused - DO NOT READ ......cooiiiiiecctecee sttt 9
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Q19: Asked only if the respondent is a bus rider

(Are you satisfied or dissatisfied with) Personal security and safety when in downtown
Seattle? PROBE: Is that very or somewhat?

VErY SAtISTIBU. ...couiciie e e 1
SomeWhat SAtISTIEA .........ciiiiiiiciccre e 2
Somewhat diSSAtiSTIEA .......ccvviviiiiii i 3
Very dissatisfied ..o s 4
Depends on time of day - DO NOT READ .......cccccvvvvviveieiecenienenees 7
Don't know/Neither satisfied nor dissatisfied - DO NOT READ............ 8
Refused - DO NOT READ ......cooiiieieccecee ettt 9

Q20: Asked only if the respondent is a bus rider

(Are you satisfied or dissatisfied with) The amount of time it takes your bus to get through
downtown? PROBE: Is that very or somewhat?

VErY SAtISTIBU....eceeie i 1
SOMEWNAL SALISTIEA .....eeeiieveie et 2
Somewhat diSSatiSTIEd .........cccvvviiieiii e 3
Very dissatiSfied .......oovviieii i 4
Depends on time of day - DO NOT READ ........ccccoiiiiiiinieceieeeiee 7
Don't know/Neither satisfied nor dissatisfied - DO NOT READ............ 8
Refused - DO NOT READ .......ooiiiieeeee ettt 9

Q21: Asked only if the respondent is a bus rider

(Are you satisfied or dissatisfied with)  The location of your bus stop in downtown?
PROBE: Is that very or somewhat?

VErY SAtISTIBU. ...coueiie it 1
SOMEWNAL SALISTIEU ... .ccviiiiiiceie e 2
Somewhat diSSAtiSTIEd .........cocviiiiiiii e 3
Very dissatisfied ..o 4
Depends on time of day - DO NOT READ .......ccccovvvvviveiiecesiesenee s 7
Don't know/Neither satisfied nor dissatisfied - DO NOT READ............ 8
Refused - DO NOT READ ......oooieieeeeee et veen e 9

Q22: Asked only if the respondent is a bus rider and if respondent was dissatisfied with the
location of their bus stop

CLARIFY

Why is that?

RECORD COMMENTS ..ottt 01
SAfELY/SECUIILY ...veviie it 02
Discomfort with drugs, homeless, etC........ccccevveiviiveieiencie e, 03
Bus stop is too far/Need more bus StOpS........cccvvviviveiverecrevesese s 04
NO SEALS/NO SNEITET ...t s 05
Bus stops changed/moved and don't like new location.............c.cc....... 06
Too many people/too CrOWAEM ..........cccoeieiiireineee e 07
DON't KNOW/NOE SUFE.....oeevieiiieiie sttt s 98
RETUSEA ...t e 99

Downtown Tunnel Project: Customer Research Findings. December 2007.



Appendix Page 109

Q23: Asked only if the respondent is a bus rider

(Are you satisfied or dissatisfied with) The amount of personal space you have when
waiting at downtown bus stops? PROBE: Is that very or somewhat?

VErY SAtISTIBU. ...couiciie e e 1
SomeWhat SAtISTIEA .........ciiiiiiiciccre e 2
Somewhat diSSAtiSTIEA .......ccvviviiiiii i 3
Very dissatisfied ..o s 4
Depends on time of day - DO NOT READ .......cccccvvvvviveieiecenienenees 7
Don't know/Neither satisfied nor dissatisfied - DO NOT READ............ 8
Refused - DO NOT READ ......cooiiieieccecee ettt 9

Q24: Asked only if the respondent is a bus rider

(Are you satisfied or dissatisfied with) The amount of time you have to wait in between
buses? PROBE: Is that very or somewhat?

VErY SAtISTIBU....eceeie i 1
SOMEWNAL SALISTIEA .....eeeiieveie et 2
Somewhat diSSatiSTIEd .........cccvvviiieiii e 3
Very dissatiSfied .......oovviieii i 4
Depends on time of day - DO NOT READ ........ccccoiiiiiiinieceieeeiee 7
Don't know/Neither satisfied nor dissatisfied - DO NOT READ............ 8
Refused - DO NOT READ .......ooiiiieeeee ettt 9

Q25: Asked only if the respondent is a bus rider

(Are you satisfied or dissatisfied with) The ability of the bus to get you to your downtown
destination on time? PROBE: Is that very or somewhat?

VErY SAtISTIBU. ...coueiie it 1
SOMEWNAL SALISTIEU ... .ccviiiiiiceie e 2
Somewhat diSSAtiSTIEd .........cocviiiiiiii e 3
Very dissatisfied ..o 4
Depends on time of day - DO NOT READ .......ccccovvvvviveiiecesiesenee s 7
Don't know/Neither satisfied nor dissatisfied - DO NOT READ............ 8
Refused - DO NOT READ ......oooieieeeeee et veen e 9

Q26: Asked only if the respondent is a bus rider

(Are you satisfied or dissatisfied with) The bus coming when it is supposed to when you
are leaving downtown? PROBE: Is that very or somewhat?

VErY SAtISTIBU. ...coeeie e 1
SOMEWNAL SALISTIEA ......ceiieveee et e e s 2
Somewhat diSSatiSTIEd ..........ccvvviiieiii e 3
Very disSatiSfied .......coovoeiiiiiiee 4
Depends on time of day - DO NOT READ ........ccccvininiiinicereneiee 7
Don't know/Neither satisfied nor dissatisfied - DO NOT READ............ 8
Refused - DO NOT READ .......oooiiiiieceee ettt 9
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Q26C: Asked only if the respondent is a bus rider

Are you satisfied or dissatisfied with personal safety on the bus related to the conduct of
others on the bus? PROBE: Is that very or somewhat?

VErY SAtISTIBU. ...couiciie e e 1
SomeWhat SAtISTIEA .........ciiiiiiiciccre e 2
Somewhat diSSAtiSTIEA .......ccvviviiiiii i 3
Very dissatisfied ..o s 4
Depends on time of day - DO NOT READ .......cccccvvvvviveieiecenienenees 7
Don't know/Neither satisfied nor dissatisfied - DO NOT READ............ 8
Refused - DO NOT READ ......cooiiieieccecee ettt 9

Q27: Asked only if the respondent is a bus rider

(Are you satisfied or dissatisfied with) Personal security and safety in downtown Seattle
while waiting for the bus DURING THE DAY? PROBE: Is that very or somewhat?

VErY SAtISTIBU. ... 1
SOMEWNAL SALISTIEA .....eeeiieveie et 2
Somewhat diSSAtISTIEA .........covvviiiieii i 3
Very dissatiSfied .......oovviieii i 4
Don't know/Neither satisfied nor dissatisfied - DO NOT READ............ 8
Refused - DO NOT READ .......oooi ettt 9

Q28: Asked only if the respondent is a bus rider

(Are you satisfied or dissatisfied with) Personal security and safety in downtown Seattle
while waiting for the bus AT NIGHT? PROBE: Is that very or somewhat?

VErY SAtISTIBU. ...coueciie it 1
SoMEWhat SAtISTIEU ......cceeiiiiceece e 2
Somewhat diSSAtiSTIEA .......ccvvivviiiiii e s 3
Very dissatisfied ..o e 4
Don't know/Neither satisfied nor dissatisfied - DO NOT READ............ 8
Refused - DO NOT READ ......cooi ittt ettt 9

Q28A1: Asked only if the respondent is a bus rider and if the respondent is not satisfied
with their personal security and safety in Downtown Seattle

PROBE AND CLARIFY
You mentioned you were dissatisfied with personal security and safety in downtown
Seattle. Why do you say that?

RECORD COMMENTS ..ottt eens 97
Worried about violence/shootingS/Crimes ..........ccocveveiinienienenesienen, 01
People using drugs/doing drug deals ...........ccocvevvieiveiievcvescse e, 02
Not enough police presence/need more officers for sidewalks............. 03
JE'S 100 dAIK ...cveveiciecie e e 04
Discomfort with NOMEIESS .........ccoveiiiiiirie e 05
Loitering/disruptive BENaVIOr ...........cccovviveieiece s 06
Being approached Dy Strangers.........cocovveiiniiiineseseeses 07
DON'TKNOW L.ttt s 98
RETUSEA ...t s 99
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Q28B1: Asked only if the respondent is a bus rider and if the respondent is not satisfied
with their personal security and safety in Downtown Seattle

CLARIFY
Where in downtown Seattle are you dissatisfied with personal security and safety? PROBE
FOR INTERSECTION, BUS STOP OR LANDMARK

RECORD COMMENTS ...ttt ettt ee e ree e 97
International District/ChiNatoWN .........coocviiiieiee e 02
PIONEET SQUATE ..ottt s 03
BEIIHOWN ...ttt 95
LSt & BEIL.eeee e 16
S A/ =T 010 - PP 15
LSt & PINE ottt e e 08
LSt & PIKE ottt 17
Pike PIace Market........cooceiiirieiiii ittt 96
1St & UNIVEISILY 1.vvevecicee e e 12
S R/ |V T [0 11
2N0 & STEWANT......eeiiiceiiie ettt e e e s st e e s eae e e s sbeeessetbeeesans 25
2N & PINE et 24
2N & PIKE .ttt 23
2N0 & UNIVEISILY .ot e 28
2N0 & SENECA......eeiiieriii ettt e st e e s st e e e s ebae s s sbae e s s baeeesres 26
2N0 & COIUMDIA ...eiiieiiie e 32
2N0 & CRBITY ..ot ns 34
200 & JAMES ...ttt e s sb e e e sbae e 21
2nd & WaShiNGLON......ccoviicieicse e e e 33
B [0 I - To) o I 31
F A o] T TR (o 1 AN Y S 04
K]0 I/ ==Y | 50
3rd & VIFGINIA .o 44
IO & STEWANT ....vveie ittt ettt e s e e e st e e s et e e s sbe e e e sarbeeesns 60
K] (0 I o1 TR 42
K] (0 IR A1 LT TR 46
K] (0 I3 11T ] RO RRTR 40
K 0 ST (<L or: N RS 35
K] (0 I/ o4 T OSSR 36
3r0 & MAGISON.....eeiiiiiceie ittt be e sre e 45
K]0 IR/ Y/ - 14 T ) o 38
K] (0 IR/ 0] (1110 - 41
(0 IR/ =1 0 37
K]0 IR L] (=] SRR 39
3rd & Washington .........cociiiiiiiee e 51
WESHIAKE MAll AIEa.........veveiiviieeeei et 05
AN & PIKE ...ttt e e e 54
AN & PNttt et n e e eabae s 67
AEN & JAIMES ..ottt ettt e et e et a e e st e e s s abe e 69
T & PIKE .o 84
DOWNEOWN COTB....ciiiiiiiiiii ettt e aaes 94
[0 0 (0 0V AU 98
[y 01T [ 99
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WORDD:

Now thinking about trips you take downtown in your car...................... 1
Next are a few questions about your satisfaction or dissatisfaction

with traveling to and around downtown Seattle... .......ccccooceiiiiiiinnnn 2

Q30: Asked of respondents who were commuters by car and they are not bus riders

Are you satisfied or dissatisfied with being able to walk around downtown without feeling
crowded? PROBE: Is that very or somewhat?

VErY SAtISTIBU. ...coeeiie it 1
SomeWhat SAtISTIEA .........ceivviiiice e 2
Somewhat diSSAtiSTIEd .......ccvviviiiiiri i 3
Very dissatisfied ..o s 4
Depends on time of day - DO NOT READ .......cccccvvvvviveieiecesieneeie s 7
Don't know/Neither satisfied nor dissatisfied - DO NOT READ............ 8
Refused - DO NOT READ ......cooiiieiecce ettt 9

Q31: Asked of respondents who were commuters by car and they are not bus riders

(Are you satisfied or dissatisfied with) Personal security and safety when in downtown
Seattle? PROBE: Is that very or somewhat?

VErY SAtISTIBU....coecie e 1
SOMEWNAL SALISTIEA ......cciiveeeieiee e 2
Somewhat diSSatiSTIEd ..........ccvviiieiiiiicee e 3
Very disSatiSfied .......coovviiiiiiiece 4
Depends on time of day - DO NOT READ ........ccccviiiiiiinieceie e 7
Don't know/Neither satisfied nor dissatisfied - DO NOT READ............ 8
Refused - DO NOT READ ......coouioieeeeee ettt 9

Q32: Asked of respondents who were commuters by car

(Are you satisfied or dissatisfied with) the amount of time it takes you by car to get
through downtown? PROBE: Is that very or somewhat?

VErY SAtISTIBU. ...coueiiie it 1
SomMeWhat SAtISTIEA .........ceiiiiiiciccre e 2
Somewhat diSSAtiSTIEd .......ccvvivviiiiiriccre e 3
Very dissatisfied ..o s 4
Depends on time of day - DO NOT READ .......cccccvvvvviveieieceree e 7
Don't know/Neither satisfied nor dissatisfied - DO NOT READ............ 8
Refused - DO NOT READ ......cooiiieiecece ettt e 9

Q33: Asked of respondents who were commuters by car

(Are you satisfied or dissatisfied with) Being able to find parking downtown? PROBE: Is
that very or somewhat?

VErY SAtISTIBU. ...ccveie i 1
SOMEWNAL SALISTIEA .....eeeiieveee ettt 2
Somewhat diSSatiSTIEd ..........ccvvviiieiiii e 3
Very disSatiSTied ........ooviiiiiiie e 4
Depends on time of day - DO NOT READ ........ccccoiviiiiinieceieneeee 7
Don't know/Neither satisfied nor dissatisfied - DO NOT READ............ 8
Refused - DO NOT READ .......ooiiiieeeee ettt 9
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Q34: Asked of respondents who were commuters by car

READ CHOICES 1-4
(Are you satisfied or dissatisfied with) Being able to find parking that is convenient to your
destination in downtown Seattle? PROBE: Is that very or somewhat?

VErY SAtISTIBU.....cveiiiicc e 1
SOMEWNAL SALISTIEU ......c.viiieiicceic s 2
Somewhat diSSAtiSTIEd .........cociiiiiiiii e 3
Very dissatisfied ........cooviviiiiir e 4
Depends on time of day - DO NOT READ .......cccccvvvvviveieiecesesenies 7
Don't know/Neither satisfied nor dissatisfied - DO NOT READ............ 8
Refused - DO NOT READ ......cooi ittt s 9

Q35: Asked of respondents who were commuters by car

(Are you satisfied or dissatisfied with) The cost of parking in downtown Seattle? PROBE:
Is that very or somewhat?

VEry SAtiSTIEd.......ociiiciie e 1
SOMEWhAL SALISTIEU ......cveiiie e 2
Somewhat disSatiSTied .......cccecvviiiiiiiiecccece e 3
Very disSatiSTied .........oooo i 4
Depends on time of day - DO NOT READ ........ccccviniiiiiniiee e 7
Don't know/Neither satisfied nor dissatisfied - DO NOT READ............ 8
Refused - DO NOT READ ......cooiiiiiececee ettt 9

Q36: Asked of respondents who were commuters by car

(Are you satisfied or dissatisfied with) The clarity of informational signs downtown telling
car drivers how to get around downtown? PROBE: Is that very or somewhat?

VErY SAtISTIBU.....cviieiici e e 1
SOMEWNAL SALISTIEU .....ccuviiiiii i 2
Somewhat diSSAtiSFIEA .........cociiiiiiiii e 3
Very dissatisfied ........ooviiiiiiie e 4
Depends on time of day - DO NOT READ .......ccccovvvvviveieecereesenie s 7
Don't know/Neither satisfied nor dissatisfied - DO NOT READ............ 8
Refused - DO NOT READ ......cooi ittt sttt s 9

Q36A1: Asked of respondents who were commuters by car and if respondent was
dissatisfied with their security and safety in Downtown Seattle and they were commuters
by car

PROBE AND CLARIFY

You mentioned you were dissatisfied with personal security and safety in downtown
Seattle. Why do you say that?

RECORD COMMENTS ..ottt 97
Worried about violence/shootingS/Crimes ..........ccocveveieiienrenenienienne, 01
People using drugs/doing drug deals ...........ccoceriienininiiieiene e, 02
Not enough police/reinforcement ...t 03
[E'S 100 AAIK ...cveveicece e e 04
Discomfort with NOMEIESS .........ccoveiiiriiriecee e 05
Loitering/disruptive benaVIor ...........ccccevveieiecic e 06
Being approached by Strangers........cccceoevererenesiesesieseee e 07
DONTKNOW ..ottt 98
REFUSEA ... s 99
THE
GILMORE
RESEARCH
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Q36B1: Asked of respondents who were commuters by car and if respondent was
dissatisfied with their security and safety in Downtown Seattle and they were commuters
by car

CLARIFY

Where in downtown Seattle are you dissatisfied with personal security and safety? PROBE
FOR INTERSECTION, BUS STOP OR LANDMARK

RECORD COMMENTS ...ttt 97
BEIEOWN .. e 95
LSt & BEIL.oeeieeee s 16
LSt & LBNOIA ettt e s e e e 15
N Lo Y, T4 G 96
LSt & PIKE ettt ettt e e 17
S A 5] (=] TR 10
PIONEET SQUAE ..ot 03
2N & PINE .. 24
200 & PIKE ...ttt st e e s e eraearan e 23
2N & UNION ottt ettt bae e e s sabe e e s s bae e eans 22
200 & MAAISON ...t be e sbe e 27
2N0 & COlUMDBIA c..cciviccee e 32
200 & JACKSON ...ttt sra e ebae e 31
F A o] T TR (o 1 AN Y USSR 04
K]0 I/ T T TR 46
K (0 I/ 1 T 42
T (o IR AU T o TR 40
3rd & UNIVETSIEY . 43
3rd & COlUMDBIA.....coiiiiiie e 41
3rA & CREITY ...t 48
K] (0 I AN 10 ([T 37
WeESHIAKE MAll Area.........ceveiiiiieieeiii e 05
A & PNt 67
A & UNION ...ttt be s s bassbe e 53
(I 1 (R 54
I L g [<To7 VR 63
4th & ColUMDBIA ....veeieic e 70
BN & PIKE .t 71
oY LI/ O o] o TR 77
BN & PIKE ...t e e 83
Bt & SENECA......eiiiieeiii ettt ae e s e e s ebae e eae 78
T & OlIVE ...t e 85
TN & CREITY ...t 86
DOWNEOWN COTB....ciiiiiiiiiic ettt aaes 94
[0 0 5 0V AU 98
RETUSEA ...t e et 99

Q36C: Asked of all

Have you seen signs that indicate there are traffic restrictions along 3rd Avenue during
certain times of the day?

B = SRR PSR 1
L TSR 2
DONTKNOW ..ottt ettt sbe ettt sre e sre s 8
RETUSEA ... .cceviieiicre ettt be et be e 9
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Q36D: Asked if the respondent said they have seen signs that indicate there are traffic

restrictions along 3rd Avenue during certain times of the day

CLARIFY.
Which signs have you seen?

DO NOT ENTER SIgNS w.cuveiviiieiirereeieie e sie e siesieseesaeseeseesaesee e snesneenes 01
Signs posted along the street indicating there are traffic restrictions

during peak NoUr traVeL...........coeiiiiic e 02
Traffic Signs N Third AVE ..o 03
Do Not Enter signs on Third AVE ... 04
BUS ONIY SIGNS.. ettt 05
Bus only signs on Third AVE ... 06
NO TEFt tUIN SIGNS ..o e 07
RIght turn only SIgNS.......coeiviiiie s 08
CONSLIUCTION SIGNS ...vvevieeeieie s 10
[N T=To] R o g 11
Signs that allow travel for one blocK ..o 12
RECORD COMMENTS ....ociiiiiiicise e 97
DON'TKNOW <.ttt e 98
RETUSEA ... 99

Q36D1: Asked if the respondent said they have seen signs that indicate there are traffic

restrictions along 3rd Avenue during certain times of the day
Were these signs effective in helping you understand traffic restrictions along 3rd Avenue?

B = SRR PSR 1
o RS 2
DONTKNOW ..ottt sttt et sr e et sre e sbe e sre s 8
RETUSEA ... .cceviieiicre ettt be et be e 9

Q36E: Asked of all

As you may know, the downtown bus tunnel had been closed for construction and was
reopened to bus traffic on September 24, 2007. Prior to September 24th, were you aware
that the tunnel would be reopening on that day?

D =L TP OPPPPPRRPS 1
A o TR 2
DONTKNOW ettt ettt e e sttt e s sttt e e s eata e e s sareee s 8
RETUSE ... .ottt e e s et e s st e e e s raree s 9
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Q36F: Asked if the respondent was aware that the tunnel would be reopening

PROBE AND CLARIFY

Where did you see that information prior to the Tunnel re-opening?

Did not see or receive any information..........c.ccocooeeeieieie s, 00
Any transit agency Rider Information call centers..........cccceceverernnnne. 01
Any websites other than transit...........cccccoecvevii v, 02
AL WOTK e 03
Bus or transit agency WeDSItES........covcvveiererie v 04
Bl .o 05
MaITING oo s 06
NEWSPAPET AITICIES. ... 07
ON BUS/POSEEr ON DUS ..ot 08
PUBIIC EVENES ... s 09
RAGIO .. s 10
Regular signs posted on downtown Streets..........coceverereeieieenenenienee, 11
Signs at BUS TUNNEL.......cccoveiiiice e 12
Transit agency BroChUres.........cccocoii i 13
Transit ageNnCy DUS STOPS......cvciiiiiiiieic e 14
Transit agency Rider AlrtS.........coovviveieiieriie e 15
Transit agency tiMetables .........cccvvvveeierierere e 16
TV MBS, e 17
Word of mouth/Friends/co-workers/family ............ccoccovvniiiniinenns 18
(Metro) representatives handing out information .............ccccocoeevvennee. 19
TUNNEI BNEFANCE ..o 20
OthEr (SPECIFY:) oottt 97
Don't KNoOw/DOoN't reMEMDEY..........coiiieiiieie e 98
RETUSEA ... e 99
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Q36G: Asked of all

PROBE AND CLARIFY
Since September 24, have you seen information about the tunnel re-opening? IF YES,
ASK: Where was that?

No/Did not see or receive any information............cccceeevevevcninnesnnne, 00 (Skip to Q37)
Any transit agency Rider Information call centers..........cccceceveriennnnne. 01
Any websites other than transit...........c.cccecvevniii s, 02
ALWOTK et 03
Bus or transit agency WEDSItES........ccveveeverie v 04
Bl s 05
MEITING vt 06
NEWSPAPET AITICIES. ...c.viuiiiiiciice s 07
ON BUS/POSEEr ON DUS ... 08
PUBIIC EVENES ... s 09
RAGIO . 10
Regular signs posted on downtown Streets..........coevvreeieeiievicienesienne, 11
Signs at BUS TUNNEL.......ccooveieiece e 12
Transit agency broChures.........cccocovie i 13
Transit agenCy DUS STOPS.....ccveierereie e 14
Transit agency Rider AlrtS........ccoivviveieieercie e 15
Transit agency tiMetables .........ccccvvivvieeieiiiere e 16
TV NBWS.....iiie ittt ettt et e e nbe e et e e be e e beaabee s teeanree e 17
Word of mouth/Friends/co-workers/family ...........ccocoovvniiiniinenns 18
(Metro) representatives handing out information ..............cccocoeevvennnee. 19
TUNNEI ENTFANCE. .....iiiiiiiie et e 20
SIGNS NON-SPECITIC. ...eeiuiiiiieie e 21
OthEr (SPECIFY:) oottt 97
Don't KNOW/DON't FEMEMDET ........cviviriiirieiiiiieise s 98
REFUSEA ... 99

Q36H: Asked of respondents who saw information about the tunnel re-opening

READ 1-3
How would you rate the level of information you received? Would you say it was...

VeEry iNfOrMatiVe.........cccviiiicicce e e 1
SomeWhat INFOrMALIVE...........ccouiiiii i 2
Or NOL INFOIMALIVE ....eocvei i 3
HaVe NOt SEEN ANY SIGNS......vciiviieiiieieriseie et 0
Don't KNnow - DO NOT READ........ccoi ittt 4
Refused - DO NOT READ ......oooieeeeeeee et 5

Q37: Asked of all

Which of the following sources have you used to get information about traveling in
downtown Seattle...

CONLINUE 1.ttt ettt be e s sre e sbe e ereereene 1

Downtown Tunnel Project: Customer Research Findings. December 2007. GROUP



Page 118 Appendix

Q37A: Asked of all

Have you used Bus or transit agency websites (to get information about traveling in
downtown Seattle...)

D =L SRS UPRRPPRRRRY 1
o RS 2
DONTKNOW ..ottt ettt be st sbe e sbe e sre s 8
RETUSEA ... .ottt b et 9

Q37A1: Asked if respondent has used Bus or transit agency websites
READ 1-3

Was that... IF RESPONDENT SAYS http://transit.metrokc.gov, CODE AS METRO
ONLINE

(VT @ o] 11 1
Y010 o I = 4 | o 2
COmMMUNILY TIANSIT.....ueiiieciereee et 3
Don't KNOw - DO NOT READ........cooiiiiie ettt 8
Refused - DO NOT READ ......oooie ettt vee e 9

Q37B: Asked of all
Have you used any websites other than transit to get information about traveling in
downtown Seattle?
IF NEEDED: Such as City of Seattle, Urban Mobility, Govlink, Downtown Seattle Association

Y B ettt ettt e e e e e e et e e e et ae e e e eabe e e e abaeeeatreeeanreas 1
N O et eare e e aarae e 2
DON'TKNOW ..ottt re e 8
RETUSEA ... ettt e sb e e are s 9

Q37C: Asked of all

READ 1-3
Have you used any transit agency Rider Information call centers to get information about
traveling in downtown Seattle?

IF YES, PROBE: Was that...

King County MELI0........ccviviiiiicie st 1
SOUN TTANSIE...ecvreieiecie et resreene s 2
COmMMUNILY TIANSIT....uveiiecierice et neen 3
NO/NONE - DO NOT READ ....ooviiveceeeee et 0
Don't KNow - DO NOT READ........coi et 8
Refused - DO NOT READ ..ot 9
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Q37D: Asked of all

READ 1-97

To get information about traveling in downtown Seattle...
Have you used transit agency signs or materials, such as... NOTE: PAUSE AFTER READING EACH
FOR YES OR NO

[0 T A (=T g <R 01
BIOCHUIES......viiitie ittt e et 02
B T 1C1 =1 o 1=t 03
BUS STOPS. vt etieeieeeie e stee et e ettt et nraenreens 04
WOId OF MOULN ..o 05
WVEDSTEE INTEINEL. ...ttt e e s sabae e 06
BUS AIIVEIS ..ttt ettt e s e et e e et e e e s st e e e e s be e e e s eaees 07
Or something else (SPECIFY:) ..o 97
No/None of the above - DO NOT READ.........coooieiiiiieeeiee e 00
Don't KNow - DO NOT READ........ccoiiiie et 98
Refused - DO NOT READ .......oooiiiiecee et 99

Q37E: Asked of all

Have you used regular signs posted on downtown streets that help you find your way to get
information about traveling in downtown Seattle?

D =L SRS UPRROPRRRRt 1
o RS 2
DONTKNOW ..ttt ettt ettt et st sba e sbeesre s 8
RETUSEA ... .ottt et be et snees 9

Q37G: Asked of all

(Have you used) Newspaper articles or TV news (to get information about traveling in
downtown Seattle...)

D =L TSP 1
o 2
(Lo 0 (2 01TV 8
RETUSE ... .ottt e e s st e st e e e s raree s 9

Q37F: Asked of all

(Have you used) Up-to-date traffic reports from TV, radio or scanner  (to get
information about traveling in downtown Seattle...)

R L T RSP OPPPPPRRPS 1
A o TR 2
DONTKNOW .ottt ettt ettt e e e st e e s sttt e e s eaba e e s sareee s 8
L= 10 =0 [T 9
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Q38: Asked of all

Based on your most recent experience with downtown Seattle, would you say your overall
impression of downtown is... Combined question

VEIY POSILIVE ..ottt bbbt 1
SOMEWNAL POSITIVE.....cuveiiiicie st 2
Neither positive NOr NEJALIVE..........ccvcveieieie e e 3
SOMEWHAL NEJALIVE......eeviiiiiecie et 4
OF VEIY NEJALIVE ...veveeeeieeiece sttt st ne e e 5
Don't know/not sure - DO NOT READ........ccccorviriinienereneeenee 8
Refused - DO NOT READ ......cooiiiiiiirieiine e 9

Q38C: Asked only if the respondent is a commuter by car

Since the Transit Tunnel re-opened on September 24th, have you considered changing the
way you commute to work or school?

D =L TSR OPPT PPN 1
A o TR 2
DONTKNOW ettt sttt et e ettt e s s ettt e e s eaba e e s sareees 8
L= 10 =10 [T 9

Q38D: Asked only if the respondent is a commuter by car

Have you seen or heard of any special promotions or incentives since the Transit Tunnel re-
opened urging commuters to change the way they commute to work or school?

Y B ettt ettt e e e e et e e e e b —e e e e aate e e e abreeeatreeeanreas 1
N O e e eare e e eraeaaan 2
DON'TKNOW ..ottt re e 8
RETUSEA ... ettt ettt e srae et s 9

Q39: Asked of all
May | ask, what is your age, please?

L1010 (=] TR 0
16 = L0t e e e et r et e e sareerae s 1
20 =24 s 2
25 = B 3
35 =B 4
T Y S 5
LS TR 6
LS1S 3 0] 0] [ (=] G 7
L= 10 =0 [T 8

GENDR: Asked of all
DO NOT ASK!

RECORD GENDER
IMIIE ..ttt e e e e ettt e e st e e e s ettt e e s et et e e st e e e e arbeeenn 1
FEMAIE ..ottt et e e s eae e e s raee e 2
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